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WHILE  OTHERS  REPORTED  ON  THE  LATEST  SCANDAL, 
THIS  COMMUNITY  NEWSPAPER  WAS  COVERING  THE 
LOCAL  HEROES. 

It  started  with  a  12-2  victory  over  Howell.  When  their  season 
ended  three  months  later,  the  Edwardsville  Tigers  were 
Illinois  AA  State  Champions  and  possessors  of  an  amazing 
and  unprecedented  40-0  record.  Thanks  to  sportswriter  Bill 
Tucker  and  the  Edwardsville  Intelligencer,  they  weren’t  alone 
in  their  jubilation.  His  unmatched  reporting  all  season  long 

brought  the  whole  city  along  for  a  proud  and  thrilling  ride  |  ’  -  — - i 

none  will  soon  forget.  Local  coverage  of  local  stories.  Another  .  J  L  | 

way  Hearst  Newspapers  enrich  their  readers’  lives  every  day.  ■  * 
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Thomson  Newspapers  -  Leading  The  Way 


We  know  we  pnhlish  the  best  newspapers  in  Arizona, 
and  we  ’re  happy  to  report  that  judges  in  the  state  ’.y 
Associated  Press  Managing  Editors  competition 
agree.  The  Arizona  APME  recently  awarded  two 
of  our  newspapers  -  The  Tribune  in  suburban 
Phoenix  and  the  Daily  News-Sun  in  Sun  City  - 
general  excellence  awards  in  metro  and  non-metro 
competition.  For  good  measure,  The  Tribune  also 
won  the  metro  Story  of  the  Year  and  Photo  of  the 
Year  awards.  The  commitment  to  journalistic 


e.xcellence  that  goes  into  producing  our 
newspapers  in  Arizona  is  typical  of  the  dedication 
Thomson  staffers  across  the  organization  bring  to 
serving  their  communities.  It’s  that  dedication 
that’s  behind  the  more  than  200 first-place  awards 
won  by  our  newspapers  so 
far  this  year.  And  it’s  one 

of  the  reasons  we  say  that  IMOIKAOH 
Thomson  Newspapers  is  1  NEWSPAPERS 

Leading  the  Way.  excellence  through  great  peop 


EXCELLENCE  THROUGH  GREAT  PEOPLE, 
INNOVATION,  COMMON  SENSE. 
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NEWS 


Boston  Globe  Backs  Off  Bamicle 

Editors  cave  on  earlier  demand  for  resignation. 
Now  it’s  a  suspension. 

8 

Circulation  War  At  WSJ,  USA  Today 

Flogging  each  other  with  conflicting  claims 


Wire  Service  Stories  Shunned 

Paper  refuses  anonymous-source  Lewinsky 
articles  from  AP  and  NYT 

12 

spending  Spree  For  Printing  Presses 

Newspaper  publishers  are  making  megabuck 
investments  in  traditional  technologies 

13 

Taste  Or  Manipulation? 

Controversy  over  a  front-page  corpse  photo 

14 

Reporter  Sues  His  Editor  For  Libel 

After  a  Philadelphia  editor  said  nasty  things  in 
a  Washington  Post  interview,  his  reporter  sued 

16 

Chase  For  Fugitive  Bomber  Envelops  Weekly 

The  heroic  efforts  of  a  tiny  paper  in  a  tiny  town 
to  cope  with  a  massive  FBI  manhunt 
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Saying  No  To  Anonymous 
Source  Stories 

Because  time  and  distance  make  no  difference  in  the  ever- 
accelerating  news  cycle  of  the  wired  world,  we  are  often  told, 
newspapers  must  either  leap  blindly  into  the  latest  media  feed¬ 
ing  frenzy  —  or  starve  their  readers  of  news.  But  it  may  be  that  pub¬ 
lishing  2,800  miles  —  and  four  time  zones  —  away  from  the  E.  Barrett 
Prettyman  United  States  Court  House  in  Washington,  D.C.,  explains  the 
much-needed  perspective  the  Overside,  Press-Enterprise  is 
bringing  to  coverage  of  the  Monica  Lewinsky'  matter. 

As  our  M.L.  Stein  reports  on  Page  9  in  this  issue,  the  Press-Enterprise 
decided  not  to  publish  accounts  of  Lewinsky'’s  Aug.  6  grand  jury'  test¬ 
imony  from  the  Associated  Press  and  the  Neu’  York  Times  because  both 
relied  on  a  single  anonymous  source  that  was  only  vaguely  identified. 

“They  have  a  habit  in  Washington  of  using  anonymous  sources  and 
expect  us  to  eat  it,”  Press-Enterprise  editor  and  publisher  Marcia  McQuem 
said.  “We  had  no  idea  who  the  source  was.  How  do  we  know  it  wasn’t 
someone  with  his  own  axe  to  grind  and  wanted  to  skew  the  story?” 

The  proliferation  of  anonymous  sources  was  a  source  of  shame  for 
the  news  business  long  before  journalists  picked  up  the  habit  of  blam¬ 
ing  their  own  sloppiness  on  the  speed  of  the  Internet.  With  the  sala¬ 
cious  Lewinsky'  scandal,  however,  the  leaking  comes  so  fast  —  and  is 
so  cryptically  attributed  —  that  readers  and  viewers  simply  cannot 
judge  its  reliability  for  themselves.  But  they  do  judge  the  journalists  — 
and  harshly.  They  understand  full  well  that  reporters  who  disseminate 
stories  based  on  an  anonymous  and  vaguely  identified  source  are  con¬ 
cealing  as  much  as  they  are  informing. 

Unfortunately,  the  clear  public  disgust  at  this  peek-a-boo-style  report¬ 
ing  has  done  nothing  to  dampen  it.  But  if  more  papers  like  the  Press- 
Enterprise  stop  publishing  copy  that  falls  short  of  their  own  reporting 
standards,  journalists  —  and  their  backstage  sources  —  may  get  the 
message. 

The  Fourth  Estate  By  Steve  Greenberg 
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THE  DAV  PRUDENCE  BLUSHMORE  DECIDED  TO  QUIT  THE  NEWS  BIZ 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  77je  Journalist,  established  March 
22,  1884:  Newspaperdom.  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29, 1901 ;  Adfertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  •  1959 
President, 

Editor  Emeritus  Robert  U.  Brown  ion  iisi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  icxt  i  nj 
Publisher, 

Circulation/Production  Christopher  Phillips  lew  1 15| 

Editor,  Senior  Vice  President 

for  News  James  T.  Robison  lew  2251 
Executive  Editor  Hoag  Levins  lext  5031 
Managing  Editor  George  Garneau  lext  2231 
Editor,  Free  Paper  Publisher  Wendy  Giman  lext  499] 

Associate  Editors  David  Astor  lew  2261 

Robert  Neuwirth  lew  22'’| 

Joe  Nicholson  lew  228I 
David  Noack  lext  2291 
Jim  Rosenberg  lew  2241 

Deputy  Editor,  MediaINFO.com  Carl  Sullivan  i<w  2221 

Webmaster  Kim  McC>alliard  lew  siMi 
Midwest  Editor  Mark  Fitzgerald  (3i2)64i4i(>4i 
Washington  Editor  Kelvin  Childs  (202)662-72.34 
West  Coast  Editor  M.L.  Stein  (6S0) . 322-7178 
Edit.  Prod.  Coordinator  Jennifer  S.Waber  |ew  2.301 
Copy  Editor  Colleen  Adams  lew  sioi 
News  Desk  Coordinator  Karim  .Mostafa  lew  3Si| 

Editorial  Assistants  Nancy  Marini  lew  2311 
Joanne  Messina  lew  3131 
Editorial  Intern  Dan  Caterinicchia  lew  sosi 

Art  Director  Hector  W.  Marrero  |ext22i| 
Editorial 

Production  Manager  Robert  Rivera  lew  2201 
Art/Graphic  Assistant  Lery  Chan 
Production  Assistants  Fermin  Fernandez 

Tatiana  Sindalovskaia 


Vice  President 

Sales/ Advertising  Dennis  O'Neill  lew  issi 
Associate 

Advertising  Director  Betsy  .Maloney  (Sodoso-s’iz 
National 

Accounts  Manager  Robert  N.  Paltos  lext  is’i 
Regional 
Advertising  Managers 

Northeast/New  England  Richard  E.  Ferreira  (S()8)82i-46''o 
East/Canada  Howard  E.  Flood  lew  1601 
West/Canada  Jill  Martin  (831)6466902 

Central  Ramona  D.  Cox  (.303)  33.V9840 
Midwest  Michael  A.  Madden  (312)  6416041 
Advertising 

Production  Manager  Jane  Brundage  lew  1661 

Christina  Mason,  Assistant  lew  i6si 

Classified 

Advertising  Manager  M.  Eileen  Long  lew  2931 

Hazel  Preuss,  Assistant  lew  29si 
Matt  Wilcox,  Sales  Rep.  lexi  29SI 

Circulation 

Marketing  Director  David  Williams  lew  2501 
Fulfillment  Manager  .Marlene  Hazzard  |cw2si| 
Information  Services  Shqipe  Malushi  |cw3Si| 
Promotion  Director  Lawrence  J.  Bumagiel  lew  isoi 

DennLston  Brown,  Assistant  lew  isii 
Lisa  Deutsch.  AssLstant  lew  is2| 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member, 

National  Newspaper 
AsscKiation 
^  J  B  y  Newspaper  AsstKiation 
I  of  America 


Audit  Bureau 
of  Circulations 

Member 


OFFICES 
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\  fax:  (212)  691-7287  Editorial;  (212)  929-1259  Advertising;  (212)691- 
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LETTERS  TO  THE  EDITOR 


Disgraceful 
delivery  by  USPS 

Add  my  vote  to  those  who  believe 
the  delivery  of  newspapers  by  the 
Postal  Service  is  a  disgrace  (JE&P,  Aug.  1, 
p.ll). 

My  chief  complaint  is  the  sacks  of 
papers  we  send  to  the  sectional  center 
on  Tuesday  evening  for  delivery  to 
nearby  post  offices  on  Wednesday 
morning.  The  very  low-tech  function 
of  moving  the  sacks  from  one  truck  to 
another  fails  all  too  frequently. 

1  thought  you  might  be  interested  in 
delivery  of  E&P  at  this  address. 

Because  delivery  is  always  so  late,  1 
began  to  track  the  dates  last  year. 

The  June  6  edition  was  delivered  on 
Monday,  June  8,  proving  that  it  can  be 
done.  But  that  is  the  first  time  in  at 
least  a  year  that  delivery  was  on  time.  1 
have  been  a  subscriber  for  more  than 
30  years  and  we  used  to  get  E&P  on 
time  like  clockwork  every  week. 

Mel  Bleich 

the  Romeo  Observer, 
Romeo,  Mich. 

Newspaperdom* 


50  YEARS  AGO  . . .  The  Miami 
Herald  and  the  Miami  Daily  News 
prepared  for  a  battle  against  the 
city’s  proposal  for  a  1%  tax  on 
any  periodicals  printed  within  the 
limits  of  the  city.  The  ordinance 
would  allow  inspection  of  a 
paper’s  books  and  monthly  reports 
of  receipts. 

City  officials  believe  the  tax  will 
raise  $250,000  yearly.  Whereas,  the 
papers  believe  three  of  the  city’s 
commissioners  are  retaliating  for 
their  involvement  in  blocking  a  vote 
to  fire  a  popular  city  manager. 

From  Editor  &  Publisher 
August  14,  1948 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


AOL  Orange 
County  Register 
site  was  a  parody 

I  ’M  SURPRISED  THAT  you  let  an  AOL 
spokesperson  get  away  with  saying 
(E&P,  July  25,  p.  32)  the  company  only 
released  the  name  of  the  user  running 
an  anti-0/«n^e  County  Registeryf/do 
site  because  it  was  a  violation  of  intel¬ 
lectual  property  rights. 

Your  description  of  the  site  makes 
clear  that  it  was  a  parody  of  the  news¬ 
paper’s  own  site,  and  in  its  decision  in 
Acuff-Rose  vs.  Campbell,  the  U.S. 
Supreme  Court  held  that  the  use  of 
copyrighted  material  in  a  parody  is  not 
actionable. 

Marc  Desmond 

copy  editor. 
National  Law  Journal, 
New  York,  NY. 

Unity  *99  should 
he  in  Seattle 

Your  editorial, “GOTo  Seattle, 
Unity  ’$>9,’’  (E&P,  July  4,  p.  6)  was 
right  on  the  mark. 

As  the  host  of  the  meeting  between 
Seattle’s  CEOs  and  Unity’s  board, 
which  you  refer  to,  1  can  assure  you 
that  the  business  community  is  excited 
about  Unity  and  is  in  fact  in  the  early 
stages  of  coalescing  around  an  effort 
to  defeat  Initiative  200. 

We  have  been  following  closely  the 
National  Association  of  Black 
Journalists  discussion  concerning 
Unity  ’99.  It  is  a  discussion  that  had  to 
happen  in  light  of  our  state’s  obnox¬ 
ious  Initiative  200. 

In  our  mind,  the  issue  has  not  been 
whether  Unity  in  Seattle  should  be 
canceled  or  boycotted,  but  rather  how 
those  of  us  who  share  a  passion  for  an 
equal  and  just  society  can  use  Unity  ’99 
to  our  advantage.  Canceling  or  boy¬ 
cotting  Unity  would  be  a  missed 
opportunity  and  would  play  right  into 
the  hands  of  the  very  limited  number 
of  people  who  are  promoting  this  ini¬ 
tiative  in  Washington  state. 

Initiative  200  does  not  reflect 
Washington  state  or  Seattle. 

At  this  point,  Washington  state  elec¬ 
torate  is  still  confused  by  the  initiative. 
It  represents  a  narrow  political/philo¬ 


sophical  agenda  driven  by  a  small 
handful  of  people  and  funded  by  out- 
of-state  money.  It  is  ironic  that  this  has 
become  a  major  political  debate  in  our 
state  when  there  is  no  real  problem  to 
be  addressed. 

By  coming  to  Seattle,  Unity  has  an 
opportunity  to  make  a  statement  that 
those  of  us  who  care  passionately 
about  gender  and  racial  equality  and 
fairness  will  not  be  cowed  and  will 
take  initiatives  like  this  head  on  and 
work  to  prevent  their  spread  across 
the  rest  of  the  country. 

Frank  Blethen 

publisher, 
Seattle  Times 


Correction 

ITEM  10  IN  the  Aug.  1  “Circulation 
Sense”  column  mentioned  3  a.m. 
press  runs  that  delayed  newspaper 
deliveries.  It  should  have  said  8  a.m. 


d  CAC  Introduces  v 

Newspaper 

Readership 

Report 


Certified  Audit  of  Circulations 
(CAC)  will  offer  a  Newspaper 
Readership  Report  as  an 
optional  supplement  to  the 
annual  Audit  Report  beginning 
September  1998.  Following  a 
standardized  format,  this  report 
allows  publishers  to  present 
authoritative  readership 
statistics  with  their  circulation 
data  and  provides  advertisers 
with  a  consistent  source  for 
market-by-market  comparisons 
and  consumer  research. 


For  further  information, 
please  contact  Laura  Adams  at 
1-800-346-1357,  ext.  131  or 
by  e-mail  at  cacaudit@aol.com 


CAC 


August  15, 1998 


http;//www.mediainfo.com 


Editor  &  PuBUSHER  3 


CALENDAR 


AUGUST 

16- 18  Inter  American  Press  Association,  Chapultepec 

Conference  on  Freedom  of  Expression,  Hotel 
Camino  Real  Inter-Continental,  San  Jose,  Costa  Rica 
30-4  National  Press  Photographers  Association  Visual 
Edge  Conference,  Poynter  Institute,  University  of 
Florida  and  St.  Petersburg  Hilton,  St.  Petersburg,  Fla. 

SEPTEMBER 

10-12  American  Copy  Editors  Society  Annual  Convention, 
Marriott,  Portland,  Ore. 

10-12  Society  of  News  Design  Workshop  and  Exhibition, 
Philadelphia  Marriott,  Philadelphia 

17- 19  Annual  Mid-America  Newspaper  Conference,  Lake 

of  the  Ozarks  Holiday  Inn,  Lake  Ozark,  Mo. 

17-19  Independent  Free  Papers  of  America  Fall  Conference, 
St.  Louis  Airport  Marriott,  St.  Louis 
17-19  MDDC  Press  Association  Annual  Convention, 
Harbourtowne,  St.  Michaels,  Md. 

17-20  New  England  Newspaper  Operations  Association 
Annual  Conference,  Marriott,  Portland,  Maine 
23-25  America  West  ’98,  John  Ascuaga’s  Nugget,  Reno,  Nev. 
23-26  National  Conference  of  Editorial  Writers  Annual 
Convention,  Chateau  Laurier,  Ottawa,  Canada 

23- 27  Suburban  Newspapers  of  America  Fall  Publishers/ 

Retail  Ad  Managers  Meeting,  J. W.  Marriott, 
Washington,  D.C. 

24- 26  National  Newspaper  Association  Convention  and 

Trade  Show,  The  Nugget,  Reno,  Nev. 

30  Newspaper  Features  Council  Meeting,  Ritz-Carlton 
Kansas  City,  Kansas  City,  Mo. 

30-3  American  Association  of  Sunday  and  Feature  Editors 
Annual  Convention,  Ritz-Carlton  Kansas  City,  Kansas 
City,  Mo. 

OCTOBER 

5-7  Editor  &  Publisher  Online  Classifieds  Industry 
Symposium, Adam’s  Mark  Hotel,  St.  Louis 
8-11  Society  of  Environmental  Journalists  Annual 
Conference,  Chattanooga,Tenn. 

14-17  Associated  Press  Managing  Editors  Annual 

Conference,  Disneyland  Hotel,  Anaheim,  Calif. 

19- 22  Advertising  Media  Credit  Executive  Association 

International,Tropicana  Hotel,  Las  Vegas 

20- 22  International  Newspaper  Group  Conference, 

Marriott  Biscayne  Bay  Hotel,  Miami 
22-24  Society  of  Professional  Journalists  National 

Convention,  Sheraton  Universal  CityAJniversal  City 
Hilton  &  Towers,  Los  Angeles 

26- 28  American  Association  of  Independent  News 

Distributors  Fall  Conference,  Golden  Nugget  Hotel, 
Las  Vegas 

27- 2  1998  Society  of  American  Travel  Writers  Convention, 

Hyatt  Regenc'y  Hotel,  Jerusalem,  Israel 
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Reader  Services 


How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mediajnfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


a- 

A- 


Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions,  write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  7834903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.4  p.m.  EST.  Fax:  (973)  627-5872. 


mmm  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
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WRITERS  WORKSHOP 


BY  JACK  HART 


The  Perils  Of  Polling  And 
How  To  Avoid  Them 


During  one  six-month 

period,  1 ,700  of  the  stories 
my  paper  published  in  the 
main  and  local  news  sec¬ 
tions  contained  some  reference  to 
polls  or  surveys. 

I  suspect  we’re  more  typical  than 
not.  When  Arnold  Ismach,  former  dean 
of  the  University  of  Oregon  Journalism 
School,  asked  students  to  check  fwe 
days’  worth  of  news  stories  in  14 
papers,  they  discovered  that  nearly 
one  in  five  had  some 
quantitative  research  ele¬ 
ment.  Usually,  that  means 
a  poll  or  a  survey. 

Survey  research  is  a 
big  deal  these  days.  It 
influences  elections, 
helps  determine  govern¬ 
ment  policy  and  shapes 
our  view  of  the  world.  It 
follows  that  we  should 
be  as  savvy  and  skeptical 
of  survey  research  as  we  are  of  any 
other  source. 

We  have  good  reason  to  be.  Even 
respectable  pollsters  are  often  way  off 
the  mark.  Early  polling  on  Washington 
state’s  initiative  to  limit  terms  of  politi¬ 
cal  office  showed  70%  support.  It 
failed.  Missouri  surveys  on  an  initiative 
to  increase  school  taxes  showed  2-1 
support.  It  failed,  too.  Polls  on  political 
races  involving  Jesse  Helms,Texas  Gov. 
Ann  Richards  and  David  Duke  were 
off  by  large  margins,  as  well. 

The  AP  Stylebook  lists  several  sug¬ 
gestions  for  handling  survey  research, 
and  anybody  who  hasn’t  checked  it 
lately  should  consult  the  “Polls  and 
Surveys”  entry  before  writing  or  edit¬ 
ing  a  poll  story.  In  addition,  pay  special 
attention  to  these  key  questions; 

Is  it  really  a  survey?  We’re  not  ter¬ 
ribly  careful  when  it  comes  to  how  we 
use  the  terms  “poll”  and  “survey.”  The 
important  point  is  that  both  involve 
scientific  sampling  as  a  way  of  estimat¬ 
ing  figures  for  a  larger  population. 
Person-on-the-street  interviews  are  nei- 


Hart  is  a  managing  editor  at  the 
Oregonian.  (jackhart@news.oregon- 
ian.com) 


ther  polls  nor  surveys.  Neither  are  call- 
in  votes.  Remember,  too,  that  haphaz¬ 
ard  or  self-selected  samples  like  those 
are  not  random  samples,  which  are  sci¬ 
entifically  selected  so  that  every 
respondent  has  a  known  probability  of 
being  included. 

Note  that  a  huge  self-selected  sam¬ 
ple  is  usually  less  accurate  than  a 
much  smaller  probability  sample.  The 
infamous  1936  Literary  Digest  poll, 
which  picked  Alf  Landon  for  presi¬ 
dent,  drew  a  sample  of 
more  than  2  million. 

Remember,  too,  that 
counting  everybody,  as 
the  state  of  Oregon  did 
when  it  checked  to  find 
out  how  many  homeless 
people  were  in  shelters 
on  a  single  night,  isn’t  a 
poll  or  a  survey  either. 

It’s  a  census.  My  paper 
overlooked  that  fact 
when  we  headlined  the  story,  “One- 
night  survey  finds  3,200  people  home¬ 
less.” 

Who  sponsored  the  poll?  The 
identity  of  a  poll’s  sponsor  can  bear 
directly  on  its  credibility. 

An  AP  report  published  a  few  years 
ago  concluded  that,  “Americans  who 
think  they’ll  be  sitting  pretty  when  it 
comes  to  covering  health  costs  during 
their  retirement  may  instead  have  to 
turn  quickly  to  welfare.”The  source?  A 
study  conducted  by  Northwestern 
National  Life  Insurance  Co.,  which 
had  an  obvious  self-interest  in  the  sub¬ 
ject. 

On  its  face,  the  “study”  was  non¬ 
sense.  The  only  survey-research  result 
reported  was  that  of  workers  over  40, 
“most  believe  they  will  be  well-pre¬ 
pared  for  retirement.”The  insurance 
company  also  reported  that  only  a 
minority  of  private  companies  provid¬ 
ed  after-retirement  medical  insurance. 
Then  they  waved  the  bogeyman  of 
welfare  around  while  they  convenient¬ 
ly  ignored  the  fact  that  virtually  all 
retirees  are  covered  by  Medicare, 
Medicaid  and,  often,  some  form  of  per¬ 
sonal  health  insurance. 

Do  the  data  justify  the  conclu¬ 


sions?  We  have  a  weakness  for  inflat¬ 
ed  conclusions  that  go  way  beyond  a 
study’s  hard  data.  When  my  paper 
reported  that  a  UC  San  Diego  study  of 
242  upper-middle-class  women 
showed  that  those  with  jobs  had 
lower  cholesterol  and  blood-sugar  lev¬ 
els,  our  headline  concluded  that, 

“Work  is  healthy.”Tell  that  to  a  coal 
miner. 

Is  our  math  OK?  Be  especially 
careful  about  the  difference  between 
percentages  and  percentage  points.  A 
news  story  on  tenure  reported  that 
the  number  of  full  professors  in  one 
college  system  had  increased  5%  over 
10  years.  In  fact,  the  number  had 
increased  from  6%  of  the  total  to  11%, 
an  increase  of  5  percentage  points. 
Assuming  that  total  number  of  full 
professors  was  fairly  stable,  that’s  an 
increase  of  nearly  100%. 

Keep  numbers  in  perspective. 
The  rate  of  pregnant  Oregon  women 
carrying  the  AIDS  virus  doubled  from 
1989  to  1991,  and  the  Oregonian's 
headline  and  lead  focused  on  that  fact. 
But  the  total  number  of  infected  moth¬ 
ers-to-be  was  34,  a  tiny,  tiny  percent¬ 
age  of  the  total  number  of  both  preg¬ 
nant  women  and  infected  Oregonians. 
Each  case  is  a  tragedy.  But  was  this 
angle  the  news  in  this  story? 

What  were  the  actual  questions? 
Sometimes  question  wording  is  criti¬ 
cal.  Lyndon  Johnson  flimflammed  the 
press  in  1968  when  he  released  a  poll 
that  showed  him  leading  four 
Republicans  in  New  York  state.  What 
most  news  stories  failed  to  note  was 
that  the  poll  questions  didn’t  mention 
Nelson  Rockefeller,  the  state’s  favorite 
son. 

What’s  the  margin  of  error? 
Probably  the  best-known  source  of 
polling  error  is  simple  chance  —  the 
poll  sample  may  not  accurately  reflect 
the  entire  population.  We  express  that 
likelihood  as  the  level  of  confidence 
and  the  margin  of  error.  Usually  poll¬ 
sters  reveal  that  there’s  a  95%  chance 
(the  confidence  level)  that  the  poll 
results  are  within  plus  or  minus  X  per¬ 
centage  points  (the  margin  of  error) 

(See  Workshop  on  page  32) 
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Boston  Globe  Caves 
On  Bamicle  Resignation 

Meanwhile,  others  suggest  that  George  Carlin  may 
have  plagiarized  the  same  items 


The  boston  globe  has  backed 

off  its  demand  that  columnist 
Mike  Barnicle  resign  for  alleged 
plagiarism.  Barnicle  was  accused  of 
taking  eight  jokes  from  the  1997  best¬ 
selling  book,  Brain  Droppings,  by 
George  Carlin,  and  using  them  in  an 
Aug.  2  column  without  attribution. 

At  a  Tuesday  press  conference,  editor 
Matthew  V.  Storin  said  that  instead  of 
resignation,  Barnicle  will  be  allowed  to 
keep  his  job  after  a  two-month  suspen¬ 
sion  without  pay. 

Storin  denied  there  was  any  double 
standard  for  Barnicle,  who  is  white,  and 
Patricia  Smith,  the  black  columnist 
fired  tw'o  months  ago  for  fabricating 
quotes  and  characters. 

“The  two  offenses  were  very  differ¬ 
ent,”  said  Storin. 

But  the  National  Association  of  Black 
Journalists  issued  a  statement  saying 
journalists  “should  be  disgusted  that 
the  Boston  Globe  backed  down  from 
demanding  Mike  Barnicle’s  resignation. 
The  Globe  was  correct  in  quickly  and 
firmly  insisting  on  Patricia  Smith’s  res¬ 
ignation,  but  by  making  excuses  to 


accommodate  Barnicle,  the  editors’ 
actions  raise  questions  of  a  double  stan¬ 
dard.”  —  David  Noack 

But  Did  Bamicle 
Steal  Stolen  Jokes? 

Dll)  MIKE  BARNICLE  steal  a  stolen 
joke?  At  least  one  of  the  jokes  the 
Boston  Globe  columnist  was  accused 
of  lifting  from  comedian  George 
Carlin’s  1997  book  Brain  Droppings 
has  been  used  by  so  many  comics  over 
the  year  that  its  provenance  is  murky', 
to  say  the  least. 

In  Brain  Droppings,  Carlin  tells  it 
like  this: “If  cockpit  voice  recorders  are 
so  indestructible,  why  don’t  they  just 
build  an  airplane  that’s  just  one  big 
cockpit  voice  recorder?” 

Barnicle  wrote  it  this  way:  “How 
come  planes  aren’t  made  with  the 
same  indestructible  material  used  to 
assemble  those  black  boxes  that  always 
survive  crashes?” 

Brain  Droppings,  a  Hyperion  book, 
is  described  on  its  dust  cover  as  “all- 


new,  cutting-edge  opinion”  from  Carlin. 
But  the  black  box  joke  clearly  has  been 
around  for  a  long  time  —  and  it’s  not 
clear  Carlin  said  it  first. 

“Lots  of  comics  have  used  that  par¬ 
ticular  joke  over  the  years,”  said  Allan 
Johnson,  entertainment  writer  for  the 
Chicago  Tribune. 

Indeed,  on  Aug.  10  —  the  very  day 
Barnicle  was  discussing  the  fate  of  his 
job  with  the  Globe's  editor  and  pub¬ 
lisher  —  the  cable  channel  Comedy 
Central  rebroadcast  a  1992  episode  of 
Saturday  Night  Live  that  parodied  the 
“observational”  comedy  of  comics  such 
as  Carlin  with  a  skit  of  a  Jeopardy-style 
game  show  in  which  stand-up  comedi¬ 
ans  riffed  on  such  hackneyed  topics  as 
“Guys  who  work  at  7-11,”  “Airplane 
food”  and  Gilligan ’s  Island. 

One  of  the  show’s  questions  was 
“What’s  the  deal  with  that  black  box?” 
to  which  the  winning  comedian 
answered,  “Yeah,  hey!  If  this  stuff  is  so 
good,  why  don’t  they  make  the  whole 
plane  out  of  it?” 

Carlin’s  Los  Angeles  office  said  the 
comedian  is  not  answering  any  ques¬ 
tions  arising  from  the  Barnicle  contro¬ 
versy. 

Johnson  said  appropriating  laugh 
lines  is  simply  the  nature  of  a  comedi¬ 
an’s  business. 

“Comedy  is  a  business  of  theft,  for 
lack  of  a  better  word,”  Johnson  said. 

—  Mark  Fitzgerald 


AP’s  Last  Stand: 
Long-Dead  Reporter 
Rides  Again 

ONE  HUNDRED  AND  twenty-two  years  ago,  Mark 
Kellogg  of  the  Associated  Press  was  the  only  jour¬ 
nalist  to  accompany  (ieorge  Armstrong  Custer’s  troops 
to  the  Little  Big  Horn.  Kellogg  was  also  the  first  of  23  AP 
correspondents  who  would  die  covering  the  news  dur¬ 
ing  the  next  1 2  decades. 

Commemorating  that  event  —  and  AP’s  ISOth  an¬ 
niversary  in  July  —  AP  staff  reporter  David  Foster  (cen¬ 
ter)  played  Kellogg  in  a  full-blown  reenactment  of 
Custer’s  defeat  by  the  Sioux  and  Cheyenne  in  southern 
Montana. 

Riding  a  white  mule  to  glory'  before  2,000  spectators, 
Foster  dutifully  allowed  himself  to  be  clubbed  down  and 
scalped. Then,  (imagine  Kellogg’s  chagrin  from  the  grave) 
the  reenactors  went  into  town  to  have  a  beer  and  pose 
for  tourists’  photographs. 
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WSJ  And  USA  Today  Wage 
Circulation  War  (Of  Words) 

WSJ  issues  a  report  claiming  circulation  figures  4. 1  %  higher  than  those  of  ABC  auditors. 
USA  Today  says  if  it  used  similar  methods,  it  could  report  a  circulation  of  2  million  plus. 


A  RECENT  REPORT  on  circulation  has  copies  sold  at  a  deep  discount  —  a  fact  advertisers 
opened  a  rift  between  the  Wall  Street  wouldn’t  know  without  reading  a  footnote  to  the 
Journal  and  USA  Today,  America’s  two  audit  report.  In  a  1998  audit,  for  example,  ABC 
leading  national  newspapers.  reported  USA  Today's  paid  circulation  as  1 .6  mil- 


A  RECENT  REPORT  on  circulation  has 
opened  a  rift  between  the  Wall  Street 
Journal  and  USA  Today,  America’s  two 
leading  national  newspapers. 

In  the  first  salvo,  the  Journal  issued  what 
it  called  a  Statement  of  Total  Circulation,  detail¬ 
ing  the  number  of  full-price,  cut-price  and  even 
free  papers  it  distributes.  The  Journal's  state¬ 
ment,  released  July  21  and  first  disclosed  in 
Advertising  Age,  covers  the  same  period  as  the 
Audit  Bureau  of  Circulations’  March  31  report.  It 
evaluates  circulation  by  category,  details  discounts 
for  students,  and  quantifies  reduced  price  copies 
sold  through  airlines,  hotels  and  car  rental  agen¬ 
cies. 

The  statement,  certified  by  accounting  firm 
PricewaterhouseCoopers,  puts  Journal  circulation 
at  1,895,700  —  4.1%  more  than  reported  in  ABC’s 
Fas-Fax.The  difference  is  largely  due  to  75,000  free 
and  highly  discounted  copies  that  are  counted  as 
circulation  in  the  Journal's  in-house  report,  but 
are  not  approved  by  ABC. 

JOURNAL  CRITICAL  OF  ABC 

“The  Audit  Bureau  of  Circulations  exists  for  one 
reason  and  one  reason  only  —  to  provide  infor¬ 
mation  for  advertisers,”  said  Paul  Atkinson,  yoMm«/ 
vice  president,  advertising.  “It  should  evaluate  the 
quality  of  circulation.  I  don’t  think  ABC  does  that 
today.” 

ABC’s  arcane  rules  often  serve  to  obscure  and 
mislead  advertisers,  Atkinson  said,  citing  a  | 
significant  percentage  of  USA  Today 
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copies  sold  at  a  deep  discount  —  a  fact  advertisers 
wouldn’t  know  without  reading  a  footnote  to  the 
audit  report.  In  a  1998  audit,  for  example,  ABC 
reported  USA  Today's  paid  circulation  as  1.6  mil¬ 
lion  —  but  the  fine  print  disclosed  that  225,000,  or 
14%,  was  made  up  of  single  copies  sold  at  half 
price  through  institutions. 

JOURNAL  WHACKS  USA  TODAY 

Though  Atkinson  cited  Gannett  Co.’s  national 
daily  as  a  major  offender,  he  insisted  the  Journal,  a 
Dow  Jones  subsidiary,  was  not  at  war  with  USA 
Today. 

But  the  Gannett  Co.  paper  reacted  with  scorn, 
noting  the  Journal's  new  number  includes  copies 
sold  at  prices  below  the  ABC  50%  discounting 
threshold. 

“It  is  just  strange  that  in  the  summer  of  1998 
this  has  come  up,”  said  Thomas  Curley,  USA  Today 
president  and  publisher.  “Maybe  this  says  that  the 
50%  rule  doesn’t  work  for  the  JoumaU 

USA  TODAY  WHACKS  BACK 

Curley  added  that  the  Journal  was  guilty  of 
some  of  the  same  practices  it  was  criticizing.  For 
instance,  according  to  a  1997  ABC  audit,  the  finan¬ 
cial  daily  sold  more  than  91,000  copies  through 
third  parties,  mostly  corporations  that  provide 
them  to  their  employees  and  executives.  Though 
most  papers  would  not  be  able  to  claim  these  sales 
in  their  paid-circulation  numbers,  Curley  noted 
that  the  Journal  can  do  so  because  of  a  70-year-old 
ABC  rule  approving  group  sales. 
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The  ABC  audit  also  revealed  that  341,000  copies  extra  discounting  plan  was  scotched, 
of  the  Jotdrnal  —  18%  of  its  circulation  —  were  ♦  ABC  has  announced  that  it  is  investigating 
sold  at  a  discount,  either  using  the  inducement  of  auditing  readership,  rather  than  circulation,  and 
premium  items  or  through  special  low  rates  for  the  Newspaper  As.sociation  of  America  is  also  mov- 
students.  ing  to  assess  readership. 

“Their  form  left  out  a  huge  category,”  Curley  Curley  said  AB(]  has  also  been  considering 
charged,  and  was  hardly  full  disclosure.  whether  to  permit  newspapers  to  sell  papers  to 

apartment  owners  and  co-op/condo  boards  — 
USA  TODAY:  2  MILLION  PLUS?  allowing  the  papers  to  become  a  perk  that  is  bun- 

Further,  if  USA  Today  issued  a  report  similar  to  died  in  with  monthly  rent  and  maintenance  pay- 
the  Journal's,  it  could  claim  to  be  the  nation’s  ments.  If  AB(^  were  to  allow  these  copies  to  be 
largest-circulation  daily.  Under  ABC^  rules,  some  counted  as  paid  circulation,  many  major  metropol- 
4(X),000  copies  sold  in  bulk  to  hotels  and  other  itan  dailies  could  benefit. 

institutions  cannot  be  counted  as  paid  circulation.  Nonetheless,  CTirley  admitted  that  “papers  have 
But,  adding  them  into  the  paper’s  daily  totals,  done  some  goofy',  short-term  things”  to  puff  up 
USA  Today's  circulation  would  vault  over  2  mil-  their  circulation  numbers.  In  one  recent  maneu- 
lion.  ver,  some  papers  successfully  petitioned  ABC  to 

An  ABC  representative  said  it  was  not  unusual  allow  mass  sales  to  people  attending  local  fairs  and 
for  member  papers  to  add  supplemental  materials  staying  in  area  hospitals  to  be  counted  as  single- 
to  audit  reports  as  they  make  presentations  to  copy  sales. 

advertisers.  But  the  dispute  between  the  two  But  the wants  ABC  to  take  a  closer  look 
national  papers  comes  as  ABC  has  faced  increased  at  all  circulation  —  requiring  newspapers  to 
pressure  to  deviate  from  its  long-held  paid-circula-  report  such  unflattering  statistics  as  churn  rates, 
tion  standard.  That’s  one  category  where  the  Journal  looks 

♦  The  ABC  board  recently  announced  that  it  good.  Its  new  report  says  80%  of  its  subscribers 

would  consider  creating  new  auditing  protocols  renew  each  year. "It’s  not  a  terrible  thing  to  say  you 
for  Canada  that  could  include  measuring  deeply  have  churn,”  Atkinson  said.  "Let’s  at  least  put  the 
discounted  and  even  free  distribution.  facts  out  there.” 

♦  For  the  past  year,  large  and  small  papers  have  And  Dow  Jones  spokesman  Dick  Tofel  urged 
been  duking  it  out  over  pricing  rules  that  would  ABC  to  encourage  full  disclosure.  Said Tofel,“Every 
have  allowed  deep  discounts  (up  to  75%)  off  base  newspaper  in  America  has  these  numbers.  It’s  a 
rates)  to  designated  market  segments.  In  a  com-  question  of  whether  you  want  to  tell  it  to  your 
promise,  the  segment  rules  were  approved  but  the  advertisers  or  keep  it  secret.” 


BY  M.L.  STEIN 

Wire  Service  Stories  Shunned 

Newspaper  refuses  anonymous-source  Lewinsky  articles  from  AP  and  NYT 


CHARGING  THAT  THE  Associated  Press  and 
Neu'  York  Times  wire  stories  “did  not  meet 
our  standards,”  the  Riverside,  Calif.,  Press- 
Enterprise  declined  to  run  either  organizations’ 
coverage  of  Monica  Lewinsky’s  Aug.  6  appearance 
before  a  federal  grand  jury. 

“We  decided  we  were  not  going  to  let  others 
edit  our  newspaper,”  said  managing  editor  Mel 
Opotowsky. 

Instead,  the  paper  used  a  Scripps  Howard 
News  Service  account  along  with  a  sidebar 
notice  to  readers  that  it  objected  to  both  AP  and 
the  Times  “quoting  a  single  legal  source  not  oth¬ 
erwise  identified  and  describing  very  similar 
details  of  Monica  Lewinsky’s  testimony.  ...  It 
could  not  be  determined,  however,  whether  this 
source  w'as,  for  instance,  Lewinsky’s  attorney 
relaying  a  second-hand  account  (because  he  is  not 
allowed  into  this  procedure)  or  from  the  special 
prosecutor’s  office,  which  would  have  a  stake 
in  selecting  what  to  leak  to  the  public  about  any 
testimony.” 

The  newspaper  said  it  has  a  policy  of  requiring 
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at  least  two  sources,  if  anonymous,  on  critical 
reports. 

TIMES  AND  AP  RESPOND 

Times  spokeswoman  Lisa  C'aparelli  said  in 
response  to  the  Press-Enterprise's  action;  “There 
are  times  when  we  obtain  highly  newsworthy 
information  from  reliable  sources  who  have 
understandable  reasons  to  demand  anonymity. . . . 

This  was  one  of  those  cases.” 

Chris  ('onnell.  AP  assistant  bureau  chief  in 
Washington,  said  the  wire  service  is  "verv’,  verv’ 
cautious”  about  using  anonymous  quotes  in  any 
circumstances  but  that  exceptions  are  sometimes 
made.  “We  only  use  anonymous  sources  when  we 
positively  and  absoluteh’  have  to,”  he  said. 

Opotowsky  told  E&P  that  he  made  the  deci¬ 
sion  not  to  use  AP's  or  the  Times'  Lewinskv’  storv' 
after  consulting  with  other  editors  and  publisher 
Marcia  McQuern,  who  gave  final  approval. 

“It  was  quixotic  but  we  stuck  to  our  guns,” 

McQuern  said.  “They  have  a  habit  in  Washington 
t)f  using  anonymous  sources  and  expect  us  to  eat 
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it.  We  had  no  idea  who  the  source  was.  How  do  we 
know  it  wasn’t  someone  with  his  own  axe  to  grind 
and  wanted  to  skew  the  story?” 

The  Scripps  Howard  story  by  Michael  Hedges 
did  not  include  any  details  of  Lewinsky’s  grand 
jury  testimony  by  anyone,  but  in  one  paragraph 
said;  “Those  familiar  with  debriefings  with 
[Kenneth]  Starr’s  team  before  her  appearance  say 
Lewinsky  had  described  a  sexual  relationship  with 
(dinton  —  directly  disputing  a  sworn  statement  he 
gave  in  the  Paula  Jones  sexual-harassment  case  as 
well  as  an  affidavit  Lewinsky  signed  before  the 
story  broke  in  early  January.” 

In  a  column  last  Februar>,  Opotowsky  scorned 
the  use  of  unnamed  sources  while  conceding  that 
the  Press-Enterprise  has  been  guilty  of  the  prac¬ 
tice  in  its  use  of  wire  copy. 

“Everybody’s  doing  it  —  using  unnamed 
sources,  that  is,”  he  wrote.  “You  can  expect  it  from 
the  Internet.  . . .  You  can  even  expect  it  from  TV,  a 
medium  that  has  turned  news  into  entertainment 
so  smoothly  we  hardly  noticed.  But  for  respected 
mainstream  newspapers  and  wire  services  to 


abandon  their  customary  standards  and  safeguards 
in  the  . . .  heat  of  the  story  chase  is  disturbing.” 

The  use  of  anonymous  sources  is  an  old  dilem¬ 
ma  for  journalists  that  has  intensified  in  recent 
years  as  the  proliferation  of  media  has  made  news 
gathering  more  competitive  and  the  public  has 
become  increasingly  fascinated  by  celebrity  trials. 

Reporters  and  editors,  of  course,  prefer  identi¬ 
fied  sources  for  the  sake  of  credibility.  But  when 
the  terms  are  “no  names  or  no  comment,”  most 
will  go  with  concealment. 

A  number  of  news  organizations  reported  the 
main  points  of  Lewinsky’s  secret  grand  jury  testi¬ 
mony  just  hours  after  she  left  the  building  —  a 
practice  that  drew  fire  from  media  critics  like 
Howard  Kurtz  of  the  Washington  Post. 

“The  major  players  seem  willing  to  provide 
whispered  descriptions  of  each  turn  in  the 
Lewinsky  probe  in  time  for  the  evening  news  and 
the  morning  papers,”  he  wrote.  “Events  that  tran¬ 
spire  behind  closed  doors  almost  feel  like  they’re 
out  in  the  open.  And  that  affects  not  just  journal¬ 
ists  but  the  proceedings  themselves.” 


The  sprawl  of  reporters, 
photographers  and 
media  heavies  gathered 
for  Monica  Lewinsky's 
Aug.  6  grand  jury 
testimony  was  said  by 
knowledgeable 
observers  to  be  even 
larger  than  the  infamous 
“Camp  O.J."  Dubbed 
"Monica  Beach,"  the 
sun-splashed  exterior  of 
the  U.S.  Courthouse  was 
awash  in  beach  chairs, 
umbrellas  and  reporters 
with  nothing  much  to  do 
but  lounge  around.  Some 
of  the  nore  enterprising 
ones  inter.'iewed  each 
othei  for  stories. 


The  View  From  ‘Monica  Beach’ 


Lots  of  suntan  lotion  and  soda  drinking  but  not  much  news 
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BY  KELVIN  CHILDS 


Monica  Day:  Dream  And 
Nightmare  For  Photographers 

Many  news  photographers  had  waited  seven  months  for  this  day.  They  had  good  positions, 
clear  weather  and  fine  light.  Monica  stepped  into  full  view.  Then,  the  unexpected  happened. 


Monica  S.LEWINSKYS  8: 15  am.,  Aug.  6 
arrival  at  the  federal  courthouse  in 
Washington  was  the  snap  of  a  lifetime 
—  the  moment  a  small  army  of  photog¬ 
raphers,  camera  operators  and  reporters  had  want¬ 
ed  since  January 

i  "The  cars  pull  up,”  said  a  TV  camera  operator 

1  who  did  not  wish  to  identify'  himself  or  his  agency, 

j  “She  gets  out.  I’ve  got  her 

1  perfectly.  I  see  a  hug.  I  see  a 

j  shrug,  a  look  of  resignation, 

;  like,  ‘Let’s  do  this.’  Then  half 

of  my  picture  goes  black.  It 
was  such  a  jolt,  so  I  look  up 
and  see  what  he  was  doing.” 

“He”  was  George 
'  Hancock,  a  tourist  from 

Bowling  Green,  Ky.,  waving  a 
hand-lettered  placard  read¬ 
ing  “CiOOD  LUCK  MONICA.” 

As  he  moved  to  get 
Lewinsky’s  attention,  he 
:  walked  in  front  of  three 

;  dozen  camera  crews  that 

1  had  been  staked  out  at  the 

southeast  corner  since 
6  a.m. 

“We’ve  been  waiting 
■  seven  months  for  this  one 

picture,  and  this  clown 
;  screwed  it  up  for  all  of  us,” 

>  the  TV  camera  operator  said. 

Hancock,  however,  soon  found  himself  the  tar- 
get  of  angry  howls  to  get  out  of  the  way.  Minutes 
I  later,  he  became  a  momentary  celebrity,  posing  for 

j  other  reporters  who  needed  a  bit  of  folksy  color 

^  for  their  reports. 

)  “I  didn’t  mean  to  do  that,”  he  said  of  blocking 

the  camera  crews.  “I  wanted  Monica  to  see  my 
sign.  I  wanted  her  to  know  that  at  least  one  person 
I  wishes  her  well.”  Hancock  said  he  and  his  family 

I  were  passing  through  Washington  on  the  way  to 

Niagara  Falls,  N.Y.  He  said  he  would  stay  around 
“until  she  leaves  or  until  I  get  hungry.” 

‘MONICA  BEACH' 

,,  Such  was  the  morning  at  “Monica  Beach,”  the 

encampment  of  news  media  firepower  lining 
Pennsylvania  Avenue  in  front  of  the  E.  Barrett 
!  Prettyman  U.S.  Court  House.  More  than  20  satellite 

trucks  and  300  or  so  journalists  of  all  stripes  from 
around  the  world  —  reporters,  photographers, 
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camera  operators,  producers,  and  sound  and  light¬ 
ing  technicians  —  surrounded  the  building,  with 
the  largest  focus  on  the  east  entrance. 

Despite  Hancock’s  placard,  some  of  the  camera 
crews  at  the  southeast  corner  got  the  footage  they 
needed.  They  were  backed  up  by  others  stationed 
directly  across  from  the  door  and  on  the  northeast 
corner.  CNN  even  had  a  camera  operator  on  a 
hydraulic  “cherry  picker” 
platform  about  five  stories 
up. 

Lewinsky  came  to  testify 
before  a  federal  grand  jury' 
investigating  whether 
President  Clinton  committed 
obstruction  of  justice,  per¬ 
jury  and  subornation  of  per¬ 
jury'  in  efforts  to  conceal  'he 
existence  and  nature  of  their 
relationship. 

But  after  she  entered  the 
building  and  went  to  the 
closed  grand  jury  room, 
there  wasn’t  much  for  the 
media  mob  to  do  but  wait  for 
S  her  to  come  out.  So  they 
I  waited,  filed  their  reports, 
i  did  stand  ups,  talked  to  each 
S  other  .  .  .  and  did  stories 
about  the  news  media  cover¬ 
ing  the  news  media. 

REPORTERS  INTERVIEWING  REPORTERS 

Steve  Centanni  of  the  Fox  News  Channel  intro 
duced  a  report  with,  “Today,  it’s  not  unusual  for  a 
reporter  to  be  talking  to  a  camera  while  a  second 
camera  watches  them  and  a  third  camera  watches 
the  whole  thing  go  on.”  As  he  spoke,  his  words 
came  to  life. 

Reporters  following  the  case  since  January  mar¬ 
veled  at  the  size  of  the  assembly.  “It’s  definitely 
more  crowded  that  it  was  for  Linda  Tripp,”  said 
Washington  Post  reporter  Bill  Miller. 

Tripp  instigated  the  grand  jury'  investigation  by 
turning  over  to  special  counsel  Kenneth  Starr 
tapes  she  had  made  of  telephone  conversations 
between  herself  and  Lewinsky. 

Spending  months  staked  out  at  the  courthouse 
has  its  compensations,  said  Juana  Arias,  a 
Washington  Post  photographer.  “You  get  to  know 
everybody  here.  It’s  very  social,”  she  said. 

(See  Photographers  on  page  J2) 
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Spending  Spree  For 
Printing  Plant  Upgrades 

It's  a  bull  market  for  ink  and  paper  as  newspaper  publishers 
invest  megabucks  to  enhance  their  printing  capabilities 


Despite  dire  warnings  about  the  future 
impact  of  the  Internet  and  other  digital 
technologies  on  the  newspaper  industry, 
that  industry  is  investing  record  amounts 
to  expand  its  printing  plants  and  improve  its  abili¬ 
ty  to  put  ink  on  paper. 

Incredibly,  fewer  than  10  projects  that  have 
been  announced,  will  be  announced  or  are  already 
underway  this  year  account  for  almost  a  half-bil¬ 
lion  dollars  in  new  spending  for  printing  presses 
and  related  facilities.  That’s  between  one-half  and 
two-thirds  what  the  entire  industry  spends  annu¬ 
ally  on  new  plants  and  equipment. 

The  reason  is  simple:  presses  still  print  money 
as  well  as  news  for  publishers.  At  the  Wall  Street 
Journal,  for  instance,  it  took  less  than  three  years 
for  new  advertising  to  repay  a  two-year  investment 
of  $63  million  in  four<'olor  capacity  at  the  compa¬ 
ny’s  printing  plants  nationwide.  As  for  its  current 
two-tower-per-plant  project,  parent  Dow  Jones  & 
Co.  figures  the  “after-tax  internal  rate  of  return 
would  be  18%  over  20  years.” 


Other  dailies  are  seeing  the  same  benefits  or 
more  and  better  color,  often  in  multiple  zoned  edi¬ 
tions  that  can  further  burden  existing  presses. 

Their  response,  said  Goss  Graphic  Systems  mar¬ 
keting  director  Barbara  Gora,“is  a  great  testimony 
to  the  strength  of  the  industry  right  now  and 
going  forward  the  next  five  years.” 

In  contrast  to  the  high-visibility  new  construc¬ 
tion  projects  of  recent  years,  publishers  are  now 
spending  to  add  to  and  upgrade  existing  offset 
capacity  within  existing  plants  —  most  commonly 
by  adding  towers  to  press  lines.  (See  related  story, 
p.22) 

GOOD  TIMES  FOR  PRESS  MAKERS 

Ciood  newspaper  earnings,  a  generally  healthy 
economy,  pent-up  demand  for  more  color  and 
capacity  and  even  the  recent  downturn  in  Asia 
have  combined  to  break  the  logjam  in  press 
expansion  projects. 

For  Japan’s  TKS  Ltd.,  which  a  few  years  ago 
(See  Upgrades  on  page  19) 


New  presses  such  as  the  Wifag  OF  370  PCU,  above,  and  the  Goss 
MetroColor,  right,  are  hot  sales  as  papers  upgrade. 
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Original  Associated  Press  photo  by  Jean-Marc  Bouju 


The  SAN  FRANCISCX)  Examiner  has  admit¬ 
ted  retouching  an  Associated  Press  photo 
of  the  charred  bodies  t)f  U.S.  Embassy 
bombing  victims  in  Nairobi,  Kenya. 

The  front-page,  color  photograph,  which  ran  on 
Sunday,  Aug.  9,  was  digitally  altered  by  the  news¬ 
paper  to  make  prominently  placed  charred 
corpses  unrecognizable. 

Examiner  managing  editor  Sharon  Rttsenhause 
says  it  was  wrong  to  manipulate  the  photo  in  such 
a  manner. 

“News  and  photo  editors  on  Saturday,Aug.8,felt 
that  the  AP  morgue  photo  was  tix)  gruesome  for 
the  front  page  because  of  the  clearly  identifiable 
burned  bodies  on  the  tables,"  Rosenhause  told 
E&P  last  week. 

“Instead  of  cropping  the  photo  or  running  it 
inside,  the  bodies  were  blurred  to  the  point  where 
you  could  not  tell  the  bodies  were  charred.  This 
should  not  have  happened.  The  San  Francisco 
Examiner  does  not  change  quotes  or  alter  pho¬ 
tographs.  We  should  have  cropped  the  photo  or 
not  run  it  on  A-1,"  she  said. 

POWERFUL  AND  DISTURBING 

The  Examiner  wasn’t  alone,  however,  in  grap¬ 
pling  with  how  and  where  to  run  the  powerful 
and  disturbing  photograph  taken  by  AP  photogra¬ 
pher  Jean-Marc  Bouju. 

A  sampling  of  Sunday  newspapers  shows  that 
the  Sacramento  Bee  and  the  Newark,  N.J.,  Star- 
Ledger  ran  the  full  AP  photo. The  New' York  Daily 
News  cropped  the  picture  a  little,  but  left  much  of 
the  charred  bodies  visible.  The  .Vetc  York  Times 
cropped  the  photo  to  avoid  showing  the  bodies  at 
all. 

Sally  Stapleton,  a  .senior  .\P  photo  editor,  said  it’s 
up  to  newspapers  to  decide  how  to  use  a  photo¬ 
graph.  “We  are  presenting  realitv’  (but)  we  have  no 
guidelines  on  use.  We  have  an  internal  polio'  that 
we  do  not  change  photography,"  she  said.  ■ 
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BY  JOE  NICHOLSON 

Reporter  Sues  His  Editor 
For  Libel  And  Slander 

After  Philadelphia  Inquirer  editor  Robert  Rosenthal  suggested  to  the  Washington  Post  that 
Inquirer  reporter  Ralph  Cipriano  was  biased,  Cipriano  filed  suit.  Now  he's  been  suspended. 


APHIIADELPHIA  inquirer  reporter  who 
charges  that  he  was  forced  to  “water 
down”  investigative  stories  about  a  local 
Roman  C^atholle  prelate  has  filed  a  lawsuit 
against  his  editor,  the  newspaper  and  its  parent, 
Knight  Ridder  Inc. 

Ralph  Cipriano,  an  1 1-year  Inquirer  veteran  and 
a  former  Los  Angeles  Times  correspondent,  filed 
the  suit  last  week  after  Inquirer  editor  Robert 
Rosenthal  suggested  in  a  Washington  Post  inter¬ 
view  that  Cipriano  was  a  biased  reporter. 

The  lawsuit,  which  alleges  libel  and  slander, 
seeks  $50,000  in  compensation  and  an  unspeci¬ 
fied  amount  in  punitive  damages. 

Three  days  after  Cipriano  filed  the  suit  in  local 
Common  Fleas  Court,  he  was  suspended  with  pay. 

The  lawsuit  alleges  that  Cardinal  Anthony 
Bevilacqua,  leader  of  1.4  million  Philadelphia 
Catholics,“pressured  the  Inquirer  to  water  down” 
Cipriano  s  coverage  of  Bevilacqua’s  decision  to 
close  churches  and  parochial  schools  in  poor 
neighborhoods  at  the  same  time  he  spent  $5  mil¬ 
lion  renovating  several  buildings,  including  his 
own  “Main  Line  mansion”  and  “a  seaside  villa  that 
serves  as  his  vacation  home.” 

The  Inquirer  caved  in,  the  suit  contended, 
because  Knight  Ridder  wanted  to  staunch  circula¬ 
tion  decline  and  ordered  editors  to  “avoid  antago¬ 
nizing  the  archdiocese  so  as  not  to  further  jeopar¬ 
dize  declining  readership.” 

A  spokesman  for  Knight  Ridder  did  not  return 


Inquirer  reporter 
Ralph  Cipriano, 
above,  has  filed  a 
lawsuit  against 
Inquirer  editor 
Robert  Rosenthal, 
left,  for  libel  and 
slander.  He's  asking 
$50,000  plus  punitive 
damages. 


E&P's  calls.  Bevilacqua’s  spokeswoman,  Cathy 
Rossi,  declined  to  comment  on  the  lawsuit. 

In  an  brief  telephone  interview,  Rosenthal  told 
E&P,  “I’m  sort  of  in  the  middle  of  all  this.”  He 
promised  to  “call  before  noon”  the  following  day 
with  a  reply  to  Cipriano,  but  didn’t. 

The  Inquirer  issued  a  statement:  “We  disagree 
with  Ralph  because  we  believe  our  coverage  of 
the  Archdiocese  of  Philadelphia  has  been  fair, 
accurate  and  relevant.  We  regret  that  Ralph  has 
chosen  a  lawsuit  as  his  means  of  addressing  the 
matter  of  how  the  Inquirer  covers  a  topic  of  great 
interest  to  our  readers.” 

DEMAND  FDR  UNPUBLISHED  STORIES 

As  E&P  went  to  press,  Cipriano ’s  lawyer,  James 
Beasley,  said  the  Inquirer  was  threatening  to  fire 
Cipriano  if  he  did  not  immediately  hand  over 
copies  of  stories  he  wrote  about  Bevilacqua,  but 
which  the  newspaper  never  published.  A  demand 
before  pretrial  discovery,  Beasley  contended,  rep¬ 
resented  “retaliation”  for  filing  the  suit. 

Cipriano ’s  reputation  was  tarnished  “irrepara¬ 
bly,”  said  Beasley,  when  Rosenthal  was  quoted  in 
the  June  13  edition  of  the  Post  saying  Cipriano 
“has  a  very  strong  personal  point  of  view  and  an 
agenda. . .  .There  were  things  that  Ralph  wrote  that 
we  didn’t  think  were  truthful.” 

Beasley  added:  “Have  you  ever  heard  of  an  edi¬ 
tor  calling  one  of  his  reporters  a  liar  publicly?  If 
there  was  a  question  about  Ralph’s  integrity,  why 
did  he  allow  him  to  continue  writing  stories?” 

EDITOR  ADMITS  BLUNDER' 

Rosenthal  later  wrote  the  Post,  saying  he 
“should  not”  have  called  some  of  Cipriano ’s  stories 
“untruthful.”  Cipriano’s  suit  said  the  editor  also 
conceded  at  a  staff  meeting  that  his  comment  was 
“a  blunder,”  but  it  dismissed  subsequent  qualifica¬ 
tions  as  too  little  to  restore  Cipriano’s  good  name. 

The  controversy  over  Cipriano’s  coverage  of 
Bevilacqua  was  characterized  in  the  Post  story'  as  a 
“battle”  that  turned  into  “an  unusually  personal 
campaign  against  a  single  journalist.” 

This  spring,  Cipriano  used  some  of  his  unpub¬ 
lished  stories  in  a  10,000-word  take-out  on 
Bevilacqua  for  the  National  Catholic  Reporter,  an 
independent  national  weekly.  Cipriano  said  he  fol¬ 
lowed  Inquirer  policy  on  outside  writing,  but  it 
was  questions  about  the  Reporter  article  and 
Cipriano’s  unpublished  work  that  led  to  his  edi¬ 
tor’s  harsh  comments. 
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E -Commerce  and  Directories  are  two 
of  the  ways  newspaper  companies  are 
going  to  make  money  on  the  Internet 
in  1999.  Care  to  join  them? 

Buy,  read  and  study  Editor  &  Publisher’s 
upcoming  research  reports  and  use  them  to 
prepare  your  1999  budgets. 


W  ffoi^JljlERCE 

A  Medi4McHiey  Maker 


Online  Directories: 
Pathways  to  Profit? 

.  an  extensive  look  at  online  Yellow  Pages  and  City  Guides 
both  from  traditional  media  and  their  chief  competitors. 
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Four  more 
reports  to 
follow  In 


E-Commerce: 

A  Media  Money  Maker 

..  a  major  study  of  electronic  commerce  on  news 
paper,  television,  radio  and  magazine  Web  sites. 

JULY,  1998 
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BY  LARRY  TIMBS 


Chase  For  Fugitive  Bomber 
Envelops  Small  Paper 

As  hundreds  of  gun-toting  federal  agents  and  story-chasing  journalists  tramp  through 
a  tiny  mountain  town,  they're  changing  the  community  and  challenging  its  newspaper 


WHEN  YOU’RE  THE  editor  of  the  2,700- 
eireulation  weekly  Andrews  Journcd 
in  Cherokee  County,  N.C.,  and  one  of 
the  eountry’s  biggest  news  events  sud¬ 
denly  drops  into  your  backyard,  you  take  a  deep 
breath  every  now  and  then  and  keep  focused. 

Journcd  editor  Sally  Hudson  says  this  helps  you 
hold  your  own  covering  that  once-in-a-lifetime 
story  —  pursued  also  by  hordes  of  reporters 
from  the  national  and  international  press  and  by 
dozens  of  broadcasters  with  TV  and  radio  satellite 
trucks. 


FUGITIVE  AS  MYTH 

Further  complicating  the  story  is  the  growing 
sense  that  the  k)nger  Rudolph  —  reported  to 
know  these  densely  forested  mountains  like  the 
back  of  his  hand  —  eludes  such  an  awesome  task 
force,  the  more  mythical  he  becomes.  Already,  to 
the  dismay  of  searchers  combing  the  rattlesnake-, 
wasp-,  hornet-  and  mosquito-infested  mountains 
of  C^herokee  County,  some  anti-government  and 
anti-abortion  groups  tout  Rudolph  as  an  underdog 
folk  hero. 

Meanwhile,  the  manhunt  continues  to  attract 


“This  has  all  been  a  learning  experience,”  said  swarms  of  reporters  and  photographers  from  a 
Hudson,  who  has  been  editor  of  the  Journal  since  variety  of  national  publications  like  the  New  York 
1996.  “It's  totally  different  from  anything  I’ve  ever  Times,  Washington  Post,  Atlanta  Journal  and 
been  in  before.”  Constitution,  Time  and  Newsweek.  Nearly  four 

As  H&P  goes  to  press,  her  community'  in  this  dozen  radio  and  'IV  satellite  trucks  further  con- 
rugged  mountain  wilderness  bordering  northeast  tribute  to  the  media  feeding  frenzy  here,  jamming 
Ceorgia  is  literally  overrun  by  flak-jacketed  FBI  the  streets  of  a  sleepy  rural  community  that 
and  ATE  agents  conducting  a  manhunt  for  fugitive  describes  itself  as  "The  little  town  with  a  big 
Eric  Robert  Rudolph.  heart.” 

Rudolph,  a  pony-tailed  survivalist  and  woods¬ 
man  who  grew  up  near  Andrews,  is  suspected  of  SMALL-TOWN  EDITOR'S  CHALLENGE 
bombing  a  Birmingham,  Ala.,  abortion  clinic  in  Hudson  says  that  during  the  current  crisis,  she 
Januart'  1998  —  an  explosion  that  left  one  off-duty  has  tried  not  to  forget  that  readers  in  Andrews  and 

police  officer  dead  and  seriously  maimed  a  clinic  elsewhere  in  Cherokee  County  still  want  to  know 

nurse.  He’s  also  wanted  for  questioning  in  three  about  the  town  council  and  school  board  meet- 
Atlanta-area  bombings,  including  the  explosion  at  ings,  regular  police  blotter  and  activities  at  the 
the  1996  Olympics  that  killed  one  person  and  senior  citizens  center.  And  therein  lies  her  chal- 

injured  dozens  of  others.  lenge,  she  says  —  trying  to  keep  tabs  on  the 

The  more  than  200  federal  agents  here  have  biggest  story  in  the  history  of  Cherokee  County 

sniperscopes,  helicopters  with  heat  sensors,  while  covering  other  important  goings-on  in  the 

bloodhounds  and  even  spelunking  equipment.  community.  She  takes  all  the  local  pictures  and 
Last  week,  heavily  armed  officers  began  warily  writes  all  the  local  copy  for  the  Community 


descending 
into  the 
region’s  cave  S 
systems,  much 
like  the  “Tunnel  * 
Rats”  of  the  ^ 
Vietnam  War.  r 
Rudolph  is 

known  to  have 
recently  purchased 
enough  provisions 
to  last  for  about  six 
months. 


_  Newspapers 

f*  I  n  c  .  -  o  w  n  e  d 
m  Journal, 
m  Perhaps  the 
_  m  stickiest  issue 
7  m  Hudson  has  to 
m  deal  with  con- 
I  m  cerns  how  folks  in 
m  the  close-knit  con- 
m  servative  mountain 
m  community  view 
§  Rudolph. 

*  One  Andrews 
woman  inteiA  iewed  by 
E&P  made  it  clear  that 


1  j  •  :SlghMme 

Search  continues 

More  than  200  agents,  law  officers  look  for  Eric  Robert  Rudolph 


Timbs  teaches 
journcdism  at 
Winthrop  University 
in  Rock  Hill,  S.C. 


The  Rudolph  search  is  the 
Journal's  biggest  story  ever. 
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lots  of  folks  side  with  the  reclusive,  mysterious 
Rudolph.  “I  don’t  need  the  ($1  million  reward) 
money  that  bad,”  said  the  woman,  loading  gro¬ 
ceries  into  her  car  in  front  of  the  Ingles  grocery 
store,“and  1  think  you’ll  find  the  majority'  of  people 
around  here  feel  the  same  way  I  do.”  She  declined 
to  be  identified. 

Another  area  resident,  Darla  Colvin,  felt  differ¬ 
ently.  “Absolutely,  they  would  turn  him  in,”  she  said 
when  asked  whether  she  thought  Cherokee 
Countians  would  help  shield  Rudolph  from  the 
feds.  Colvin,  who  teaches  fifth  grade  in 
Robbinsville,  about  10  miles  north  of  Andrews  in 
neighboring  Graham  County,  added;  “These  are  not 
redneck  people  who  would  harbor  this  man.  I 
think  most  people  are  appalled  at  his  (suspected 
crime).” 

HARD-HITTING  EDITORIALS 

Hudson  said  she  had  no  qualms  about  remind¬ 
ing  her  readers  in  an  editorial  that  the  search  for 
Rudolph  is  not  about  abortion  or  about  being  pro¬ 
government.  Instead,  she  wrote  in  a  July  23  editor¬ 
ial  that  the  feds  are  focused  on  “finding  the  man 


suspected  of  killing  an  off- 
duty  police  officer  (at  the 
abortion  clinic  in 
Birmingham)  who  was  trying 
to  earn  a  little  extra  money 
for  his  family.” 

“(This  search)  is  about  the 
death  of  a  father  and  a  hus¬ 
band,”  Hudson  editorialized. 

“Those  people  who  appear 
to  believe  Rudolph  is  a  folk 
hero  are  mistaken.  ...  He  is 
no  hero  and  he  doesn’t 
deserve  the  sympathy  some 
people  have  shown.” 

Hudson,  who  noted  that  the  Rudolph  story  has 
boosted  the  Cherokee  County  economy  inasmuch 
as  all  those  journalists  from  afar  have  to  eat  and 
sleep  somewhere,  was  asked  what  she  has  learned 
so  far  from  all  the  high  drama  besieging  Andrews. 

“I  guess  maybe  it  would  be  me  coming  up  here 
and  thinking  I  would  have  a  couple  of  easy  years,” 
she  responded.“You  never  know  what  will  happen 
in  vour  little  comer  of  the  world.” 


Sally  Hudson  has  been  editor 
of  the  Journal  since  1996. 


BY  M.L.  STEIN 

Electronic  Subscriptions:  A  Tough  Sell 

The  idea  of  automatically  extracting  payments  from  customers'  credit  accounts  gets  a  cool  reaction 


Electronic  subscription  payments 

(ESP)  may  herald  the  future,  but  they  will  be 
a  tough  sell  for  small  newspapers,  judging  by 
the  reaction  the  idea  received  at  a  recent  publish¬ 
ers  convention. 

The  California  Newspaper  Publishers 
Association,  which  has  been  pushing  ESP  for 
some  time,  made  a  major  pitch  for  the  new  system 
at  its  recent  annual  meeting  in  Coronado.  There, 
the  association’s  director  of  circulation  services, 
Bryan  Clark,  warned,  “Failing  to  adapt  to  (ESP) 
may  leave  some  of  us  behind  and/or  make  our 
operations  nonproductive,  antiquated  and  cost 
prohibitive.” 

With  ESP,  subscribers  must  agree  to  allow  their 
credit  card  accounts  to  be  automatically  debited 
by  the  newspaper. 

SUBSCRIBERS  MUST  AGREE 

The  system,  which  some  larger  newspapers  are 
using  already,  clears  transactions  through  the 
Federal  Reserve  system  by  way  of  one  of  the  39 
automated  clearing  houses  around  the  country'. 
Customers  are  notified  that  the  newspaper  would 
like  to  collect  payments  from  their  accounts  elec¬ 
tronically.  If  a  subscriber  agrees,  his  information  is 
set  up  for  ESP  processing. 

After  the  information  is  verified  and  processed 
through  the  Federal  Reserve,  funds  are  transferred 
from  the  customer’s  account  to  the  newspaper. 

According  to  Clark,  50  million  consumers  and 
more  than  5(K),0{X)  corporations  are  now  partici¬ 
pating  in  such  programs  along  with  13,000  finan¬ 


cial  institutions.  The  advantages  for  newspapers, 
he  said,  include  more  control  on  cash  manage¬ 
ment,  a  reduction  in  posting  mistakes  and  same 
day  returns  of  stop  payment  items. 

For  the  customer,  he  w'ent  on,  it  saves  time  and 
reduces  check-writing  costs. 

LITTLE  ENTHUSIASM  SHOWN 

His  audience  listened  attentively  but  showed 
little  enthusiasm  for  the  idea.  There  were  many 
questions.  When  Clark  said  that  45  million 
Americans  currently  pay  their  bills  by  electronic 
debiting,  Jim  Fredericks,  publisher  of  the  Hemet 
News,  retorted;  “None  of  them  live  in  Hemet.” 

But  Marty  Weybret  of  the  Lodi  News-Sentinel 
wondered  if  ESP  would  help  reduce  chum,  say- 
ing,“We’re  losing  market  as  fast  as  we  are  gaining. 
People  disagree  with  our  opinion  page,  or  they 
say  they  just  don’t  want  the  paper  anymore.” 

Some  publishers  expressed  grave  doubts  that 
ESP  w’ould  work  in  their  communities. 

“Any'thing  that  comes  between  the  reader  and 
the  paper  is  not  good.”  said  Mort  Levine,  publish¬ 
er  of  the  weekly  Milpitas  Post  and  a  past  presi¬ 
dent  of  CNPA.  “ESP  may  work  for  the  dailies  but 
not  for  papers  of  our  size.” 

Debbie  Clark,  general  manager  of  the  weekly 
wants  News  in  Northern  California,  observed;  “I 
hate  to  say  anything  against  our  customers,  but  I 
don’t  think  they  have  reached  the  level  of  sophis¬ 
tication  for  this  kind  of  operation.  It  would  take  a 
lot  of  marketing  and  education  to  get  them  to 
accept  it.”  ■ 
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JOHN 

DIMAIOLO, 

corporate  direc¬ 
tor  of  accounting 
at  Journal 
Register  Co., 
Trenton,  N.J.,  has 
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DANIEL  B.  SWIFT,  general  manager 
of  the  Plattsburgh,  N.Y.,Pre5s- 
Republican,  has  been  named  publisher 
of  the  Oneonta,  N.Y.,  Daily  Star. 

M.  “ZEKE» FLEET,  genevAl  manag¬ 
er  of  the  Traverse  City  (Mich.)  Record- 
Eagle,  was  appointed  publisher  of  the 
Press-Republican . 


RATE  P.  WOODIN  HI,  the  Green¬ 
ville,  N.C.-based  chief  operating 
officer  of  nine  Cox-owned  nondaily 
newspapers,  has  been  named  publish¬ 
er  of  the  Rocky  Mount  (N.C.) 
Telegram. 

WILLIAM  T.  BECKNER  succeeds 
as  chief  operating  officer. 


TIMOTHY  J.  LANDON,  vice  presi¬ 
dent  of  strategy,  research  and  develop¬ 
ment  for  Tribune  Publishing  Co.  and 
founder  and  acting  CEO  of  Classified 
Ventures,  L.L.C.,  has  been  appointed 
vice  president  and  general  manager  of 
the  Sun-Sentinel  Co.,  publisher  of  the 
Fort  Lauderdale,  Fla.,  Sun-Sentinel. 
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oeen  promoieu  lo 
corporate  con¬ 
troller. 

DAVID  SALMON,  assistant  director 
of  corporate  accounting,  was 
appointed  assistant  corporate  con¬ 
troller. 


D.R.  ‘‘DEE”  CARPENTER,  circula¬ 
tion  director  of  the  Norfolk,  Va., 
Virginian-Pilot,  has  been  named  vice 
president  and  general  manager. 


GEORGE  SEPIC,  circulation  zone 
manager  at  the  Pittsburgh  Post- 
Gazette,  has  been  appointed  circula¬ 
tion  director  for  Pennsylvania’s  York 
Newspaper  Co.,  an  agent  for  the  York 
Daily  Record,  York  Dispatch  and  the 
York  Sunday  News. 


E.JOE  VANDERHOOF,  publisher  of 
the  Mankato,  Minn.,  Free  Press,  was 
named  publisher  of  Ashland,  Ky.,  Daily 
Independent. 

SAM  GETT,  general  manager  of  the 
Joplin  (Mo.)  Globe,  succeeded 
Vanderhoof  as  publisher  of  the  Free 
PrcA'A'.The  three  papers  are  owned  by 
Ottaway  Newspapers  Inc. 


WILLIAM  W.  HVNSBERGER,  vice 
president  of  circulation  at  the 
Cincinnati  Fmquirer  and  Cincimiati 
Post,  has  been  named  president  and 
publisher  at  the  Jackson,  Miss., 
Clarion-Ledger,  a  Gannett  news¬ 
paper. 


DAVW  SALMON 


D.R.  “DEE” 
CARPENTER 


ROBERT  DEFRANCIS,  general  man¬ 
ager  of  Wheeling  Newspapers,  has 
been  named  executive  editor  of  the 
Wheeling, W.Va.,  Intelligencer. 

He  succeeds  ROBERT  KELLY,  who 
was  named  executive  editor  of  the 
Parkersburg  (W.Va.)  News. 


HAROLD  HIGGINS,  former  publisher 
of  the  Boulder,  Colo.,  Dat/j  Camera, 
has  been  named  president  and  publish¬ 
er  at  the  San  Luis  Obispo,  Calif., 
Telegram-Tribune. 

He  succeeds  JULIE  AGUILAR,  who 
returned  to  E.W  Scripps  Co.  as  director 
of  training  and  development. 


GEORGE  SEPIC 


DAVID  A. 


CLEVENGER, 

publisher  of  the 
Somerset,  Ky., 
Commonwealth 
Journal,  has  been 
appointed  pub¬ 
lisher  of  the 
Eden,  N.C.,  Daily 
News. 
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Upgrades 

Continued  from  page  12 

added  its  towers  to  a  western  daily’s  Goss  press,  “the 
exchange  rate  has  been  putting  us  into  a  much  more  com¬ 
petitive  position  than  in  the  past,”  remarked TKS  (U.S.A.)  Inc. 
national  sales  manager  Mike  Shafer. 

From  Goss,  which  added  its  Ck)lorliner  towers  to  an  east¬ 
ern  daily’s  TKS  presses,  marketing  chief  Gora  observed  that 
“the  activity  in  the  U.S.  for  color  extension  is  really  quite 
strong.”  Moreover,  many  customers,  she  said, “are  also  looking 
at . . .  upgrades  to  their  existing  presses  to  put  them  better  in 
sync”  with  operation  of  those  new  extensions.  “It’s  not  just 
double-width;  it’s  single-width,  too,”  .she  added. 

The  price  of  newsprint  can  also  crimp  spending.  After  “a 
rash  of  orders”  about  four  years  ago  when  newsprint  prices 
rose,  Shafer  recalled,  sales  of  TKS  digital  inkers  and  controls 
declined  along  with  newsprint  prices. “Now  we’re  starting  to 
see  a  lot  more  interest  in  people  wanting  to  upgrade  . . .  sys¬ 
tems  for  an  existing  press.”  he  said. 

LONG-TERM  PLANNING 

More  generally,  Gora  observ  ed  that  while  most  papers  art- 
extending  presses  because  they  “have  a  demand  for  color 
from  advertisers,  they  also  .seem  to  be  doing  product  planning 
that  extends  beyond  the  immediate  horizon.” 

In  one  case,  neighboring  dailies  dueling  for  the  same  sub¬ 
urbs  are  adding  iron.That  called  for  a  large  investment  in  one 
of  Knight  Ridder’s  newer  properties  —  one  that  competes 
with  a  larger  daily  in  a  larger  neighboring  city. 

“We  probably  have  considered  press  expansion  in  one 
form  or  another  over  the  last  four  or  five  years,”  said  Fort 
Worth  (Texas)  Star-Telegram  operations  vice  president  Gerald 
Zenick.With  last  year’s  purchase  from  (]ap  Cities/Disney  came 
the  “opportunity  to  get  this  project  off  the  ground,”  he  said. 

Following  an  “exhaustive  study”  of  the  area,  he  continued, 
Knight  Ridder  concluded  that  it  is  “a  ver}'  viable,  vital”  mar¬ 
ket  with  a  good  business  climate  and  growth  prospects. 

“It  says  something  . . .  that  after  spending  $1.65  billion  to 
buy  those  newspaper  properties  from  Disney,  they  turned 
around  and  in  less  than  ...  a  year  have  given  us  well  over  $30 
million  to  do  a  capital  expenditure  project,”  Zenick  said. 

With  102  to  1 16  separate  press  runs  per  week,  he  said,“we 
had  reached  the  point  of  capacity'  problems  —  in  page  count, 
process<'olor  position  availability  and  section  position  avail¬ 
ability'.”  So  the  Star-Telegram  is  upgrading  everything,  from  its 
reelroom  automated  guided  vehicles  to  the  press  delivery 
conveyors.  In  between,  it  will  add  two  towers  to  each  of  its 
four  presses  and  outfit  them  all  with  the  same  control  sys¬ 
tem.  (The  same  press  and  controls  vendors  are  undertaking 
an  almost  identical  upgrade  at  the  San  Diego  Union- 
Tribune,  which  at  one  point  considered  building  a  satellite 
plant  on  land  it  owned  well  north  of  the  city  ) 

The  competing  Dallas  Morning  News,  already  printing  on 
TKS  presses  with  newer  TKS  color  towers  and  on  Goss  press¬ 
es  from  the  defunct  Dallas  Times  Herald,  is  spending  heavi¬ 
ly  itself  on  two  new  pres.ses  from  a  third  manufacturer,  Wifag. 
The  News  has  yet  to  decide  whether  it  will  expand  its  exist¬ 
ing  North  Plant  in  Plano,  replace  older  presses  there  or  build 
a  second  plant  on  land  it  owns  at  the  city-’s  far  southern  limits. 

With  shaftless  drives  and  on-the-fly  page-changing,  the 
Swiss-made  presses  also  are  distinguished  by  price. “From  the 
get-go,”  said  operations  vice  president  Frank  Tyler,  “we  knew 
they  were  expensive.”  Though  there  was  concern  that  price 
might  be  an  issue  for  upper  management,  he  said,  it  proved 
not  to  be  the  case.  “In  the  long  run,  we  expect  to  get  our 
money’s  worth  from  these  pres.ses,”  said  Tyler. 


STOCK  quotes 


E&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


8/12/98 

8/5/98 

8/5/97  1 

A.H.  Belo  Corp.  (NY)+ 

21.063 

20.620 

22.094 

American  Media  Inc.  (NY) 

5.688 

5.620 

8.438 

Central  Newspapers  Inc.  (NY) 

63.625 

63.560 

69.813 

Dow  Jones  &  Co.  Inc.  (NY) 

54.188 

53.380 

42.875 

E.W.  Scripps  Co.  (NY) 

52.063 

51.190 

38.938 

Gannett  Co.  Inc.  (NY)# 

64.000 

60.620 

48.938 

Gray  Comm.  Sys.  (NY) 

30.813 

30.750 

21.375 

Harte-Hanks  Inc.  (NY)++ 

24.500 

23.440 

31.000 

Hollinger  International  (NY) 

15.125 

14.810 

12.563 

Journal  Register  Co.  (NY) 

16.000 

13.940 

17.375 

Knight  Ridder  (NY) 

48.938 

49.440 

50.563 

Lee  Enterprises  Inc.  (NY) 

27.688 

27.000 

25.563 

McClatchy  Co.  (NY) 

35.500 

34.880 

33.000 

Media  General  Inc.  (AM) 

47.375 

43.880 

35.500 

New  York  Times  Co.  (NY)+-h- 

31.563 

31.000 

47.500 

News  Corp.  Ltd. 

27.188 

28.440 

17.500 

Pearson  Ltd. 

16.625 

18.620 

7.880 

Pulitzer  Publishing  Co.  (NY) 

83,875 

81.940 

51.688 

Quebecor  Inc.  Class  A 

20.750 

21.380 

27.350 

Sun  Media  Corp.  (TSE)## 

13.000a 

13.750a 

N/A 

Thomson  Corp.  (TSE) 

39.450a 

40.600a 

33.800a 

Times  Mirror  Co.  (NY) 

62.500 

59.750 

49.375 

Tribune  Co.  (NY)* 

69.000 

67.120 

50.500 

Washington  Post  Co.  (NY) 

530.500 

529.880 

422.563 

*  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Initial  public  offering  completed  on  12/1 5/97 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 

|a)  Canadian  dollars 
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MARKETING 


BY  ERIK  SHERMAN 

Conflict  Over  A  Popular 
‘Mystery  Farm  Photo  Contest’ 

The  ad  promotion  set  up  for  a  Wisconsin  weekly  by  an  Indiana  aerial  photography  company 
proved  very  successful.  Then  the  paper  decided  to  do  its  own  contest  and  the  battle  started. 


The  “MYSTERY  FARM  Photo  Contest” 
was  an  attractive  proposition  for  a 
weekly  in  the  heart  of  dairy  country: 
Get  readers  involved  in  identifying  aeri¬ 
al  photos  of  farms  and  book  80  incremental  ad 
inches  weekly  for  the  paper. 

But  now,  that  moneymaking  program  may  end 
up  costing  the  Fond  du  Lac,  Wis.,  Reporter  more 
than  expected. 

The  Mystery  Farm  Photo  Contest  is  a  simple 
idea  that  has  proven  wildly  popular  in  an  area 
where  each  farm  is  as  physically  different  as  a  fin¬ 
gerprint.  Each  week,  an  aerial  photo  of  a  farm  is 
printed  in  the  paper.  The  reader  who  identifies  the 
property  wins  $25. 

Mystery  Farm  Photos  of  Greenville,  Ind.,  which 
originalK  set  up  the  Reporter's  contest,  says  it 
owns  the  concept  and  that  the  Reporter  did  not 
have  the  right  to  take  over  the  contest  itself.  The 
2 1 ,00()-circulation  publication  is  a  Thomson  news¬ 
paper. 

Both  sides  agree  that  the  Indiana  company  sup¬ 
plied  a  year’s  worth  of  aerial  photography  along 
with  the  concept  and  format  for  the  contest. 
Then,  for  reasons  which  the  publisher  says  are 
now  being  investigated,  the  newspaper  decided 
to  use  its  own  aerial  photographer.  Apparently  for¬ 
gotten  was  the  question  of  whether  Mystery  Farm 
Photos  might  own  the  rights  to  the  concept  and 
format. 

“It  is  copyrighted.  It  is  trademarked.  It  has  the 
TM  on  it,”  said  Joe  Wisener,  owner  of  Mystery  Farm 
Photos,  though  no  trademark  notice  appears  on 
the  Reporter's  published  version.  Wisener  claims 
he  has  clients  in  32  states  and  said  he  planned  to 
contact  the  Reporter  and  possibly  take  legal 
action,  though  at  the  time  of  writing  neither  the 
publisher  nor  the  advertising  director  had  heard 
from  him. 

According  to  Wisener,  when  the  Farm  Photo 
contract  was  getting  ready  to  expire.  Reporter 
advertising  director  Doug  Rankin,  who  oversaw 
the  project,  was  leaving  the  company. 

Wisener  said  he  made  a  number  of  phone  calls 
to  Rankin  about  renewing  the  Farm  Photo  con¬ 
tract  but  never  heard  anything  in  return.  Rankin 
told  E&P  that  because  he  was  leaving,  he  had 

Sherman  is  a  freelance  business  writer  based  in 
Marshfield,  Mass. 
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nothing  to  do  with  a  renewal  decision  and  did  not 
remember  hearing  from  Wisener. 

In  the  meantime,  the  Reporter's  contest  had 
become  a  hit  with  readers  as  well  as  advertisers. 
Rates  were  set  nearly  two  dollars  an  inch  lower 
than  typical  contract  levels,  and  the  page  ran  80% 
advertising  instead  of  the  average  50%  seen  in  the 
rest  of  the  paper,  making  per-page  revenues  attrac¬ 
tive.  In  addition,  advertisers  took  space  for  13 
weeks  at  a  time,  so  the  section  was  only  sold  quar¬ 
terly  with  a  retention  of  75%,  according  to  classi¬ 
fied  advertising  manager  Kathy  Holsen. 

“It’s  like  another  feature  in  the  paper,  even 
though  it’s  an  ad,”  said  farm  editor  Fran  O’Leary, 
who  heard  positive  comments  from  readers.  The 
contest  acted  as  an  anchor  for  the  section  and 
even  provided  some  extra  room  for  stories. 
Editorial,  advertising  and  readers  found  it  a  win- 
win- win  proposition. 

As  the  newspaper  people  tell  it,  in  the  fall  of 
1997,  the  Reporter  was  running  low  on  aerial  pho 
tos.  Rankin,  who  had  handled  the  contact  with 
Wisener,  was  gone.  As  far  as  anyone  else  at  the 
paper  apparently  knew,  Wisener  was  a  photogra¬ 
pher  who  had  lost  interest  in  the  project.  So  a  staff 
photographer  was  assigned  to  go  up  in  a  plane  and 
shoot  a  new  series  of  farm  photos. 

“They  send  one  of  [their  photographers]  up  and 
they  can  do  it  a  lot  cheaper,” Wisener  complained. 

To  publisher  Larry  Antony,  the  entire  story  was 
a  confusing  mess.  “We  are  still  trying  to  understand 
what  our  responsibilities  were  and  are,”  he  said. 
“Whatever  they  were  or  are,  we  ll  live  up  to  them. 
I’m  not  going  to  draw  any  conclusions  yet.  It’s  real¬ 
ly  hard  when  your  management  changes  and  [a  sit¬ 
uation]  involves  former  employees.” 
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There  are  many  reasons  to  attend 

Editor  &  Publisher’s  1 0*'’  Annual 

INTERAaiVE  NEWSPAPERS  CONFERENCE 

February  1 7-20,  Hyatt  Regency,  Atlanta,  Georgia 


I- 


Reason  #10: 


Without 

Compromise 


Attendees  consistently  give  this  conference  high  marks  for  a  lot 
of  different  reasons.  Program  content  is  primary.  But  we  also 
make  sure  our  conferences  are  enjoyable  experiences  ...  well 
planned  for  the  convenience  of  attendees. 

We  make  sure  the  conference  site  can  accommodate  our  1,000+ 
attendees  comfortably.  That  the  sessions  are  timed  appropriately. 
Breaks  are  convenient.  The  vendor  trade  show  is  complete  and 
easily  accessible.  Conference  materials  are  well  planned  and  easily 
understood.  That  there  is  adequate  time  and  convenient  settings 
for  networking.  That  it's  easy  for  attendees  to  take  care  of  busi¬ 
ness  during  the  conference.  And  many  more  subtle  details  that 
can  facilitate  getting  all  you  can  out  of  the  experience. 

The  Editor  &  Publisher  Annual  Interactive  Newspapers 
Conference  is  celebrating  its  10th  anniversary  in  1999!  We  work 


hard  to  accommodate  a  diversity  of  interests,  to  present  a  range 
of  points  of  view  and  content  so  that  all  who  attend  leave  feeling 
informed,  motivated  and  satisfied.  It's  important  to  your  compa¬ 
ny.  It's  important  to  you.  It's  important  to  us. 

Plan  now  to  attend  Interactive  Newspapers  '99.  Where  you  will 
renew  friendships  from  past  conferences  and  meet  new  col¬ 
leagues.  All  under  one  roof.  All  sharing  new  ideas,  experiences 
and  a  wealth  of  knowledge  and  information. 

Need  more  reasons?  Watch  this  space! 

Things  to  do  before  your  Summer  Vacation:  Register  Today! 

Register  before  August  14th  and  take  advantage  of  our  early 
Summer  rate  of  just  $1045! 


For  further  information  or  to  register  online,  visit  our  Web  site 

www.med1a1nfo.com  or  call  212-675-4380  ext.  285 

For  details  or)  group  rates,  association  discounts,  “Register  3  Send  4th  for  Free"  offer  and  the  press  rate  please  call  212-675-4380  ext  285. 
Registrations  must  be  submitted  together  to  receive  group  discount 
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I  Adding  Color  And  Control 


SEVERAL  LARGE  DAILIES 

across  North  America  are  in 
various  stages  of  adding  color 
towers,  even  entire  presses, 
to  printing  operations  that 
also  will  sport  new  control  systems. 

In  the  process,  several  European 
suppliers  will  see  their  business 
grow  in  the  North  American  market.  Though  not  of 
the  same  character  and  magnitude  of  the  new-plant 
projects  of  the  past  few  years,  expansions  from  San 
Diego  to  Montreal  represent  sizeable  investments  in 
additional  capacity,  color  and  control  (see  story,  p.  12). 

Below’,  E&P  looks  at  projects  at  four  major  metros 
and  one  national  daily.  We  return  to  the  topic  in  our 
Aug.  29  issue  with  coverage  of  big  production 
upgrades  in  the  U.S.  and  Canada  that  rely  largely  on 
refurbished  and  reconfigured  presses. 

SIMILAR.  SIMULTANEOUS  PROJECTS 

Spending  over  $30  million  each,  the  San  Diego 
Union-Tribune  and  Fort  Worth  (Texas)  Star- 
Telegram  are  on  schedule  —  the  same  schedule  — 
to  beef  up  and  modernize  their  offset  operations 
using  much  the  same  hardware  and  software. 

The  Union-Tribune  now  rolls  off  four  nine-unit 
Goss  Metros,  each  with  five  halfdecks,  arranged  in  two 
press  lines.  By  September  of  next  year,  each  press 
will  include  a  pair  of  Goss  MetroColor  towers  with 
three-high  formers,  which  the  paper’s  manufacturing 
director,John  Walker,  said  will  be  more  efficient  in 
producing  sections  that  now  occasion  extra  runs. 

The  Copley  Newspapers  flagship  valued  the  pro¬ 
ject  at  $34.4  million. 

Walker  explained  that  one  tower  will  sit  in  the 
currently  empty  number-one  position  and  the  sec¬ 
ond  will  replace  the  number-two  unit,  which  will  be 
stacked  on  the  number-nine  unit  as  “just  a  black  unit 
with  an  aisle  leading  up  to  it.”  (A  web  from  the  num¬ 
ber-nine  base  unit  will  pick  up  color  from  the  deck 
on  the  number-10  unit.)  To  minimize  interference 
with  dail>  production,  the  towers  will  be  phased 
into  operation  and  Goss  Graphic  Systems  personnel 
will  work  around  the  clock. 

The  towers  will  be  equipped  with  the  same  Ryco 
spray-bar  dampeners  used  t)n  the  Metros,  and  all  will 
be  centrally  adjustable. 

If  the  MetroColor  —  introduced  7'/2  years  ago  pri¬ 
marily  to  slip  more  page  and  color  capacity  into  the 
confines  of  existing  Goss  users’  pressrooms  —  was  a 
relatively  easy  choice  for  upgrading  the  iron,  choosing 
controls  was  another  matter. 

SHOPPING  FOR  CONTROL 

Staffers  traveled  extensively  throughout  North 
America  and  Europe  to  visit  newspapers  and  evalu¬ 
ate  press-control  and  auto-registration  systems. 
Calling  the  latter  “a  must  ...  to  minimize  waste,” 


Walker  said  that  after  analyzing  in¬ 
formation  gleaned  from  sites  using 
systems  from  four  suppliers  in 
three  countries  (among  whom,  he 
said,  the  lowest  and  highest  prices 
were  $250,000  apart),  PressTech 
Controls,  Hemel  Hempstead,  U.K., 
was  selected.  The  Union-Tribune 
is  the  first  U.S.  newspaper  customer  for  PressTech,  suc¬ 
cessor  to  Crosfield’s  Press  Control  Systems  Div.,  with 
commercial  and  newspaper  users  in  several  countries. 

With  its  scanning  head  practically  touching  the 
web.  Walker  feared  that  any  slack  would  cause  the 
web  to  catch  on  the  head  and  tear.  So  PressTech  is 
setting  the  scanning  head  to  automatically  park  itself 
at  an  off-web  “homing  station”  when  not  in  operation, 
then  return  when  the  unit  goes  back  on  impression. 

“I’m  as  excited  about  the  EAE  electronics  as  I  am 
about  the  Goss  presses,”  said  Walker  of  the  choice  of 
press  controls.  EAE’s  work  for  San  Diego  is  being  per¬ 
formed  under  contract  with  Goss. 

Except  for  a  line  with  some  black-unit  controls 
(to  be  tied  into  a  new  control  console),  the  older 
Metros  don’t  have  much  in  the  way  of  electronics. 
So,  from  a  controls  standpoint,  their  operation  with 
the  new’  towers  “won’t  even  be  noticed,”  said  Walker. 

EAE  unit-side  controls  will  be  used  on  the  Metro¬ 
Color  towers  only.  The  system  will  offer  remote 
adjustment  of  Goss  slim-design  digital  page  packs  on 
the  towers  and  all  stacked  units,  according  to  Walker 
—  who  wasn’t  pleased  to  see  operators  elsewhere 
climbing  stairs  to  set  color  inks  on  upper  print  levels. 

EAE’s  main  control  console  for  all  four  presses. 
Walker  noted,  is  about  one-third  the  size  of  a  stan¬ 
dard  Goss  console.  An  operator,  he  said,  will  use  a 
control  ball  to  interact  with  the  system,  handling 
everything  from  reels  to  compensator  settings  and 
other  press  adjustments.  EAE’s  imposition  software 
will  tie  into  the  system. 

In  the  course  of  visiting  other  pressrooms,  said 
Walker,  it  became  evident  that  press-side  control 
panels  were  “delaminating  and  coming  apart.”  He 
regards  chemical  treatment  as  an  unsatisfactory 
answer.  EAE  assured  him  it  can  avoid  the  problem. 

David  R.  Robinson,  executive  vice  president,  mar¬ 
keting,  at  Computerized  Process  Controls  Inc.,  a 
Seminole,  Fla.-based  member  of  the  EAE  Group,  said 
panel  surfaces  on  older  Goss  presses  were  not  hold¬ 
ing  up  in  the  pressroom  environment.  He  explained 
that  repeated  use  of  the  panel  eventually  causes  its 
flexible  cover  to  crack  and  admit  chemicals  that 
cause  surfaces  to  delaminate. 

After  realizing  that  an  entire  panel  suffers  even 
though  only  a  few  buttons  receive  much  use, 
Robinson  continued,  his  firm  attacked  the  problem 
in  several  ways:  For  retrofits,  it  creates  panels  from 
separate,  smaller  modules;  buttons  are  raised,  allow¬ 
ing  room  to  flex  without  deforming  and  cracking 
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the  cover  and  providing  immediate  tactile  feedback 
(operators  feel  no  need  to  press  especially  hard);  a 
more  intelligent  controller  requires  that  fewer  indi¬ 
vidual  buttons  be  pressed. 

Until  now,  EAE  controls  were  found  mostly  on 
presses  from  Koenig  &  Bauer  -  Albert,  with  only  a 
couple  of  North  American  newspaper  users.  But 
KBA’s  latest  Colora  sales  in  the  U.S.  —  open  foun¬ 
tains  at  the  Fayetteinlle  (N.C.)  Observer-Times  and 
anilox  keyless  inking  at  the  Dayton  (Ohio)  Daily 
News  —  are  raising  its  visibility  and  its  level  of  inte¬ 
gration  with  prepress  systems  for  purposes  of  identi- 
fy  ing  color  placement  and  presetting  inks. 

Robinson  said  that  for  Fayetteville,  EAE  linked  its 
controls  to  Software  Consulting  Services’  ubiquitous 
Layout  8()()()  program;  for  San  Diego,  it  is  talking  to 
Managing  Editor  Inc.  about  taking  information  from 
its  Page  Director  ALS  software;  for  Fort  Worth,  it  will 
preset  ink  levels  based  on  data  from  the  RIP. 

TOWERS  FOR  TEXAS 

The  Star-Telegram's  Goss  Headliner  Offset  will  be 
the  first  such  presses  with  liAE  controls. The  paper  is 
adding  eight  MetroC^olor  towers,  two  for  each  of 
three  lO-unit,  eight-halfdeck  presses  and  for  a  12-unit, 
nine-halfdeck  press.  Robinson  said  EAE  built  controls 
in  three  weeks  for  the  paper’s  Goss  digital  inkers. 


To  house  bigger  presses,  the  Austin  Co.  began  a  de- 
sign-build  pressroom  addition  in  May.  The  first  pair  of 
towers  was  to  go  in  this  summer.  Then,  beginning  just 

after  New  Year’s  Day,“we  ll  complete  _ 

the  project  over  an  eight-month 

period,”  said  Star-Telegram  opera- 

tions  vice  president  Gerald  Zenick.  i  t 

The  paper’s  special  projects  man-  ^ 
ager,  Mark  Blancas,  said  the  project’s  ^P|Rk 
second  phase  brings  one  of  the 
biggest  jobs;  “move  two  presses, 
folders  and  all,  about  lO'/^  feet  to  J 

make  room  for  the  color  towers  in 
the  middle  of  the  pressline.” 

Because  “our  two  southern  presses  ^  [la 
will  slide  south  some  more,”  Blancas  Zenick 
continued,  “we’re  also  extending  the 
building  some  30  feet.” 

Though  so  far  “we’ve  had  a  good  experience,” 
such  a  project  can  be  “overwhelming,”  said  Zenick.  “1 
don’t  know  how  somebody  can  take  on  a  project  of 
this  nature  without  bringing  an  expert  to  the  table.” 

Blancas  joined  the  Star-Telegram  in  January.  At  the 
Los  Angeles  Times  in  the  198()s  for  its  expansion  and 
later  Olympic  plant  project,  he  moved  to  Denver 
when  former  Times  production  chief  Larr>  Strutton 
became  publisher  of  the  Denver,  Colo.,  Rocky 


Now  you  can  zone  your  newspaper  editions  in 
less  time  and  virtually  never  stop  the  presses 
for  page  changes.  Since  early  1997,  on  edition 
experience  with  the  totally  shafdess  WIFAG 
OF  370  Page  Changing  Unit  press  proves  how 
capital  expenditure  and  operation  costs  are 
reduced.  Add  up-to-the-minute  news  without 
losing  a  second  of  productivity.  Start  improv¬ 
ing  productivity  and  profitability  now. 


Run  your  presses  non-stop, 
and  drive  production  and 
readership  to  higher  levels 
with  the  WIFAG  OF  370  Page 
Changing  Unit  press. 


Don't  Stop  the  Press! 


WIFAG 

WIFAG  PRESS  COMPANY,  6^0  Gunby  Road,  Marietta,  Ga  .M)06' 
Contact:  Joe  Ondras,  Phone  "””0-850  851 1  -  Fax  ””0-850  8550 
WIFAG  AG,  3001  Berne  (Switzerland)  -  Phone  -1-41-31-339  33  33  -  Fax  -F41-31-.339 .36  66 
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Mountain  News.  There  he  worked  for  Lynda 
^  Hanshaw  to  build  and  run  the  new  pressroom. 

Predicting  “an  interesting  experience,”  Zenick  said 
that  although  his  paper  often  runs  all  four  presses,  it 
will  be  down  to  three  for  long  stretches  of  the  pro¬ 
ject.  Upon  completion,  however,  the  plant  will  have 
“significantly  greater  capacity  on 
both  our  live  and  pre-runs,”  he  said. 

Besides  adding  a  tower  to  each 
end  of  each  press,  the  project  also 
calls  for:  upgrading  the  static-belt 
reels  with  a  digitally  controlled 
Goss  or  AGS  system;  retrofitting  all 
eight  double-out  folders  with  run¬ 
ning-band  adjustments  from  Goss; 
putting  three-high  formers  on  all 
presses;  replacing  what  is  claimed 
to  be  FMC’s  first  newspaper  AGV 
installation  with  nine  new,  wireless, 
gyroscopically  guided  vehicles  from 
Jervis  Webb;  installing  a  US  Ink-engineered  process- 
color  return  ink  system;  adding  a  double-delivery' 
conveyor  rebuilt  by  Ferag  to  match  the  one  in  use. 

Along  with  the  digital  inkers,  the  presses  will  be 
equipped  with  Ryco  spray-bar  dampening,  which 
Blancas  said  was  chosen  over  one  other  system  after 
running  each  for  30  days  He  called  it  an  unusual 


return  system  found  on  only  a  few  other  double¬ 
wide  presses.  Ryco  was  asked  to  cut  nozzle  pres¬ 
sure  to  half  of  the  typical  80  psi  at  the  bar  because 
“ink-train  dampening  with  the  high  pressure  tends 
to  blow  ink  off  the  drums.”  On  consecutive  check 
copies,  he  added, “sometimes  you’ll  see  patches 
where  it’s  blown  the  ink  away.” 

A  year  after  Fort  Worth’s  larger  presses  are  all  to 
be  back  in  production,  the  Dallas  Morning  News 
expects  to  have  two  entirely  new  presses  running 
—  somewhere. 

Announced  earlier  this  summer  at  Nexpo  ’98  in 
New  Orleans,  the  contract  went  not  to  the  A.H.  Belo 
flagship’s  current  press  supplier, TKS  (or  to  Goss, 
maker  of  presses  it  bought  from  the  defunct 
Dallas  Times  Herald),  but  instead  to  Wifag.  Dallas  is 
the  Swiss  press  maker’s  second  U.S.  site  and  its  first 
in  this  country  to  be  equipped  for  on-the-fly  plate 
changes.  (At  Nexpo  ’96  it  announced  the  sale  of  two 
presses  that  will  soon  print  the  Tulsa  World  while 
without  the  versioning  demands  that  could  justify  a 
plate-changing  option,  the  paper  sought  the  color- 
registration  accuracy'  and  low  waste  that  come  from 
superior  web  control  on  the  fully  shaftless  presses.) 

Dallas  bought  a  pair  of  OF370  Page  Changing  Unit 
presses.  The  shaftless-drive  presses  will  consist  of 
106  printing  couples  in  12  towers,  some  stacked  to 


Blancas 


'Tm  hnpresseil  With  DaupMn  Graphics. 


For  Me,  it%  Al  Ahout  Time.' 


For  Jimmy  Lin  of  Concept  Press, 
it’s  all  about  time.  Like  the  lag  time 
he  used  to  experience  when  he 
installed  printing  units,  or  the  days 
he  waited  for  an  answer  to  electrical 
and  mechanical  problems. 

DGM  proved  to  Lin  that  his  time 
was  valuable  and  bis  problems 
were  their  priority.  “WTien  I  bought 
was  two  to  three  weeks.  With  DGM, 


Jimmy  Lin,  Owner 
Concept  Press 
Long  Island  City,  NY 

Concept  Press  is  a  general 
commercial,  weekly  newspaper 
printer.  Concept  Press  currently 
runs  20  units  of  the  DGM  450. 

presses  from  the  other  guys,  installation 

it  took  two  to  three  days.  That’s  a  big  difference.” 


“Once  when  I  needed  a  part  that  they  didn’t  have  in  stock,  theyjlew  to  pick  up  the  part  and  sent  it  to 
me  the  same  day.  Nothing  like  that  would  ever  happen  with  our  previous  supplier.  DGM  really  cares 
about  their  customers.  Time  is  very  important  to  us,  especially  when  it  comes  to  service.  ” 

Dauphin  Graphic  Machines,  inc. 

Box  573,  Elizabethville,  PA  17023 
800-DGM-6119  or  717-362-3243 
FAX  800-648-0213  or  717-362-4165 


From  superior  products  to  superior  serrice, 

DGM  is  leading;  the  way  in  the  single  width  press  industiy. 
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Tyler 


five  printing  levels,  with  two  double  2:5:5  jaw  and 
3:2  rotary  folders  and  20  automatic,  adjustable  split- 
arm  rcelstands. 

Administration/operations  senior  vice  president  J. 
William  Cox  said  the  presses  will  “meet  some  of  the 
needs  we  have  in  zoning”  as  well  as  for  color  printing. 

The  paper  expects  to  grow  beyond 
its  current  dozen  zones. 

Where  the  Morning  News  will  put 
its  new  presses  has  not  been  decided. 
Management  is  looking  at  all  options, 
according  to  Cox.  Now  printed  at 
the  North  Plant  in  nearby  Plano, 
where  expansion  has  been  consid¬ 
ered,  the  paper  also  owns  land  with¬ 
in  the  extreme  southern  city  limits. 
"We  wanted  to  stay  within  the  city'  of 
Dallas,”  C'.ox  said. 

Facing  Interstate  20  and  very' 
close  to  its  intersection  with  1-45, 
the  property,  said  Cox, “is  ideally  located  for  trans¬ 
portation  purposes.”  Bought  several  years  ago  as  a 
future  production  site,  the  land  "ultimately  will  be 
used  for  that  purpose,”  though  just  when  remains 
undecided,  he  said. 

Though  other  manufacturers  offer  similar  capabili¬ 
ties  on  various  versions  of  shaftless  presses,  Dallas 
went  to  Wifag,  said  operations  vice  president  Frank 
Tyler,  for  its  longer  experience.  “They  were  first,”  he 
said,  adding  that  during  in-plant  demonstrations,  Wifag 
showed  Dallas  managers  more  than  it  had  advertised. 

The  press  and  folders  have  the  flexibility  for  quick- 
change,  low-waste  versioning  in  short  or  long  runs, 
but  “even  Wifag  and  the  Dallas  Morning  News  don’t 
realize  yet  all  the  things  you  can  do  with  it.”  said  Tyler. 

Typical  of  Wifag  sites,  Dallas  will  use  ABB  Industrial 
Systems  controls.  Tyler  said  the  paper  was  not  tied  to 
ABB  (ABB  and  Honey'well  consoles  operate  in  simula¬ 
tion  mode  in  its  plant),  but  was  “really  interested  in 
going  with  ABB”  because  of  its  success  with  Wifag. 


TKS  TOWERS.  TOO? 

Another  user  of  both  Goss  and  TKS  presses,  one 
that  also  has  a  large  Dallas-area  production  plant  and 
has  begun  using  ABB  controls,  will  add  two  color 
towers  to  each  of  its  17  print  sites  around  the  country. 

Dow  Jones  &  Co.  chairman  and  CEO  Peter  Kann 
announced  earlier  this  year  an  equipment  investment 
of  $232  million  over  three  years  to  triple  the  plants’ 
color  capacity  and  expand  the  Wall  Street  Journal 
from  a  maximum  of  80  pages  to  as  many  as  96. 

The  announcement  followed  a  round  of  Goss  and 
TKS  additions  (satellites  at  two  sites,  three-color 
decks  elsewhere)  in  1995  to  accommodate  the 
Journal’s  printing  of  four-color  ads.  By  early  August, 
production  executives  said  no  vendor  for  the  towers 
had  been  chosen,  though  Journal  production  direc¬ 
tor  Larry  Hoffman  said  the  additions  would  not  use 
shaftless  drives.  Dow  Jones  &  Co.  production  vice 
president  Michael  E  Sheehan  indicated  a  decision 
would  be  announced  shortly,  though  he  could  not 
be  reached  before  deadline  last  week. 


Last  year,  however,  ABB  began  working  with  the 
Journal  to  repower  its  presses.  With  the  conversion 
of  the  folder  and  1 1  unit  drives  of  the  Chicopee, 
Mass.,  plant’s  Goss  Metro,  the  Journal  became  the 
first  paper  to  use  ABB’s  ACS  6(K)  direct  torque  control 
drives.  Variable-speed  drives,  they  provide  precise 
load-sharing  among  the  1 2  motors  and  “full  torque 
capability'  from  zero  speed  for  smooth  acceleration, 
deceleration  and  stopping,”  according  to  the  company. 

The  system  for  Chicopee  provided  primary'  and 
back-up  master  controllers  each  with  redundant 
press  controls.  A  fiber-optic  link  carries  torque  refer¬ 
ence,  commands  and  all  other  information  to  each 
unit  and  folder  drive. 

Wliether  or  not  Dow  Jones  orders  presses  from 
TKS,  the  Japanese  press  maker  will  soon  build  four 
of  its  new  ColorTop  6000  towers  —  one  for  each 
press  line  at  the  Columbus  (Ohio)  Dispatch,  printer 
of  award-winning  color. 

Shortly  after  returning  from  meetings  at  TKS 
(U.S.A.)  offices  near  Dallas  last  week,  production 
director  Del  Varney  said  two  eight-couple  towers  are 
to  be  installed  in  March  and  two  more  by  early  June 
for  start-up  by  fall  of  next  year.  The  plant  that  began 
printing  in  1989  provided  space  for  additional  units. 
TKS  digital  inking  packs  were  installed  four  years  ago. 

The  paper  runs  five  process-color  leads  daily,  with 
full  color  on  the  front  and  back  of  every’  section. 
Though  a  tower  can  print  two  webs  in  black  or  with 
spot  color,  the  Dispatch  is  purchasing  the  ColorTops 
primarily  for  the  addition  of  four<olor  printing  with¬ 
out  sacrificing  total  page  capacity,  said  Varney. 

Since  “running  into  problems  with  color  capacity'” 
last  fall,  said  Varney,  the  addition  of  towers  “was  a  rel¬ 
atively  quick  decision.” 

The  centrally  located  state  capital  has  a  growing 
number  of  retail 
businesses.  And 
among  shopping 
centers  slated  to 
open  in  the  area 
in  about  a  year,  he 
said, “some  of  the 
new  stores  com¬ 
ing  in  have  indi¬ 
cated  they  are 
heavy'  ROP  users.” 

So,  “based  on 
that  and  the  fact 
that  we  are  hav¬ 
ing  problems 
now,”  Varney  con¬ 
tinued,  manage¬ 
ment  decided  “it 
was  time  to  go 
ahead  and  get  this 
done  so  we  could 
accommodate  not 
only  the  current 
business  but  new 
business  coming 
in  next  year.” 


Mr.  Big  Stuff  says... 

“1  want  to  go  home 
with  all  my  parts!” 


Call,  write  or  fax  for  details  about 
the  Big  Stuff  line  of  equipment.  It’s 
the  automatic,  easy,  inexpensive  way 
to  package  big  Sunday  editions. 

Stepper,  Inc. 

Box  1126 'Olathe,  KS  66051-1126 
(913)  782-2584 'Fax:  (913)  782-2441 
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HE\N  CLASSIFIED  AD 
STANDARDS  NEEDED 


As  more  newspapers  pool  the  classifieds  from  their  print  editions  into  large 

online  databases,  they're  encountering  serious  compatibility  problems 


by  Kelvin  Childs 


Newspapers 
also  need  to 
determine  how 
to  convert 
display  ads  to 
online  formats 
before  their 
advertisers  go 
elsewhere 
for  that 
service. 


The  cryptic  language  long  required  by  print  news¬ 
papers  for  classified  ads  is  thwarting  the  most 
powerful  advantage  of  online  advertising  systems 
—  searchability. 

As  a  result,  newspaper  publishers  must  quickly  agree  on  a  new  system  of  standards  for  online 
classified  ad  language  and  structure  if  they  hope  to  compete  successfully  against  nontradition- 
al  competitors  in  cyberspace,  warned  speakers  at  a  recent  American  Press  Institute  seminar  in 
Reston,Va. 

The  issue  is  a  ver>'  important  one  because  growing  numbers  of  newspapers  are  working 
together  in  consortium  arrangements  in  which  they  pool  the  ads  from  their  individual  print  edi¬ 
tions  into  massive  national  online  databases.  For  instance,  the  CareerPath  Web  database  carries 
employment  ads  from  65  newspapers  across  the  country. 

The  big  problem  is  that  to  function  smoothly,  all  entries  in  such  a  database  must  use  the  same 
language  forms  and  other  elements. 

NAA  Task  Force  Created 

The  Newspaper  Association  of  America  has  created  a  task  force  to  work  toward  establishing 
new  sorts  of  standards  acceptable  to  large  numbers  of  publishers. 

Eric  Wolferman,  NAA’s  vice  president  of  technology,  said  that  in  print,  each  newspaper  sets 
its  own  standards  as  to  sequence  and  content.  But  with  electronic  ads,  the  user  can  set  the  para¬ 
meters  that  are  relevant  to  him  or  her. To  be  searchable,  the  data  fields  have  to  be  organized  — 
price,  size,  amount,  location,  color,  etc.  But  print  classifieds  are  not  structured  for  electronic  for¬ 
mats;  abbreviations  are  not  standardized;  and  there  is  no  consistent  transactional  format. 

What  is  needed, Wolferman  said,  is  a  standard  data  format,  a  standard  transaction  format,  stan¬ 
dard  text-formatting  tags  and  standard  shorthand. This  will  allow  ads  to  be  submitted  and  used 
on  multiple  networks,  and  will  enhance  the  development  of  new  classified  forms. 

The  NAA  task  force,  which  is  comprised  of  newspapers  and  technical  providers,  has  met 
twice.  For  the  moment,  the  group  is  trying  to  determine  the  basic  data  sets  —  the  minimum 
essential  information  —  for  auto,  employment  and  real  estate  ads,  plus  the  header  information. 

Working  with  Auto  Dealers  and  Realtors 

Kevin  J.  McCkiurt,  NAA’s  director  of  real  estate  advertising  and  online  classifieds,  said  the 
National  Auto  Dealers  and  the  National  Association  of  Realtors  are  undertaking  similar  efforts. 
NAA  will  work  with  them  so  elements  are  compatible,  he  said. 

The  software  is  built  in  the  new  XML  Web  markup  language,  which,  Wolferman  said,  is  the 
best  of  few  alternatives.  Fie  said  it  is  transportable,  and  allows  for  modifications  as  needed. 
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I  n  September  of  1995,  there 
I  were  457  newspapers  accessi- 
ble  through  the  Internet.  Today 
M^^^^P^kthere  are  more  than  3,000  online 
And  while  Web  edi- 
are  getting  most  of  the  head- 
lines,  other  interactive  services  are 
helping  newspapers  better  serve 

are  these  newspapers  getting  the 
^^^^^^^^^^PPI^quipment,  advice  and  services  needed  to 
establish  and  maintain  effective  interactive 
i  services? 

Newspapers  continue  to  turn  to  Editor  & 
Publisher  for  advice  and  guidance,  including 
^  ^  \h\s  Annual  Directory  of  Interactive  Products 

and  Services.  It  includes  comprehensive  listings 
[F  A-je-  by  company,  business  type,  service  category,  and 
^  specific  service.  Make  sure  your  advertising  message  is 
there  to  give  newspaper  and  new  media  executives  the 
information  that  will  make  them  want  to  call  you  and  ask  for 
more  details.  Make  your  space  reservation  today! 


Space  Deadline:  August  28  Material  Deadline:  September  1 
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Ask  your  rep  about  special  combo  rates  with  Sept.  19th  MediaINFO.com 
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Sion.  And  indeed,  National  Ad  Search’s  Web 
site  declares  that  it  “is  not  sponsored,  affiliat¬ 
ed,  related  to  or  connected  in  any  manner 
with  the  periodicals  used  or  any  organiza¬ 
tions  whose  ads  appear  at  this  site,”  and  that 
“advertisers  may  not  be  aware  that  their 
advertisement  is  being  listed  at  this  site.” 

McCourt  said  NAA’s  lawyers  have  contact¬ 
ed  National  Ad  Search,  Inc.  and  asked  them 
to  stop.  NAA  counsel  Toni  Guilbert  said  the 
organization  is  dealing  with  the  matter  but 
has  no  statement  to  make.  Calls  to  National 
Ad  Search  were  not  returned. 


The  NAA  is  not  try  ing  to  force  eveiy  one  to 
use  the  same  data  sets  or  the  same  terms, 
Wolferman  said. After  all,  newspapers  operate 
independently,  and  have  not  needed  to  use 
common  terms.  “I  think  the  marketplace  will 
drive  the  consistency,”  he  said.  With  XML, 
papers  can  develop  their  own  terms  and 
flow  the  information  into  a  database  with 
universally  understood  definitions,  he  said. 

With  the  extra  space  available, 
newspapers  would  do  well  to  encourage 
those  who  place  ads  to  offer  the  additional 
information,  Wolferman  said  —  the  incentive 
is  that  more  information,  including  pictures, 
makes  items  sell  faster.  And  McCourt  said  it’s 
easier  for  newspa¬ 
pers  to  get  that 
information  when 
the  ad  is  taken. “Right 
now,  there’s  a  lot  of 
back-end  work  to  get 
it,”  he  said. 


CARCAST  GOES  TO  DALLAS 

The  Dallas  Morning  News 
has  chosen  CarCast  to  cre¬ 
ate  an  automobile  invento¬ 
ry  and  car-buying  service 
on  its  Web  site.  A  product 
of  the  PowerAdz  Corp.  in 
Troy,  N.Y.,  CarCast  allows 
online  users  to  search  for 
new  or  used  cars  from  ads 
provided  by  local  auto 
dealers.  CarCast  also  fea¬ 
tures  editorial  material. 
CarCast  is  competing  with 
national  Web  brands  like 
autobytel.com  and 
Microsoft's  CarPoint. 

CarCast  also  recently 
signed  up  the  Pittsburgh- 
Past  Gazette,  the  Portland 
(Maine)  Press  Herald  and 
the  Lancaster,  Pa., 
Intelligencer  Journal.  Other 
CarCast  partners  include 
the  22  Gazette  newspapers 
in  suburban  Washington 
(which  are  owned  by  the 
Washington  Post  Co.). 
www.poweradz.com 
www.dallasnews.com 
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Display  Advertising  || 

However,  display  jl 
advertising  is  not  yet  1 
part  of  this  effort;  the  | 
task  force  intends  to  1 
deal  with  it  and  other  ! 
categories  of  ads,  like 
general  merchandise, 
six  to  12  months  from 
now. 

Newspapers  need  to 
determine  how  to  con¬ 
vert  display  ads  to  online 
formats  sextn,  said  Keith 
Yocum  of  the  Boston 
Globe,  because  they  gen¬ 
erate  significant  revenues 
and  papers  can’t  afford 
to  have  those  advertisers 
going  elsewhere.  He 
pointed  out  that  some 
auto  dealers  are  begin¬ 
ning  to  post  databases 
of  their  entire  inventories 
online,  with  links  to  pho¬ 
tos  of  the  cars. 
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KANSAS  GUIDE  DEBUTS 

The  Web  site  of  the  Kansas 
City  Star,  kansascity.com, 
has  remade  itself  into  a 
"regional  directory  portal." 
Director  of  new  media  Dan 
Peak  said,  "The  redesign 
creates  a  new  category  of 
Web  sites  we  call  a  'city- 
port.'  "  The  idea  is  to  com¬ 
bine  all  the  editorial  mate¬ 
rial  of  kansascity.com  with 
numerous  links  to  other 
sites  and  e-mail. 

Users  may  sign  up  for  free 
e-mail  accounts  ending  in 
"@kansascity.com." 


Controversial 
Competitor 

Another  significant 
category  of  display  classi¬ 
fied  is  employment  ads. 

McCourt  mentioned  a 
site  that,  for  a  fee,  pre¬ 
sents  display  ads  from 
newspapers  around  the 
country  simply  by  clip¬ 
ping,  scanning  and  Increasing  numbers  of  newspaper  companies  are  pooling  the  classified  ads 

indexing  them  —  appar-  from  their  print  editions  into  massive  online  databases  like  CareerPath, 
ently  without  permis-  HomeHunter  and  Cars.com.  Data  standardization  is  crucial  in  such  systems. 
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by  Charles  Bowen 


Reporter's  Digital  How-To 

SCOUTING  OUT  ROAD  DELAYS 

Famed  map  maker  is  your  guide  at  http://www.randmcnally.com 


Road  construction  can  play  havoc  with 
newspaper  readers  and  reporters  alike. 
(a)nsider: 

♦  When  you  send  your  reporter  and  pho 
tographer  on  a  four-hour  trip  into  the 
boonies  halfway  across  the  state,  it  certainly 
would  be  nice  to  be  able  to  warn  them  that 
a  key  bridge  on  their  journey  is  closed  for 
repairs. 

♦  Readers  using  your  story  for  directions 
to  the  regional  basketball  tournament  in  a 
distant  state  would  appreciate  a  heads-up 
about  the  traffic  snarl  they  are  likely  to 
encounter  on  the  interstate,  so  they  could  at 
least  exit  beforehand  for  a  lunch  and 
restroom  break. 

♦  Holiday  travelers  coming  into  your 
region  —  most  of  them  friends  and  relatives 
of  your  readers  —  will  be  singing  your  prais¬ 
es  if  you  can  suggest  time-saving  shortcuts 
around  construction  projects  on  major  local 
arteries. 

♦  Your  travel  writers  can  avoid  complaints 
about  their  stories  on  business  and  pleasure 
trip  ideas  through  a  little  advance  research 
with  transportation  departments  in  the  vari¬ 
ous  states  they  write  about. 

Fortunately,  a  new  “Road  Construction” 
feature  added  to  the  online  site  of  famed 
map  maker  Rand  McNally  &  Co.  can  alert 
you  to  possible  delays  on  road  trips  any¬ 
where  in  North  America.  Search  by  state  and 
ty  pe  of  road,  from  interstate  highways  to 
state  routes. 

You  can  also  specify  dates  of  travel.  The 
database,  which  is  updated  monthly,  returns 
construction  reports  with  start  dates  and 
estimated  completion  dates. 

At  the  Rand  McNally  site,  click  on  the 
“Road  Construction"  link  displayed  on  the 
left  side  of  the  introductory  page.  In  the 
resulting  form,  click  the  down  arrow  at  the 
right  of  the  first  field  and  select  a  state  or 
province  from  the  drop-down  menu.  You 
may  then  select  a  road  type,  either  U.S. 
routes,  state  roads  or  interstates  or  click  the 
“All  Roads”  button. 

Optionally,  you  may  also  enter  a  road  num¬ 
ber  in  a  provided  data  field.  And  you  can 
enter  date  parameters  in  “From:”  and  “To:” 
fields. 

After  you  have  made  your  selections,  click 
on  the  “Submit  Search”  button. The  site  then 
display  s  a  table  matching  your  search  crite¬ 


ria,  listing  each  highway,  the  location  (a  town 
name  like  “Piketon”  or  a  direction,  such  as 
“northwest  of  Van  Wert”)  and  the  type  of 
construction  (bridge  work,  pavement  repair, 
widening,  interchange  reconstruction  and  so 
on).  Also  listed  are  the  start  and  projected 
completion  dates  for  each  project. 

For  possible  additional  information,  click 
on  the  link  at  the  bottom  of  the  display  to 
reach  individual  state  departments  of  trans¬ 
portation.  From  the  next  display,  click  on  the 
name  of  the  state  you  are  researching. 

Note,  though,  that  since  these  linked  sites 
are  operated  by  the  individual  highway 
departments  —  not  Rand  xMcNally  —  their 
organization  and  the  quality  of  information 
itself  vary  greatly  from  state  to  state.  When 
using  them,  be  on  the  lookout  for  links  to 
statements  on  road  conditions,  work  pro¬ 
jects,  detours,  completion  dates  and  so  on.  If 
you  don’t  find  what  you’re  seeking,  look  for 
contact  phone  numbers  or  e-mail  addresses 
to  reach  that  state’s  transportation  depart¬ 
ment  directly. 

tether  features  on  the  site  that  will  be  of 
use  to  travel  and  business  writers  in  particu¬ 
lar  can  be  found  through  the  Site  Map  area, 
located  at  www.randmcnally.com/utility/ 
sitemap.htm.  This  provides  a  description  and 
a  link  to  each  service: 

1.  (^heck  out  the  “City  Profiles”  link  to 
reach  the  map  maker’s  practical  guides  to 
top  American  vacation  destinations,  includ¬ 
ing  tips  on  must-see  sights.  Also  see  its  link  to 
the  “Events  Calendar”  for  a  list  of  North 
American  festivals  and  events  year  round. 

2.  For  ideas  for  consumer-oriented  travel 
reporting,  see  the  link  to  “Budget  Tips.”These 
are  guidelines  for  finding  the  best  values  on 
air  fares,  rental  cars,  lodging,  food,  entertain¬ 
ment  and  other  travel  expen.ses.  In  addition, 
one  section  covers  senior  citizen  discount 
programs  for  traveling. 

3.  For  business  stories  about  the  roads, 
click  on  the  “Business  Travel”  link,  which 
offers  business-oriented  city  guides,  informa¬ 
tion  on  trains,  planes,  cars  and  other  trans¬ 
portation,  food,  lodging  and  entertainment 
and  business  travel  safety'  tips. 

And  for  global  data,  visit  this  area’s 
“International  Essentials”  section,  which  has 
links  to  convert  currencies,  master  fitreign 
languages  and  research  international  mar¬ 
kets. 


In  Short 


NBC  EXPANDS  ON  WEB 

NBC  announced  last  week 
that  it  will  buy  6%  of 
Intertainer,  a  Santa 
Monica,  Calif.-based  com¬ 
pany  that  is  developing  an 
online  service  for  television 
programming,  movies  and 
other  interactive  features. 
The  service  will  debut  in  a 
few  months,  the  company 
says.  The  technology  could 
allow  NBC  to  some  day 
offer  its  network  and  news 
programming  over  the 
Internet.  This  could  allow 
viewers  to  see  programs 
when  they  want  to.  NBC 
recently  bought  a  portion 
of  online  publisher  Cnet 
and  Cnet's  Snap  search 
engine.  The  network 
already  had  extensive  links 
with  Microsoft  Corp. 
www.nbc.com 
www.intertainer.com 


AOL  JOINS  NETSCAPE 

Netscape  Communications 
Corp.  of  Mountain  View, 
Calif.,  will  put  America 
Online  Inc.'s  Digital  City 
sites  on  its  portal,  under  a 
deal  announced  last  week. 
Netscape's  Netcenter  will 
include  Digital  City's  local 
news,  weather  and  enter¬ 
tainment  listings.  Digital 
City's  50  city  guide  sites 
should  help  Netcenter  in 
its  effort  to  become  a 
major  portal.  AOL  of  Dulles, 
Va.,  will  make  local  mes¬ 
sage  boards  and  chat 
rooms  available  on 
Netcenter. 
www.netscape.com 
www.digitalcity.com 
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SYNDICATES 


BY  DAVID  ASTOR 


Frank  Language  In  Comics 
OK  Or  #*&+%!<(§)>#? 

Cartoonists,  syndicate  executives  and  newspaper  editors  discuss  the  pros  and  cons  of 
using  candid  words  —  which  are  appearing  more  frequently  in  the  funnies 


OPE,  THE  F-WORD  hasn’t  appeared  in  audience.  Most  readers  are  adults,  but  a  significant 
a  mass-audience  comic  strip.  But  sever-  number  are  kids  —  especially  on  Sundays, 
al  cartoonists  are  starting  to  use  “Many  parents  don’t  want  their  children  to  read 
increasingly  candid  language.  this  language,”  observed  Ligo. 

There  have  been  sightings  of  “sucks,”“bites”  and  Amari  did  emphasize  that  she  favors  the  way 
“blows”  in  “Zits,”  and  “oral  sex”  and  “semen-  more  humor  comics  are  reflecting  real-life  issues, 
streaked  dress”  in  “Doonesbury.”  Also,  “slut,”  “butt”  “But  I’m  not  sure  profanity  and  unpleasant  lan- 
and“heinie”made  their  way  into  other  1998  strips,  guage  have  to  be  a  part  of  that,”  she  said. 

Less  than  a  dozen  syndicated  comics  feature  Another  reason  why  newspaper  editors  may  get 
frank  phrasing  —  and  most  use  it  only  once  in  a  more  nervous  about  frank  language  than  TV  and 
while.  But  it  still  stirs  strong  pro  and  con  opinions,  movie  people  do  is  that  editors  can  be  more  easily 
Jerry  Scott  said  he  and  Jim  Borgman  use  slangy  contacted  by  the  public, 
words  “sparingly”  in  weekday  “Zits”  episodes  to  “We’re  just  a  phone  call  away,”  said  Los  Angeles 
help  make  their  strip’s  teen  star  sound  realistic.  Times  editorial  projects  manager  Nancy’  Tew.  “It’s 
“If  newspapers  want  to  attract  a  readership  of  unlikely  Steven  Spielberg  is  going  to  get  a  call.” 
young  adults  and  teens,  they’re  going  to  have  to  And  “FoxTrot”  creator  Bill  Amend  said  there’s 
speak  the  language  to  some  extent,”  said  the  King  something  more  “permanent”  about  seeing  a  word 
Features  Syndicate  creator,  adding;  “It’s  all  a  matter  like  “sucks”  in  print  than  hearing  it  in  a  film  or  TV 
of  character  and  appropriateness.  I  don’t  think  show.  That’s  one  reason  why  he  uses  frank  lan- 
you’ll  see  Mary  Worth  say  ‘sucks.’”  guage  only  a  couple  times  a  year  in  his  strip. 

United  Media  executive  editor,  comic  art  Amy  Amend  did  recall  that  the  decade-old  “FoxTrot” 

Lago  and  Universal  Press  Syndicate  vice  president/  used  to  feature  frank  language  more  often.  But  as 
editorial  director  Lee  Salem  agreed  that  frank  the  Universal  cartoonist  entered  his  30s  and 
phrasing  is  more  appropriate  in  some  features  became  a  father,  he  decided  to  become  “kinder”  to 
than  others.  the  portion  of  his  readership  offended  by  this. 

Salem  said  “Doonesbury”  reflects  current  “FoxTrot,”  which  includes  teen  characters,  still 
events,  so  it  made  sense  for  Garry  Trudeau  to  men-  has  an  edgy,  contemporary  feel.  “1  enjoy  figuring 
tion  “oral  sex”  as  news  of  the  alleged  Bill  Clinton-  out  creative  ways  to  convey  the  same  emotion  but 
Monica  Lewinsky  affair  broke  this  winter.  in  a  family-safe  way,” Amend  said. 

Indeed,  sexual  references  and  other  frank  phras-  “Finding  another  way  of  saying  things  some- 
es  run  in  noncomic  sections  of  many  papers.  And  times  allows  you  to  be  imaginative,  but  sometimes 
stronger  language  appears  in  films,TV  shows,  alter-  it  stops  you,”  cautioned  “Sylvia”  creator  Nicole 
native  weeklies  and  everyday  conversation.  So,  Hollander. 

some  ask:  Why  not  loosen  language  in  the  funnies?  The  Los  Angeles  Times  Syndicate  cartoonist  said 
Newspaper  Features  Council  president  and  she  enjoys  coming  up  with  replacement  phrases, 
Wilmington,  Del.,  News  Journal  executive  editor  like  when  her  Viagra  goddess  character  told  a  man; 

Jane  Amari  said  frank  language  is  a  potential  mine-  “1  want  you  to  be  all  that  you  can  be.”  But  she  feels 
field  partly  because  newspaper  comics  have  a  dual  “realistic  speech”  should  be  allowed  when  it’s 

appropriate  for  the  character 
and  joke. 

“Beetle  Bailey”  creator 
Mort  Walker  said  some  read¬ 
ers  are  already  sensitive 
about  issues  such  as  the 
treatment  of  women,  minori¬ 
ties  and  religion  in  comics, 
so  he  is  reluctant  to  add 
frank  language  to  the  mix. 

“It  doesn’t  seem  worth  it,” 

Jerry  Scott  and  Jim  Borgman  ended  this  "Zits"  strip  with  a  six-letter  word.  stated  the  King  cartoonist. 
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But  he  also  said:  “If  you  see  it  on  the 
front  page  of  newspapers,  it  doesn’t 
seem  right  to  prohibit  cartoonists  from 
using  the  same  language.” 

When  cartoonists  do  want  to  use  a 
slangy  word,  syndicates  may  warn  them 
about  possible  criticism  from  newspa¬ 
pers  and  readers  —  and  may  ask  them 
to  consider  changing  the  word. 

Amari  said  widely  distributed  car¬ 
toonists  usually  have  a  better  chance  of 
keeping  the  word.  And  Salem  said  these 
creators  can  better  afford  to  risk  losing 
some  papers. 

If  a  comic  remains  unchanged,  a  syn¬ 
dicate  may  send  it  out  with  an  explana¬ 
tory  letter  and/or  alternate  strip. 

Once  newspapers  receive  such  a 
comic,  reaction  obviously  varies. 

Tew  said  she  lets  about  half  go  by 
and  shows  the  rest  to  a  higher  Times 
editor.  Sometimes,  the  syndicate  is 
asked  if  the  word  can  be  changed. 

Salem  reported  that  about  10  of 
Trudeau’s  1,400  clients  dropped  the 
“oral  sex”/“semen”  strips,  and  a  couple 
dropped  “Doonesbury  ”  entirely  (with 
one  later  buying  it  back).  Less  likely  to 
drop  the  episodes  were  the  papers  that 
run  Trudeau  on  opinion  pages,  which 
have  fewer  kid  readers. 

Scott  said  he’s  heard  few  complaints 
about  language  from  editors  and  read¬ 
ers  of  the  550  papers  that  have  pur¬ 
chased  “Zits”  since  it  started  only  last 
year.  He  did  note  that  there  might  be  a 
few  papers  that  don’t  buy  the  comic 
because  of  its  use  of  certain  words. 

One  client  that  doesn’t  always  like 
the  language  in  “Zits”  is  the  Escondido, 
Calif.,  County  Times. 

“It’s  a  great  cartoon,”  said  features 
editor  I.aura  Groch.  “But  I  wish  its  lan¬ 
guage  was  a  little  gentler.” 

She  noted  that  “sucks,”  “bites”  and 
“blows”  might  just  seem  like  colorful 
words  to  today’s  younger  readers,  “but 
when  those  words  were  coming  into 
vogue,  they  were  directly  connected 
with  oral  sex.” 

Groch,  45,  said  she  has  complained  to 
King  a  few  times,  but  never  pulled 
“Zits.”  And  she  has  received  only  a  few 
reader  complaints  about  the  language. 

Tew  said  the  Times  gets  “none  to  a 
handful”  of  reader  complaints  when  it 
runs  “Zits”  and  other  candid  comics. 

She  and  Groch  did  say  other  readers 
might  be  annoyed  but  are  too  busy  to 
complain  or  just  “grit  their  teeth.” 

Of  course,  still  other  readers  might 
be  annoyed  if  comics  with  frank  lan¬ 
guage  were  dropped,  said  Amari. 


She  added  that  reader  reaction  can 
vary  in  different  parts  of  the  country  — 
noting  that  she  hears  fewer  complaints 
about  frank  comic  language  in 
Wilmington  than  she  did  with  the 
Kansas  City  (Mo.)  Star. 

Lago  said  a  number  of  papers  do  get 
language  complaints,  but  things  are  not 
always  predictable.  She  recalled  a 
“Dilbert”  strip  with  an  off-color  refer¬ 
ence  that  offended  urban  markets  more 
than  suburban  ones. 

Hollander  said  frank  language  irks 
some  readers  less  than  other  things  in 
comics.  “People  are  more  sensitive 
about  religion,  politics  and  drugs,”  she 
observed. 

What  about  another  f-word:  the 
future?  Salem  said  one  reason  why  the 
current  generation  of  cartoonists  is 
more  comfortable  using  frank  language 
is  that  they  grew  up  watching  shows 
like  All  in  the  Family  and  Saturday 
Night  Live. 

He  added,  “We  ll  learn  what  effect 
Beavis  &  Butt-head  and  South  Park  are 
having  on  the  next  generation  when 
their  submissions  start  showing  up  in 
the  next  two  or  three  years.” 


Thomson  Targets 
Millennium  Bug 

Thomson  target  media  has 

introduced  a  package  designed  to 
help  businesses  and  consumers  deal 
with  the  widely  publicized  “Y2K”  com¬ 
puter  glitch. 

The  ’nology’s  Guide  to  the  Year 
2000  package  includes  two  12-page 
tabloid  publications  —  the  first  of 
which  became  available  this  month. 
There’s  also  a  weekly  column  that  will 
start  in  October  and  continue  for  six 
months. 

Thomson’s  ’nology  is  a  weekly  news¬ 
paper  page  that  covers  home  technolo¬ 
gy 


TV  To  Be  In 
Fall  Features 

TMS  tv  listings  is  offering  a  fall 
preview  package  and  several  new 
features,  according  to  Tribune  Media 
Services. 

The  features  include  “Hidden 
Treasures,”  “Guilty  Pleasures,”  “Family 
Viewing,”  “Sports  Video”  and 
“Animation.” 


‘Numbers’  Column 
Added  By  Copley 

A  COLUMN  BY  a  self-described 
“mathaholic”  is  being  offered  in 
Copley  News  Service’s  financial  pack¬ 
age. 

“By  the  Numbers”  tries  to  “educate 
and  entertain  readers  about  the  impor¬ 
tance  and  omnipresence  of  numbers,” 
according  to  Copley. 

Matt  Baron  — 
who  started  the 
feature  last  year  in 
the  Elgin,  Ill., 

Courier  News  — 
covers  topics 
ranging  from 
national  doughnut 
consumption  to 
just  how  different 
a  million  and  a  bil¬ 
lion  are. 

Creators’  Web 
Firm  Purchased 

SMIP,THE  VIENNA,  Va.,  firm  that  pro¬ 
duces  Creators  Syndicate’s  Web  site 
(www'.creators.com),  has  been  pur¬ 
chased  by  the  New  York-based 
FeatureC^ast  online  syndication  compa¬ 
ny. 


Matt  Baron 


Looking  For  A 
Place  In  Papers 

A  PACKAGE  CALLED  “Geo-Puzzlers”  is 
being  syndicated. 

Included  are  mazes,  word  searches, 
optical  illusions,  secret  ctxles  and  more. 

“Geo-Puzzlers"  is  by  the  Juneau.  Alaska- 
based  Jeff  Brown  (jbrown@alaska.net). 


GEO-PUZZLER! 

Indiana  Town  Doublet 


•  a  town  In  Indiana 


•  part  an  actor  got* 


•  burrowing  mammal 


•  masculine 


•  a  town  In  Indiana 


Chang*  Ih*  town'*  nom*  on  tho  top  to  th*  on*  on  tho  bottom, 
changing  only  on*  MtM  at  a  ttm*.  ond  ci*atlng  a  n*«  woid 
•och  tim«  wRh  IH*  ciUM  qIwaI 
for  on  extra  chotenge.  cover  the  dues  on  the  aide! 


0 1996  Jeff  Brewo 
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i  Feature  has  a  geography  theme. 
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Continued  from  page  5 

of  the  actual  values  for  the  whole  pop¬ 
ulation. 

Error  margins  can  be  critical.  A  New 
York  Times/CBS  News  poll  on  the 
Clarence  Thomas  nomination  reported 
that  22%  of  the  men  and  18%  of  the 
women  polled  opposed  the  nomina¬ 
tion,  and  many  news  organizations 
made  a  big  deal  about  the  difference. 
But  the  unreported  margin  of  error 
probably  was  at  least  3%.  So  the  actual 
figure  for  the  men  could  have  been 
as  low  as  19%,  and  the  figure  for 
women  could  have  been  as  high  as 
21%.  It’s  quite  possible  that  more 
women  than  men  were  against  the 
nomination. 

When  was  the  poll  taken?  Public 
opinion  often  keeps  changing  right 
up  to  election  da>’.  Early  polls  are  espe¬ 
cially  likely  to  mislead  on  initiative  cam¬ 
paigns  because  supporters  generate 
most  of  the  early  publicit)’.  Once  the 
opposition  gets  organized,  things  can 
change  in  a  hurry. 

Which  is  wh>’  the  early  reports  on 
public  opinion  in  the  Washington  state 
term  limits  initiative  were  so  far  off  the 
mark. 

What  was  the  response  rate?  Lots 
of  commercial  mail  surveys  draw 
extremely  low  returns.  And  the  lower 
the  rate  of  return,  the  more  likely  that 
the  responses  represent  some  systemat¬ 
ic  error. 

Mat  be  most  of  the  replies  came  from 
those  with  the  most  extreme  opinions. 
Or  from  the  richest  respondents.  Or 
from  Republicans. 

In  general,  be  suspicious  of  response 
rates  below  70%  or  80%.  Lt)ts  of  other 
variables  affect  survey  results,  and  no 
news  story  will  mention  them  all.  We 
don’t  want  to  bore  readers  by  mention¬ 
ing  every  little  thing  that  went  into  a 
poll.  But  we  should  nonetheless  ask 
plenp'  of  skeptical  questions  before  we 
decide  that  a  poll  is  worth  reporting. 
Just  because  a  study  sounds  scientific 
doesn’t  mean  we  should  treat  it  with 
undue  respect.  Survey  research  isn’t  the 
same  thing  as  common  sense. 

Philip  Mever,  an  early  propv)nent  of 
using  survey  research  methods  in  jour¬ 
nalism,  points  out  that  no  computer 
ever  managed  a  political  campaign.  And 
he  cites  an  old  story  about  Harvard  pro 
fessor  Edward  Banfield  and  his  com¬ 
ments  to  the  students  in  his  voting- 
behavior  semL  Ai.  No  matter  what  com¬ 
puter  tables  told  them  about  the  pecu¬ 
liarities  of  Chicago  voters,  Banfield  told 
his  students,  they  still  would  know  less 
than  Mayor  Daley. 
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Photographers 

Continued  from  page  1 1 

Others  were  less  impressed  at  the 
spectacle.  “There  have  been  so  many 
ups  and  downs  on  this  roller  coaster.  It’s 
just  another  day,”  said  Terry  Lemons  of 
the  Little  Rock  Arkansas  Democrat- 
Gazette,  which  has  followed  Clinton’s 
political  career  since  his  days  as  the 
state’s  attorney  generaL“As  long  as  there 
isn’t  some  new  piece  of  evidence,  it’ll 
boil  down  to  public  opinion,”  he  said. 

Some  reporters  were  there  for  the 
first  time,  and  were  awed  ...  or  bored. 

“I  just  got  here  this  morning,  and  Tm 
kind  of  bemused  by  it  all,”  said  Paul 
Waldie  of  the  Toronto  Globe  and  Mail, 
as  he  retrieved  his  camera  from  a  cour¬ 
thouse  security  guard.  Waldie  tried  to 
enter  the  grand  jury  room  but  was 
turned  away. 

“First  time  I’ve  been  out  here  at  all,” 
said  Roxanne  Roberts,  a  Style  section 
columnist  for  the  Washington  Post. "We 
been  avoiding  it.  The  whole  thing  is  so 
tawdr)'.” 

“It’s  got  kind  of  an  apocalyptic  feel,” 
said  Raja  Mishra,  from  Knight  Ridder. 
“Things  are  moving  faster,  the  slope  is 
getting  steeper,”  he  said.  “But  I  can  still 
see  some  scenarios  that  can  keep  it 
going.” 

•BIGGER  THAN  CAMP  0.J.‘ 

The  scene  also  amused  various 
tourists  and  passersby  from  nearby 
office  buildings.  “This  is  even  bigger 
than  Camp  O.J.,”  said  a  Department  of 
Education  employee  who  said  he  fre¬ 
quently  visits  California. 

At  the  end  of  the  day,  the  mob  had 
grown,  ringing  the  street.  Protesters 
from  a  group  called  BASICS  (Battling 
Against  Sins  In  Corporate  Society)  held 
signs  saying  225  reporters  were  present 
—  225  reporters  not  covering  examples 
of  corporate  greed,  said  sign  carriers 
iMonica  Wilson  and  John  Soverow. 

When  Lewinsky'  left  the  courthouse 
at  5:20  p.m.,  getting  back  into  a  dark 
Toyota  Land  Cruiser.  It  pulled  away  onto 
Third  Street,  past  a  large  placard  reading 
“WHO  CARES?”  held  by  Shack  ND  Pack, 
a  DJ  on  station  WPGC-95. 5  FM. 

“She  smiled  at  me  when  she  saw  the 
sign,”  he  exulted. “She  gave  me  a  thumbs 
up.” 


I  Shop  Talk 

\  Continued  from  page  48 

:  500  words  on  a  topic  not  previously 
I  published.  In  other  words,  an  original, 
I  unedited  article  that  would  show  them 
:  that  I  knew  how  to  write.  My  piece  was 


about  the  crisis  this  past  spring  when 
the  U.S.  was  preparing  to  enter  its  sec¬ 
ond  war  of  the  decade  with  Saddam 
Hussein,  before  Koffi  Annan  stepped  in, 
and  an  agreement  was  reached. 

Recommendation  Letters.  Choose 
teachers  who  know  your  work  well. 
Getting  a  glowing  recommendation 
from  the  professor  you  had  for 
Introduction  to  Chemistry  is  less 
impressive  to  an  employer  than  a 
realistic  appraisal  of  your  work  and 
personality  from  the  teacher  you  had 
for  Reporting  and  Feature  Article 
Writing. 

Follow-up  Phone  Calls.  Don’t  be 
afraid  to  make  a  follow-up  phone  call  to 
make  sure  that  your  application  was 
received,  and  later  to  check  on  the  sta¬ 
tus  of  submission.  A  call  or  two  shows 
the  company  that  you  are  truly  interest¬ 
ed  in  the  job  and  are  taking  the  time 
and  energy  to  check  up  on  it.  Also,  treat 
phone  calls  with  a  future  employer  like 
a  live  interview.  Always  be  polite,  speak 
clearly  and  listen. 

Wait  Patiently.  Then,  the  only  thing 
left  to  do  is  wait.  Even  if  you  are  fortu¬ 
nate  enough  to  land  the  internship  of 
your  dreams,  a  few  months  will  proba¬ 
bly  go  by  before  you  get  the  good  news. 

By  the  end  of  the  spring  semester,  I 
was  getting  ready  to  call  the  shipping 
warehouse  where  I  worked  two  sum¬ 
mers  ago  to  beg  for  my  old  job  back.  I 
was  completely  discouraged  because  I 
hadn’t  heard  from  E&P  or  any  of  the 
other  seven  places  I  had  mailed  my 
applications,  including  giants  like  the 
Neu’  York  Times  and  Reader’s  Digest. 
Then  I  decided  to  call  that  800  number 
one  last  time  to  see  if  a  decision  had 
been  made.  To  my  surprise  and  delight, 
Julie  —  wonderful  Julie  —  said,  “Oh, 
Dan.  I’d  been  meaning  to  call  you.” 

Now  you  might  be  wondering  how 
my  internship  is  going.  The  answer  is 
that  I  am  thoroughly  enjoying  myself. 
And  now  I’m  keeping  my  fingers 
crossed  and  praying  to  the  journalism 
gods  that  the  editor  to  whom  I  am  rout¬ 
ing  this  story  will  find  it  worthy  of  pub¬ 
lication.  After  all,  don’t  large  numbers  of 
college  students  read  E&P  each  week 
hoping  to  get  the  real  story  about 
where  to  find  a  job  in  journalism? 

If  this  piece  doesn’t  run,  you  will 
never  be  inspired  by  my  story  of  perse¬ 
verance  and  luck.  But  if  it  does,  aside 
from  stealing  at  least  20  copies  from  the 
office  when  it  comes  off  press.  I’ll  also 
have  another  clip  for  a  future  job  or 
internship.  That’s  another  important 
lesson.  The  quest  is  never  over.  Your  lat¬ 
est  internship  is  not  the  end  of  some¬ 
thing.  Rather,  it’s  the  start  of  the  latest 
phase  of  a  chase  that  never  stops. 
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FEATURES  AVAILABLE 


ASTROLOGY 

ENABLING  UFESTYUES 

ASTROLOGY  EVERYDAY 

Daily  horoscopes  designed  to  integrate 

MONTHLY  PACKET  with  travel,  daily 
living.  Medicare  columns  plus  more. 

seemlessly  into  your  newspaper  web 

Free  sample.  (703)  471-7993 

1  site.  We  do  all  the  work  and  its  FREE! 

Call  Baldly  Interactive  (206)  654-7919 

ENTERTAINMENT 

or  E-mail:  sales@boldly.cam 

“HOLLYWOOD  SCENE": 

Olossy  gossip  by  q  tru©  insider.  For 

Weekly  -  Monthly  -  Camera  Ready 

details  call  (800)  959-9977. 

Time  Data  Synd.  (800)322-5101 
E-mail:  star2020@time-data.com 

FOOD 

ABOUT  FOOD 

AUTOMOTIVE 

A  new  food  column  featuring  recipes. 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care. 

new  products  and  cooking  trends. 

(810)  751  -0168/AvantiT054@aol.com 

auto  trivia/history.  (810)  573-2755. 

HEALTH  &  FITNESS 

CREDIT  CARDS 

ARTICLES,  FILLERS,  graphics  and 

"DEBTSMART"  is  a  weekly  column 
dedicated  ta  showing  your  readers 
how  to  save  thousands  of  dollars  in 
interest  charges  an  their  credit  cards 
and  loans. 

Press  One  Publishing  (888)  775-4410 
http:/ / www.debtSmart.com 

photos  all  inclusive.  Established  Stand- 
Alone/ Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technicol 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)  639-5484 

NEW  LIVING  NEWS  SERVICE 

_ HUMOR _ 

DON'T  lAUGH,  YOU'RE  NEXT 
The  Washington  Wit  &  Humor  of 
Russell  Warren  Howe 
Any  publisher,  editor  or  radio  station 
manager  considering  running  o  humor 
column  or  commentary  may  receive  o 
free  copy  from  Mr.  Howe  or  this  selec¬ 
tion  of  64  op-eds  and  radio  pieces. 

(202)  337-1560  FAX  (202)  625-1999 


SLIGHTLY  OFF  SUPERMOM!  Syn¬ 
dicated  columnist  Deb  Di  Sandro  (847) 
639- 1 232.  www.mc.net/slightlyoff 


FREE  "  Music  column,  recordings, 
music  books  and  trends,  stories  about 
musicmokers.  Funny,  informative.  Jock 
Burke,  6008  Queens  Way,  Monona, 
Wl  5371 6.  Phone  (608)  222-7021 . 


Call  us  about  our  low 
contract  rates! 

(212)  675-4380  ext.  171, 173 


BRAINSQUEEZE 

The  ultimote  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fox  (409)  295-9624 
PO.  Box  1 972,  Huntsville,  TX  77342 


CAN  YOU  HACKEH? 
Variety  Puzzles  Since  1 981 
Free  Samples  -  Wide  Appeal 
(877)  20 1-7630  Toll  Free 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


REAL  ESTATE 


BUILD  YOUR  REAL  ESTATE  AD  PAGE 
around  this  weekly  market  commentary 
with  reader  Q  &  A.  Free  sample. 

Alan  Shultz,  J.D.  (800)  853-3286 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  yaur  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(727)  786-5930 

CASH  OUT.  Merger/ Acquisition.  Joint 
Venture.  Capitalization.  Restructuring. 
Reorganization.  JMPC.  Est.  1 983, 

(614)  889-9747.  vww.jmpc.net 

APPRAISALS/BROKERAGE 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
j  Box  579,  Landrum,  SC  29356. 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

1  C.  BERKY  &  ASSOCIATES,  INC. 

(360)  942-3560/FAX  (360)  942-9896 

i  Consultants  •  Appraisals  •  Brokers 

(561)368-4352 

1 23  NW  13th  St.,  Suite  21 4-7 
j  Boca  Raton,  FL  33432 

MEDIA  AMERICA  BROKERS 

Lenox  Towers,  Suite  1 000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 

1  THOMAS  C.BOLITHO 

1  Newspaper  Appraisals 

Professional  and  complete 
(580)421-9600 

(404)  364-6554  Fax  (404)  364-6533 

Lon  W.  Williams 

MEL  HODELL  NEWSPAPER  BROKER 

51 96  Benita,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 

NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
“WE'VE  MOVED’ 

24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


BILL  MAnHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  o  property,  you  should  call 
(813)  733-8053 

or  write  Box  31 29,  Clearwater  Beach, 
FL  33767.  Na  obligation  of  course. 
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MICHAEL  D.  LINDSEY 
Experienced  -  Confidentiol 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)  807-7791  FAX  (602)  807-7795 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
PO.  Box  5806 
Destin,  FL  32540-5806 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.BOLITHO 
Newspaper  braker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 


NEWSPAPERS  FOR  SALE 


HIGHLY  REGARDED  paid  weekly  com¬ 
munity  newspaper  located  in  vital  New 
England  community.  Strong  profits  and 
steady  circulation  and  advertising 
growth.  Revenue  in  $400,000  range. 
Opportunity  for  expanision  into  adja¬ 
cent  cammunities. 

Call  John  C.  Peterson,  broker 
at  (203)  457- 1374 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
^ease  call  to  discuss  your  options  in  a  saie. 

Bolitho-Cribb 
&  Associates 


j  Confidential  Appraisal  for 
!  Estate,  ESOP,  Partners, 

!  Bank,  Tax,  Stock,  Assets 


For  a  listing  of 
publications  for  sale,  go  to 
www.cribb.com 


406-586-6621 

Fax  406-586-S774 

John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  email;jcribb@imLnet 


Publication  Brokerage  & 
Appraisals  since  1923 


http://www.mcdiainfo.com 


NEWSPAPERS  FOR  SALE 


MICHIGAN-UPPER  Northwest.  Unique 
opportunity  to  acquire  small,  fast¬ 
growing  monthly  newspaper  and  sum¬ 
mer  tourist  tabloid,  ideal  owner/ 
operator  situation.  W.B.  Grimes  Co., 
(301)253-5016. 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1 801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


PACIFIC  NORTHWEST  MONTHLY 
trode  publication  for  antique  and  coun¬ 
try  stores  in  4  western  states,  leading 
publicatian  in  strong  Seattle-Portland 
market.  Call  Linda  (360)  736-871 6  or 
E-mail  oscelol@localaccess.com 


PROFITABLE  UPSTATE  New  York 
weekly  1 40  miles  from  New  York  City. 
Sale  price  same  as  yearly  grass: 
$95,000.  Reply  to  Box  08598,  Editor 
&  Publisher. 


ROCKLAND  COUNTY,  NY.  Must  sell. 
Monthly  Newsprint  Magazine  popular 
with  residents  and  tourists;  circulation 
1 3,000.  Ripe  for  growth.  Great  area; 
great  price.  (914)  426-5735. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  ^  Jl 
Newspapers  O 

Owck  our  Ke/crt'iices 
(214)  265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  iXscii  Dr.  Dalla.v.  TX  '522S 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  WANTED 

SOUTH  CAROLINA:  Bargain  shopper 
$135,000;  FLORIDA:  Keys  lifestyle 
$195,000;  SENIOR  MONTHLIES: 
Nevada  $100,000,  West  Coast 
$1,500,000;  Mayo  Communications, 
(813)  971-2061. 

IF  YOU  ARE  planning  to  sell  your  ■ 
newspaper  through  a  broker,  be  sure  ■ 
they  contact  us  as  a  potential  buyer.  : 
We  are  newspaper  owners  and  : 
operators  and  are  interested  in  acquir-  : 
ing  individual  or  groups  of  dailies  or  : 

SUBURBAN  SHOPPER  near  Des 
Moines,  Iowa;  must  sell  quickly.  John 
van  der  Linden,  broker,  P.Q.  Box  275, 
Spirit  Lake,  lA  51360.  (712)  336- 
2805. 

weeklies  of  any  size,  in  any  region  of  • 
the  country.  Contact  Eugene  A.  Mace,  • 
USMedia  Graup,  P.O.  Box  227,  • 
Crystal  City,  MO  63019.  : 

LIBERTY  GROUP  PUBLISHING  is  j 

NEWSPAPERS  WANTED 

aggressively  seeking  newspapers  and  : 
other  print  publication  acquisitions,  j 
LGP  is  owner/operator  of  approxi-  : 
mately  150  publications,  including  55  : 
daily  newspapers.  All  correspondence  : 
and  discussions  are  confidential.  Con-  : 
tact:  i 

KENNETH  W.  COPE  j 

Executive  Vice-President  ; 

1 006  W.  Harmony 

Neosho,  MO  64850 
Phone:(417)451-1520  i 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 

401  N.  Wabash  Avenue 

Chicago,  IL6061 1 
(312)321-2673 

PUBUCATIONS  FOR  SALE 


ANNUAL  BASEBALL  MAGAZINE 

Only  publication  covering  the  Spring 
Training  market.  Established,  national 
distribution  of  1 50,000.  Strong  in  FL 
and  AZ.  $  1 75,000.  (800)  473- 1 656 


PUBLICATIONS  WANTED 


PUBLICATIONS  WANTED  by  existing 
publisher.  Must  show  profit  of 
$300,000  and  growing.  Send  informa¬ 
tion  to  A.  J.  Larkin,  1 00  Wells  Avenue, 
Newton,  MA  02159. 

Fax  (61 7)  796-9866 
E-mail;  ajlarkin@larkingroup.com 


TRADE  ASSOCIATIONS 


AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  or 
write:  926  Great  Pand  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher 
is  NOT  a  monthly 
journalism  review. 

♦  Editor  &  Publisher 

is  NOT  a  monthly  asso¬ 
ciation  house  organ. 

♦  Editor  &  Publisher 

IS  the  only  independent 
weekly  NEWS  maga¬ 
zine  covering  the  news¬ 
paper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street, 

New  York.  NY  10011 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


MODEL  4500  Fold  'N  Tyer  Stepper 
Incorporated.  $15,000. 

(209)  722-0588 


6  ADD  ON  POCKETS 
1  Main  Station  Muller  Martini  227 
inserting  machine.  Will  sell  as  individ¬ 
ual  components,  as  is  or  rebuilt 
Call  (903)  596-6250 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


FERAG  EQUIPMENT 
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EQUIPMEN' 
FOR  SALE 

VORIMISC 
INSEimNC  SVSTEI 

QUAHTITY  « 
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(Payment  In  U  S.  Dollars) 
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MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  863-300 

Fax  (516)  843-2280 
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MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


MULLER  MODEL  227S  4  into  1  Inserter 
Can  be  seen  operational 
$58,500.  Call  (501 )  967-3595 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(949)  644-2661 ,  Fax  (949)  644-0283 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (91 3)  648-2000 
Fax:  (913)648-7750 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:(913)492-6217 
WWW.  i  n  landnews.  com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel;  (800)  821-6257 

Fox:  (213)  256-7607 _ 

USED  WEB  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


WEB  QUIP 

Flying  Splicers  Model  #82-3640 
Serial  #CR1 01 389  PLR3 
$35,000  or  bietter  offer. 

For  information,  please  contact  Oscar 
Zuloaga  (505)  622-771 0  ext.  40. 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
AMRTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

WANT  TO  BUY 
2  Kansa  480  add  on  Pockets 
Contact  Randy  Ward  (605)  339-2383 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


LINE  IN  1998 


Editor  &  Publisher’s  International  Year  Book 

. . .  the  encyclopedia  of  the  newspaper  industry 

SEcnox  VI:  Equipment,  Supplies  and  Services 

Companies  serving  the  newspaper  industry 

Classified  advertising  makes  your  business  listing 
STAND  OUT  in  E&P's  Year  Book. 

^^BOLDe  first  line  of  your  listing 
ADQbur  logo  to  the  listing 
LINI^ur  website  to  E&P's  website  -  www.mediainfo.com 

PROMOTS>ur  business  with  additional  ad  copy 


Contact  the  Editor  &  Publisher  Classified  Ad  Department  and  we  will  show 
you  the  most  affordable  ways  to  reach  decision  makers  at  newspapers. 
Phone  (212)  675-4380  Ext.  171  or  173,  Mon-Fri  9am-5pm  EST 
Email  mattw@mediainfo.coni,  hazelp@mediainfo.com 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


13  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 

(800)  247-2338 
www.circulation.net 


AVAILABLE  NOW!  9  month  Database 
Cleansing  Project  ending.  Averaged 
750  NET  orders. ..550  man-hours. ..less 
than  8%  charge-backs.  Completely 
Automated  Environment.  Client  will 
give  great  reference.  Call  Fred  Dick 
TODAY  to  activate  all  or  part  of  these 
man-hours  for  you  Tomorrow. 

The  ‘CPR  Group”,  (800)  320-3821 


BLENKARN  TELEMARKETING 

*  Auto  pay  experts 

*  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  2 18-6731 

CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 

Call  Cherry  Coleman  (91 2)  336-2700 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 
20%  PAID  Telemarketing  Guaranteed 
Comprehensive  Verification  Reports 
Consumer  Surveys  with  Logic  Q&A 
Specific  and  Non-Pub  Databases 
Highest  Quality  at  Lower  Rates 
Andrew  Orr  (888)  343-0470 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)972-6778 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PRCX5RAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 

JOHN  A.  BURKE 
Circulation  Soles  &  Training 
Phone/Fax  (51 6)  588-2735 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(888)890-7272 


For  Business  Card  advertising, 
caii  (212)  675-4380, 
ext.  171, 173 
Contract  rates  avaiiabie 


,  and 

“s  Dina. 


ory. 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COLLECTION  SERVICES 


NO  NEED  FOR  AN  AHORNEY! 

Stop  your  write-offs  NOW!  Collect 
past  due  accounts  with  COLLECT-O- 
MATIC©  -  the  most  cost-efficient  pro¬ 
gram  you  can  use.  Experience  up  to  an 
80%  collection  rate!  Start  NOW  to  put 
money  back  in  your  pocket.  System 
includes  proven  collection  tips  and  sam¬ 
ples.  Only  $39.95  for  this  surefire 
program!  Send  your  check  today  to: 
COLLEa-0-MAT!C©,  318  E.  Pershing, 
Springfield,  MO  65806. 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.(akebrains.com 


CONSULTANTS 


LOOKING  FOR  GOOD  PEOPLE?  We 
specialize  in  placing  clients  at  news¬ 
papers  where  they  can  be  successful. 
We  match  your  needs  and  goals  with 
those  of  our  clients.  For  more  informa¬ 
tion  contact  Jerry  Turner  at  Paper  Peo¬ 
ple,  (256)  638-71 16  or  E-mail: 
jturner3@farmerstel  com 


MEXICO  INFORMATION 


INDISPENSABLE  FOR  MEXICO  RE¬ 
SEARCH.  Catalog  of  Mexican  news¬ 
papers,  magazines,  specialty  journals. 
$55  prepaid.  All  TV  &  Radio  $65.  Mex¬ 
ican  Research,  P.O.  Box  40565, 
Tucson,  AZ  8571 7.  (800)  943-4595. 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
I  CALLTOLL  FREE  (800)  657-21 10 

I  TRAINING 

I  PREPRESS  AND  WEB  PRESS  training 
:  for  single  or  double  width  newspapers. 
:  Consulting  and  equipment  repair. 

:  Newspaper  Production  &  Research 

:  Center  (405)  524-7774 
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_ ACADEMIC _ 

JOURNALISM  FACULTY 

POSITION:  Indiana  University  of 
Pennsylvania  Department  of  journalism 
invites  applications  for  a  tenure-track 
position  beginning  August  1 999.  Suc¬ 
cessful  candidote  will  teach  courses  in 
online  iournalism/new  media,  research 
methods  in  journalism,  computer- 
assisted  reporting  and  news  reporting; 
plus  at  least  two  of  the  following; 
technical  writing,  public  opinion  survey¬ 
ing,  layout  and  design,  editing  and  com¬ 
munity/civic/public  journalism. 
QUALIFICATIONS:  Ph  D.  in  journalism 
or  allied  field  from  an  accredited  institu¬ 
tion  required.  Effective  college  teaching 
experience  and  at  least  five  years  of 
relevant  professional  experience 
required.  To  become  a  finalist,  candi¬ 
dates  must  communicate  effectively  and 
perform  well  during  the  interview(s), 
which  may  include  a  teaching 
demonstration.  In  accordance  with  the 
terms  of  the  collective  bargaining 
agreement  between  the  State  System  of 
Fligher  Education  and  faculty  union, 
APSCUF,  the  successful  candidate  may 
be  assigned  to  perform  work  at  off- 
campus  sites  and/or  provide  instruc¬ 
tion  through  distance  education. 

Flow  TO  APPLY:  Send  application  let¬ 
ter,  resume,  official  transcripts,  evi¬ 
dence  of  teaching  effectiveness  and 
three  letters  of  reference  to  Mr.  Robert 
Russell,  Chair,  Search  Committee, 
Journalism  Department,  Indiana  Uni¬ 
versity  of  Pennsylvania,  434  Davis 
Hall,  Indiana,  PA  15705.  Screening  of 
applications  will  begin  September  30, 

1 998  and  continue  until  the  position  is 
filled.  No  applications  will  be  accepted 
after  December  1,  1998.  Indiana  Uni¬ 
versity  of  Pennsylvania  is  an  Affirma¬ 
tive  Action/Equal  Opportunity  Employer 
committed  to  excellence  through  diver¬ 
sity. 

ACCOUNTING 

MEDIANEWS  GROUP,  the  sixth  largest 
newspaper  company  in  the  United 
States,  is  seeking  a  controller  with  a  pro¬ 
active  management  style  for  one  of  its 
daily  newspapers  with  a  circulation  of 
approximately  22,000.  Qualified  can¬ 
didates  will  have  10-t  years  of  experi¬ 
ence  in  financial  accounting  and  report¬ 
ing,  strong  analytical  skills,  proven 
ability  to  control  costs,  B  S.  or  B.A.  in 
accounting,  and  experience  with 
automated  accounting  systems  and  all 
Microsoft  Office  programs.  CPA  pre¬ 
ferred.  Send  resumes  to  Michael  C. 
Bush,  MediaNews  Group,  Inc.,  1560 
Broadway,  Suite  1450,  Denver,  CO 
80202. 

ADMINISTRATIVE 

PUBLISHER  for  a  newspaper  adventure. 
Searching  for  folks  to  build  and  jazz 
team  at  small,  hi-growth  daily  in 
western  US.  Possible  equity  for  right 
person.  Hands-on  experience  sought, 
particularly  with  news,  technical,  and 
team  building.  Dailywash@aol.com  or 
(800)  889-9020 

WE  ACCEPT  I 

mastercardaisa/americah  express  ii 

CHECKS  FOR  CLASSIFIED  ADS  ; 


_ ADMINISTRATIVE _ 

DIRECTOR  OF  SALES  &  AAARKETING/ 
ASSOCIATE  PUBLISHER 

Central  Michigan  Newspapers,  Inc. 
operates  a  daily  newspaper,  1 3  shop- 
ing  guides,  a  commercial  printing 
usiness,  and  two  independent  tele¬ 
phone  directories  in  mid-Michigan. 
We  are  now  seeking  a  key  pro¬ 
fessional  to  manage  Sales  and  Market¬ 
ing  efforts  for  multiple  locations,  to  be 
located  in  Mt.  Pleasant,  Michigan. 

The  chosen  candidate  is  responsible  for 
sales  revenue  growth,  directs  market¬ 
ing/  sales,  dev^ops  competitive  market 
plans,  structures  budgets.  Proven 
sales/marketing  results,  advertising 
experience  in  daily  community  news¬ 
papers  and  free  papers  desired. 

Mt.  Pleasant  is  a  friendly,  mid-sized  com¬ 
munity  with  several  area  colleges  and 
many  other  amenities.  Close  to  lakes, 
parks,  and  outdoor  recreation,  and  is 
80- 1 00  miles  from  two  major  cities. 

Central  Michigan  Newspapers  is  a 
leading  mid-Michigan  employer,  offer¬ 
ing  a  competitive  salary/benefits 
package,  incentives  for  results 
achieved,  team  environment,  growth 
opportunities. 

If  interested,  please  send  resume  to: 

Linda  Brown 

Employment  &  Training  Manager 
Central  Michigan  Newspapers,  Inc. 
P.O.  Box  447 

Mt.  Pleasant,  Ml  48804-0447 
Fax:  (517)  773-0382 
Phone:(517)772-2971 
After  5:00  p.m.  (51 7)  775-6411 


FORUM  COMMUNICATIONS 
COMPANY 

CORPORATE  CONTROLLER 
Forum  Communications  Company  is  a 
multimedia  company  based  in  Fargo, 
North  Dakota.  We  are  seeking  a  cor¬ 
porate  controller. 

Responsibilities  include  overall  finan¬ 
cial  management  of  our  corporation 
and  its  divisions.  Candidate  must  have 
a  four  year  accounting  degree,  mini¬ 
mum  of  five  years  experience  and  be  a 
certified  public  accountant. 

Send  resumes  to: 

Lloyd  G.  Case,  Vice  President 
Forum  Communications  Company 
P.O.  Box  2020 

_ Forgo,  ND  58107 _ 

PUBLISHER 

Upcoming  retirement  has  prompted  the 
search  for  a  new  publisher  at  the 
Rhinelander  Daily  News  in  northern 
Wisconsin.  This  challenging  position 
requires  superior  management  skills,  a 
sound  understanding  of  marketing  prin¬ 
ciples  and  a  penchant  for  community 
involvement.  The  Daily  News,  a  5,000 
daily,  is  a  Pulitzer  Community  News¬ 
paper  in  a  growth  market.  Rhinelander 
is  the  major  financial,  educational,  and 
industrial  center  for  the  Wisconsin 
Northwoods  and  is  surrounded  by 
lakes  and  forest.  Send  a  resume,  salary 
history  and  letter  of  interest  to  Don 
Rowley,  Pulitzer  Community  Newspa¬ 
pers,  7701  Forsyth  Boulevard,  Suite 
1000,  St.  Louis,  MO  63 105. 

PCN  is  an  Equal  Opfx>rtunity  Employer 


The  Augusta  Chronicle,  a  75,000 
daily,  101,000  Sunday,  is  looking  for 
an  experienced  Advertising  Manager. 
Responsibilities  will  include  managing 
a  16-person  staff  selling  in  a  team 
environment.  Fax  or  E-mail  resume  to: 

Ron  Tennant,  Ad  Director 
Fax:  (706)  823-3795 
E-mail  rtennanl@augustachronicle.com 

ADVERTISING  MANAGER 

Excellent  opportunity  for  a  smart  sales 
professional  to  take  the  reins  of  Las 
Vegas'  largest  alternative  newsweekly. 
We're  looking  for  a  proven  record  of 
accomplishments,  but  we  also  know 
how  to  recognize  great  potential.  The 
successful  candidate  will  be  well  versed 
in  both  classified  and  display,  and 
strong  on  training,  motivation  and 
sales  promotion.  Competitive  com¬ 
pensation,  bonuses  and  benefits  and 
an  excellent  quality  of  life.  Resume  and 
cover  letter  to  Jamey  Lien,  Las  Vegas 
Weekly,  800  S.  Valley  View  Blvd.,  Las 
Vegas,  NV  89107.  Fax:  (702)  259- 
4171 .  Telephone  inquiries;  (702)  259- 
2341. 

ADVERTISING  MANAGER 

Last  two  ad  managers  became  pub¬ 
lishers...  You  can  be  next.  Zone  4 
award-winning  suburban  (9,171  paid, 
24,500  TMC,  W&S)  weekly  seeks  pro¬ 
motion-minded  ad  manager.  Com¬ 
petitive  salary,  excellent  benefits,  year- 
end  incentive  bonus,  monthly  com¬ 
mission  plan,  profit  sharing,  excellent 
health/dental  plan,  mileage.  Motivate/ 
coach  staff  of  7.  Make  things  happen 
and  you'll  get  your  rewards  too!  Con¬ 
tact  us  at  Box  08600,  Editor  &  Pub¬ 
lisher.  EOE 

ADVERTISING  MANAGER 
News  Montana,  Inc.  seeks  an  experi¬ 
enced,  successful  Advertising  Manager 
to  lead,  train  and  motivate  the  sales 
staff  at  our  three  weekly  Montana 
newspapers.  The  ideal  candidate  will 
have  superior  sales  skills,  will  be  knowl¬ 
edgeable  in  developing  market 
research  and  will  have  proven  man¬ 
agerial  abilities.  We're  a  progressive 
organization  in  a  fast-growing  retail 
and  recreational  market.  Competitive 
compensation  and  benefits.  Send 
resume  and  references  to  James  E. 
Moore  II,  publisher.  News  Montana, 
Inc.,  P.O.  Box  970,  Red  Lodge,  MT 
59068.  E-mail:  jemii@wtp.net  Closing 
date  September  4. 

ADVERTISING  SALES  MANAGER 
Immediate  Opening 

Chronicle  Communications,  Inc.,  based 
in  Cairo,  GA,  is  seeking  an  Advertising 
Sales  Manager.  Qualified  persons 
must  have  shopper/small  town  paper 
experience,  must  have  high  school  or 
equivalent  -  preferably  college,  self 
starter,  proven  track  record.  Travel  and 
relocation  a  must.  Chronicle  is  a  fast 
growing,  new  public  company  that  is 
aggressively  growing  throughout  the 
SE  US.  Send  resume  to  President, 
Chronicle  Communications,  Inc.,  P.O. 
Box  756,  Cairo,  GA  31728.  Check  out 
our  web  site  at;  www.chronicleinc.com 


Independent  daily  seeks  a  dynamic 
manager  who  can  grow  classified  busi¬ 
ness,  in-print  and  on-line,  in  highly  com¬ 
petitive  market.  The  ideal  candidate 
will  have  proven  classified  sales  and 
supervisory  experience,  understand 
Internet  technology  for  classified 
advertising  applications,  and  be  keenly 
interested  in  new  technology.  Must  be 
able  to  train,  direct  and  motivate  staff 
of  16-t  advisors  and  outside  AE's. 
Familiarity  with  Atex  Enterprise  a 
definite  plus. 

As  a  key  member  of  the  Advertising/ 
Marketing  department,  you  will  use 
your  expertise  to  grow  advertising 
revenue  and  increase  market  share. 
Recently  opened  regional  mall  and  com¬ 
munity  revitalization  offer  expanded 
market  opportunities. 

We  offer  an  attractive  compensation 
package  and  excellent  benefits. 

Please  apply  in  confidence,  including 
cover  letter,  resume  and  salary  require¬ 
ments  to: 

Patricia  Nagle,  Personnel  Department 
Waterbury  Republican-American 
389  Meadow  Street 
P.O.  Box  2090 
Waterbury,  Cl  06722 

Equal  Opportunity  Employer 
CLASSIFIED 

ADVERTISING  SALES  MANAGER 

Messenger-Wolfe  Publications,  pub¬ 
lisher  of  The  Daily/Sunday  Messenger 
in  Canandaigua,  NY,  and  nine  weekly 
newspapers  covering  the  Greater 
Rochester  area,  is  seeking  an  experi¬ 
enced  classified  professional  to  join 
our  management  team.  We  are  look¬ 
ing  for  a  motivated  and  enthusiastic 
individual  to  manage  clossified  sales 
and  operations,  who  has  the  ability  to 
lead  and  develop  a  sales  staff  of  8  for 
a  combined  daily /TMC/ weekly  circula¬ 
tion  of  70,000. 

We  offer  a  competitive  salary  and 
benefits  package. 

Please  send  resume  and  salary  history 
to  Messenger-Wolfe  Publications, 
Karen  Shaffer,  human  resources  man¬ 
ager,  P.O.  Box  C,  Fishers,  NY  1 4453. 

CLASSIFIED  ADVERTISING  MANAGER 
The  Daily  Record,  a  Gannett  newspa¬ 
per  in  northern  New  Jersey,  has  an 
immediate  opening  for  an  experi¬ 
enced,  creative,  aggressive  and  goal 
oriented  classified  advertising  pro¬ 
fessional.  The  ideal  candidate  will  be 
well  versed  in  display  sales  as  well  as 
in-column  advertising  and  have  a  work¬ 
ing  knowledge  of  the  Internet.  Training 
and  motivational  skills  are  necessary. 
We  offer  an  attractive  salary  plus 
bonus.  Benefits  include  paid  vacation, 
full  health,  life  insurance,  401  (k)  and 
much  more.  Please  send  resume  to: 

Advertising  Director 
Daily  Record 
800  Jefferson  Road 
Parsippany,  NJ  07054 
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_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 

GROUP  SALES  MANAGER 

The  Buffalo  News,  the  upstate  New 
York  daily  newspaper  that  ranks  #1  in 
Newspaper  Designated  Market 
penetration  nationwide,  is  seeking  a 
group  soles  manager  for  its  outside 
classified  advertising  sales  department. 
The  successful  candidate  will  have  a 
strong  sales/ management  background 
in  both  automotive  and  real  estate 
sales  and  a  proven  track  record  of 
increasing  ad  revenues,  building 
creative  ad  programs,  motivating  sales 
people  and  making  quality  pre¬ 
sentations.  Excellent  compensation  and 
benefits.  Send  resume  and  salary 
requirements  to  Classified  Advertising 
Manager,  The  Buffalo  News,  One 
News  Plaza,  PO.  Box  100,  Buffalo, 
NY  14240. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Times,  a  Gannett  newspaper  in 
Gainesville,  GA  (28,000  circulatian), 
has  an  immediate  opening  for  an 
innovative,  success  oriented  individual, 
with  a  proven  track  record  in  newspa¬ 
per  sales  and  management.  Initiatives 
to  grow  top  line  revenue  and  increase 
market  share  in  automotive  and  real 
estate  are  a  must.  Send  resume  to  The 
Times,  Attn:  Human  Resources,  P.O. 
Box  838,  Gainesville,  GA  30503  or 
fox  to  (770)  532-1368.  EOE _ 

CLASSIFIED  ADVERTISING  MANAGER 
Seeking  energetic  and  dynamic  indi¬ 
vidual  to  lead  this  50,000  AM  news¬ 
paper.  Responsible  for  developing 
sales  staff  through  creative  business 
initiatives,  motivation  and  training 
techniques,  and  creation  of  new  prod¬ 
ucts  and  services.  Contact  David 
Mercier,  director,  Abilene  Reporter- 
News,  P.O.  Box  30,  Abilene,  TX 
79604.  mercierd@abinews.com 

Fox:  (915)670-5250 _ 

OASSIFIED  ADVERTISING  DIREaOR 

We  seek  a  proven  track  record  in  grow¬ 
ing  business  in  the  key  areas  of 
automotive,  real  estate,  recruitment 
and  general  merchandise.  Position 
reports  to  VP/ Advertising.  Must  have 
classified  experience  in  a  large,  com¬ 
plex,  highly  competitive  market  and  a 
viable  vision  of  how  to  strengthen 
newspaper  classified  in  the  face  of 
competition  from  new  media  and  other 
sources.  Experience  in  managing  and 
motivating  a  diverse  work  force 
required.  Budget  development  and  the 
ability  to  collaborate  effectively  with 
other  business  units  also  required.  The 
Miami  Herald/El  Nuevo  Herald  offers 
outstanding  benefits  including  medical 
and  dentafeoverage,  domestic  partner 
benefits,  stock  purchase  and  401  (k) 
plans,  and  child  care  and  elder  care 
resource  and  referral.  To  apply.  E-mail 
your  resume  to  gcarrillo@herald.com 
or  fax  to  (305)  995-8021.  Please 
specify  Job  Code  CLS-DIR. 

FREELANCE 

ADVERTISING  SALES  A4ANAGER 
Progressive  women's  quarterly  maga¬ 
zine  seeks  advertising  manager  with 
experience  in  consumer  publications. 
Must  be  self  starter,  know  the  market 
and  be  able  to  sell.  Commission  and 
expenses. 

Fax  resume  to  (71 8)  997- 1 206 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 

Philadelphia  City  Paper  is  searching 
for  an  experienced  Classified  Man- 
oger.  Candidate  should  have  a  proven 
record  of  leadership,  an  ability  to 
motivate,  and  to  creote  effective, 
organized  marketing  initiatives.  Salary 
commensurate  with  experience.  An 
opportunity  to  take  ownership  of  a 
department  where  creativity  and  results 
are  rewarded.  Salary,  commission, 
benefits,  401  (k).  Fax  resume  to  (215) 
875-1820,  Attn:  Paul  Curci,  Publisher. 


CLASSIFIED 

Telephone  Sales  Supervisor 

The  Patriot-News  Company  in  Har¬ 
risburg,  PA,  is  seeking  a  dynamic  indi¬ 
vidual  to  manage  our  growing  sales 
staff.  Responsibilities  indude  training, 
new  business  development,  implement¬ 
ing  sales  contests  and  incentives, 
monitoring  and  evaluating  staff 
performance  and  coaching  for 
optimum  results.  Other  related  duties  to 
be  performed  as  assigned. 

We  are  seeking  an  individual  with  2  to 
3  years  of  supervisory/management 
experience  within  an  inbound/ 
outbound  telemarketing  (preferably 
classified  advertising)  environment. 
Strong  computer  skills  and  thorough 
knowledge  of  classified  front-end 
systems  is  preferred.  Candidates  must 
have  an  outgoing  personality,  love 
working  with  people  and  share  a 
strong  commitment  to  superior 
customer  service.  An  established  track 
record  of  proven  leadership  skills  and 
the  ability  to  encourage  and  reinforce 
teamwork  among  staff  members  is 
essential. 

We  offer  a  competitive  salary  and 
benefits  package. 

Please  reply  in  confidence  including 
cover  letter,  resume  and  salary  require¬ 
ments  to: 

Gail  L.  Boysick 

Classified  Advertising  Manager 
The  Patriot-News 
8 1 2  Market  Street 
Harrisburg,  PA  17105 


COMMERCIAL  TEAM  SUPERVISOR 

Central  California's  leading  newspaper 
has  an  exciting  opportunity  for  a 
dynamic  sales  professional  to  lead  our 
classified  inside  commercial  sales 
team.  Will  supervise  and  coach  a  staff 
of  8  sales  reps  who  handle  primarily 
commercial  and  some  private  party 
advertising.  Duties  include  hiring,  train¬ 
ing,  appraising,  budgeting,  and  follow¬ 
ing  through  in  meeting  department 
goals.  Must  have  previous  sales  expe¬ 
rience  preferably  newspaper/ media 
telephone  sales,  and  proven  leadership 
ability.  Strong  spelling,  math  and 
communication  skills  required;  must  be 
computer  literate.  Competitive  salary 
based  on  experience  plus  excellent 
benefit  package.  Send  resume  and 
cover  letter  to  THE  FRESNO  BEE, 
Human  Resources  Department,  1 626  E 
Street,  Fresno,  CA  93786. 

An  Equal  Opportunity  Employer 


_ ADVERTISING _ 

RECRUITMENT 
ADVERTISING  DIREaOR 
Community  Newspaper  Company  is 
Greater  Boston's  fastest  growing  media 
company.  CNC  publishes  90  weekly 
newspapers,  20  shoppers,  2  dailies 
and  numerous  niche  products  reaching 
1 .4  million  readers  weekly.  Our  ABC 
audited  paid  circulation  is  414,118 
and  our  free  weekly  circulation  is 
528,024.  Our  award-winning  news¬ 
papers  and  Internet  products,  com¬ 
bined  with  our  commitment  to  people, 
technology,  promotion  and  training 
provide  a  perfect  backdrop  for  success. 
We're  looking  for  a  top-notch  industry 
professional. 

An  unprecedented  low  unemployment 
rate  in  Eastern  Massachusetts  presents 
a  unique  opportunity  for  our  new 
Recruitment  Advertising  Director  to 
extend  CNC's  sizable  portfolio  of  exist¬ 
ing  recruitment  advertisers  through 
both  expansion  of  our  present  client 
base  and  new  business  development. 
Initial  emphasis,  therefore,  will  be 
placed  on  creating  and  implementing  a 
strategic  business  plan  aimed  at 
increasing  revenue.  Critical  to  this  is  out¬ 
standing  leadership,  with  the  ability  ta 
motivate  a  highly  talented  staff  with  a 
shared  vision  in  sales  skills  devel¬ 
opment. 

The  ideal  candidote  must  have  media 
sales  experience  preferably  with  dis¬ 
play  recruitment  advertising.  CNC's 
Internet  and  niche  products  presents 
additional  and  exciting  advertising  solu¬ 
tions  for  our  varied  clients  and 
therefore,  experience  in  cross  selling 
these  products  is  highly  desirable. 

This  is  truly  an  exceptional  opportunity 
with  unparalleled  financial  rewards  for 
the  aggressive  overachiever. 

Please  send  resume  and  salary  history 
and  requirements  to  Paul  Farrell,  CNC, 
254  Second  Avenue,  Needham,  MA 
02194.  Or  Fax  to  (781 )  433-6977. 


RETAIL  ADVERTISING  MANAGER 

The  Herald,  a  Washington  Post  com¬ 
pany  in  Everett,  WA,  30  miles  north  of 
Seattle,  is  seeking  a  Retail  Advertising 
Manager  to  lead  its  staff  in  the  sale  of 
retail  advertising  into  the  daily  and 
Sunday  Herald  (55,000  d,  65,000  S), 
and  six  weekly  newspapers. 

You'll  work  in  a  progressive  environ¬ 
ment  that  rewards  teamwork,  motiva¬ 
tion,  and  coaching  abilities,  as  well  as 
industry  specific  core  competencies. 
Quite  simply:  you're  a  people  person 
who  can  get  results. 

We  offer  competitive  salary  and  bonus 
and  excellent  benefits.  Qualified  appli¬ 
cants  should  submit  resume  by  mail, 
fax  (425)  339-301 7,  or  E-mail: 
jobs@heraldnet.com  in  Word  for  Win¬ 
dows  or  text  format  to: 

The  Herald 
Re.  RAM 
Box  930 

Everett,  WA  98206 


_ ADVERTISING _ 

OUTSIDE  SALES 

The  Seattle  Times  has  a  career  advertis¬ 
ing  outside  sales  opportunity  in 
national  food  and  drug  accounts.  You 
will  work  closely  with  buying  services, 
newspaper  representative  services, 
major  odvertisers  and  agencies.  The 
pace  is  demanding,  requiring  creative 
solutions  on  tight  schedules  and 
budgets  and  the  ability  to  make 
effective  sales  presentations  to  individ¬ 
uals  or  groups.  Req^uires  5-f'  years  of 
advertising  sales  with  2+  years  of  out¬ 
side  sales,  excellent  communications 
and  presentation  skills,  drivers  license 
and  transportation  and  the  ability  to 
travel  out  of  town.  Experience  with 
food  and  drug  advertising  sales 
strongly  preferred.  This  is  a  regular  full 
time  position  with  a  base  compensa¬ 
tion  of  $28-39K/year  DOE,  plus  sales 
incentives.  Mail  or  fax  your  resume  to 
The  Seattle  Times,  Attn:  HR/124/JK, 
P.O.  Box  70,  Seattle,  WA  98111  or 
Fax  to  (206)  51 5-5560. _ 

SALES  MANAGER 

The  La  Crosse  Tribune,  a  Lee 
Enterprises  multi-media  organization, 
is  seeking  a  sales  manager  who  can 
coach  our  outside  sales  staff  in  selling 
programs  to  meet  both  our  customers' 
andour  sales  objectives. 

We're  located  in  a  beautiful,  growing 
regional  center  for  retail  and  health 
care  services.  We  need  a  marketing 
oriented  person  to  provide  consistent 
sales  focus  with  our  staff  and  interac¬ 
tion  with  our  customers  to  capitalize  on 
these  opportunities. 

Responsibilities  include  managing  a  9 
member  outside  sales  team.  This  newly 
created  position  will  be  responsible  for 
setting  the  pace,  understanding 
customer  marketing  objectives  and  selh 
ing  our  range  of  media  options  These 
include  retail,  classified,  niche,  on-line, 
direct  marketing,  and  commercial  print¬ 
ing. 

The  ideal  candidate  will  understand 
many  of  the  key  categories  of  business 
including  auto,  real  estate,  financial, 
home  furnishings  and  electronics.  You 
must  be  proficient  at  building  pro¬ 
grams  for  presentation  and  sales  to 
these  key  accounts  and  agencies  as 
needed,  while  effectively  coaching  the 
skill  base  development  of  your  staff.  A 
successful  track  record  in  business  and 
sales  is  more  important  than  actual 
sales  management  experience,  although 
some  management  is  preferred.  The 
ability  to  work  effectively  on  a  team  is 
important. 

This  is  a  great  opportunity.  A  successful 
sales  manager  could  have  the 
opportunity  to  move  into  a  d^artment 
management  position  in  La  Crosse  or 
elsewhere  within  Lee  Enterprises  in  the 
next  few  years.  We  offer  attroctive 
benefits,  plus  compensation  based  on 
experience  and  success,  with  a  mini¬ 
mum  base  of  $36,000  plus  incentives. 

Interested  candidates  should  respond 
by  8/26/98  with  a  letter  of  applica¬ 
tion,  briefly  describing  their  outstand¬ 
ing  accomplishments  that  make  them 
qualified  for  this  position,  plus  resume 
to: 

Meribeth  Catania 
Human  Resources  Manager 

La  Crosse  Tribune 
401  N.  Third  Street 

La  Crosse,  W1 54601 


August  15, 1998 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

7-day  newspaper  in  Zone  1  with 
30,000  circulation  is  seeking  a  hands- 
on  professional  to  lead  its  circulation 
department.  A  commitment  to  com¬ 
munity  newspapering,  exceptional  ser¬ 
vice  and  strong  single  copy  skills  are 
necessary  to  be  successful  in  this  posi¬ 
tion.  Experience  managing  within  a 
union  environment  is  helpful. 

If  you  have  been  successful  grawing 
circulation  and  are  a  strong  and 
energetic  leader,  you  may  be  the 
person  we  ore  looking  for  to  fill  this 
key  spot  on  our  management  team. 
Qualified  applicants  should  submit  a 
resume  and  cover  letter  with  salary 
requirements  to  Box  08590,  Editor  & 
Publisher. 


CIRCULATION  DIREaOR 

Small  daily  newspaper  in  Zone  1 ,  pub¬ 
lished  Monday  -  Saturday  with  a 
circulation  of  7,500  is  seeking  a 
hands-on  community  oriented  pro¬ 
fessional  to  lead  circulation  depart¬ 
ment.  Exceptional  customer  service 
skills  and  strong  single  copy  sales  are 
a  must. 

If  you  like  o  challenge  you  may  be 
right  for  us.  Qualified  applicants 
should  submit  a  resume  and  cover  let¬ 
ter  with  salary  requirements  to  Box 
08604,  Editor  &  Publisher. 


CIRCULATION  DIREaOR 
Central  Michigan  Newspapers,  Inc. 
operates  a  daily  newspaper,  1 3  shop¬ 
ping  guides,  as  well  as  other  special 
publications.  We  are  now  searching 
for  a  key  professional  to  manage 
Circulation  and  Distribution,  located  in 
Mt.  Pleasant,  Michigan. 

The  chosen  candidate  is  responsible  for 
circulation  of  the  daily  newspaper,  sub¬ 
scription/single  copy  sales  and  market¬ 
ing,  budgeting,  expense  management, 
and  distribution  of  the  shopping 
guides/specialty  publications.  Prior 
supervisory  experience  required.  ABC 
audit,  TMC  product  knowledge  desired. 

Mt.  Pleasant  is  a  friendly,  mid-sized  com¬ 
munity  with  several  area  colleges  and 
many  other  amenities.  It  is  close  to 
lakes,  parks,  and  outdoor  recreation 
sites,  and  is  80-100  miles  from  two 
major  cities. 

Central  Michigan  Newspapers  is  a 
leading  mid-Michigan  employer,  offer¬ 
ing  a  competitive  salary/ljenefits  pack¬ 
age,  incentives  for  results  achieved, 
team  environment,  growth  opportu¬ 
nities. 

If  interested,  please  send  resume  to: 

Linda  Brown 

Employment  and  Training  Manager 
Central  Michigan  Newspapers,  Inc. 

P.O.  Box  447 

Mount  Pleasant,  Ml  48804-0447 
Fax:  (517)773-0382 
Phone:  (517)772-2971 
after  5:00  p.m.  (51 7)  775-6411  EOE 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 

The  Herald  &  Review,  Decatur,  IL,  is 
seeking  an  aggressive  circulation  sales 
manager  to  grow  and  develop  our 
circulation  sales,  single  copy  and  reten¬ 
tion  team.  We  need  an  experienced 
manager  who  thrives  on  change  and  is 
eager  to  try  new  ideas  and 
approaches.  Should  be  a  team  player 
with  coaching  skills  to  motivate  the 
sales  team  to  meet  established  goals.  If 
you  have  marketing  expertise, 
understand  research  and  how  to  apply 
it,  this  may  be  the  perfect  position  for 
you.  We  are  a  division  of  Lee 
Enterprises,  Inc.  with  an  outstanding 
benefit  program.  Send  resume  and 
references  to  Terri  Kuhle,  Herald  & 
Review,  P.O.  Box  311,  Decatur,  IL 
62525.  Equal  Opportunity  Employer. 

CIRCULATION  ZONE  MANAGER 

The  Express-Times,  a  50,000  circula¬ 
tion  MediaNews  newspaper  in  Easton, 
PA,  is  seeking  a  Regional  Zone  Man¬ 
ager.  The  qualified  candidate  will 
supervise  5  District  Managers  and  must 
be  a  self-starter  with  leadership 
qualities  to  work  in  a  fast  paced,  com¬ 
petitive  environment.  Candidate  will 
also  be  responsible  for  increasing  daily 
and  Sunday  home  delivery,  maintain¬ 
ing  quality  service  to  all  home 
delivered  customers  and  ensuring  all 
weekly  revenue  is  collected  in  each  dis¬ 
trict.  Excellent  salary,  bonus  and  bene¬ 
fits  package.  Send  resume  and  salary 
requirements  to  The  Express-Times,  30 
N.  4th  Street,  P.O.  Box  391,  Easton, 
PA  18044-0391,  Attn:  Rob  Rothacker. 
Or  fax  to  (610)  258-1434. 

PERFORMANCE-DRIVEN  SALES  CREW 
NEEDED  for  major  newspaper 
in  New  York  Metropolitan  area  (45 
minutes  outside  NYC).  Must  be  a 
highly  professional  door-to-door  crew¬ 
ing  company  with  a  proven  track 
record  driving  circulation  sales.  High 
patential.  Excellent  compensation.  In¬ 
store  kiosk  soles  contracts  also  avail¬ 
able.  Call  (91 4)  578-2430  for  details. 


SINGLE  COPY  SALES  MANAGER 
Bright,  aggressive,  street  savvy,  self¬ 
starter  wanted  for  group  of  community 
weeklies  located  on  east  coast  in  com¬ 
petitive  upscale  market.  Must  be  goal 
oriented  and  sales  minded  with  proven 
track  record  of  growing  circulation. 
Must  possess  vending  machine  knowl¬ 
edge,  ABC  rules  awareness,  PC  liter¬ 
acy,  knowledge  of  GEAC/Collier 
Jackson  circulation  system,  and  think 
retail.  If  you  are  not  afraid  of  unconven¬ 
tional  thinking  and  would  like  to  work 
for  a  top  notch  circulation  team,  send 
your  resume  and  salary  history  to  The 
Princeton  Packet  Inc.  (EP),  P.O.  Box 
350,  Princeton,  NJ  08542,  ATTN: 
Human  Resources  or  fax  to 

(609)921-8648 


FAX  your  ad  to  212  ^929  01259 


_ CIRCULATION _ 

SUBSCRIBER  RETENTION  MANAGER 
The  Virginian-Pilot  is  seeking  an  indi¬ 
vidual  with  a  proven  track  record  of 
developing  and  initiating  new  ideas  to 
manage  a  cross-functional  retention 
team  of  the  Field,  Customer  Service, 
Sales  and  Marketing.  Develop  an 
overall  strategy  to  track  each  time  we 
touch  a  customer.  This  is  a  key 
strategic  leadership  position  and  is 
critical  to  the  success  of  building  daily 
readership  and  net  paid  circulation. 
Sales  and  marketing  background  a 
must.  Send  resume  to: 

Nancy  Lewis 

Circulation  Marketing  Manager 
The  Virginian-Pilot 
1 50  West  Brambleton  Avenue 
Norfolk,  VA  23510 
FAX:  (757)622-2591 
E-mail:  nlewis@pilotonline.com 

THE  EUROPEAN  STARS  &  STRIPES,  a 
daily  newspaper,  based  in  Griesheim, 
Germany,  seeks  a  Circulatian  Sales 
Director  to  oversee  home  delivery, 
single  copy,  transportation,  and 
customer  service  throughout  Europe, 
North  Africa,  and  the  Middle  East. 

The  selected  candidate  must  have 
superior  interpersonal  skills  and 
demonstrated  newspaper  sales  man¬ 
agement  skills,  and  a  proven  record  of 
increasing  circulation.  They  will  also 
initiate,  implement,  and  execute  circula¬ 
tion  sales,  promoting  and  marketing 
programs  in  conjunction  with  district 
soles  managers  as  well  as  with  market¬ 
ing  staff,  contractors,  carriers, 
telemarketers,  soles  crews,  and  other 
related  staff. 

Additionally,  will  coordinate  all  circula¬ 
tion-related  aspects  of  carrier  sales 
campaigns,  bulk  sales,  adding  new 
sales  outlets,  obtaining  NIE 
sponsorship,  and  finding  ways  to  get 
papers  to  troops  in  remote  areas  not 
currently  being  served. 

Requires  strong  analytical  skills  to  iden¬ 
tify  growth  opportunities,  compose 
sales  plans,  prepare  budgets,  forecast 
sales,  and  prepare  sales  reparts.  Prior 
experience  with  the  military  preferred, 
but  not  required. 

Send  resume  to  European  Stars  & 
Stripes,  ATTN:  General  Manager,  Unit 
29480,  APO,  AE  09211  or  fox  to 
(011-49)  6155  601408.  Applications 
will  b)e  accepted  by  E-mail  at: 

hinzs@ma  i  I .  estri  pes .  osd .  mi  I 
Applications  must  be  received  by 
August  30, 1 998  to  be  considered. 
Announcement  NAF-SS-98-044 
Position  open  to  US  citizens  only 

EDITORIAL 

AG  REPORTER  sought  for  Washington, 
DC  bureau  of  international  newswire. 
Knowledge  of  og  issues  preferred; 
daily  newspaper  or  wire  experience 
helpful.  Successful  candidate  joins  sea¬ 
soned  team  covering  breaking  ag  news 
in  competitive,  real-time  environment. 
Resume,  clips  to  Futures  World  News/ 
FWN  Financial  News,  Bill  Watts, 
bureau  chief,  1000  Vermant  NW, 
Suite  810,  Washington,  DC  20005. 

Fax:  (202)  842-3658 
E-mail:  bwatts@fwn.com 


_ EDITORIAL _ 

ALTERNATIVE  WEEKLY  paper  seeks 
copy  chief  with  management  experi¬ 
ence  and  strong  editing  skills  and 
design  sense.  Must  work  well  on  a 
team.  Responsible  for  managing  four- 
to  five-person  desk,  coordinating  with 
production  and  section  editors,  budget¬ 
ing,  and  some  purchasing.  Must  know 
Word  (macro  experience  a  plus), 
QuarkXPress,  Excel,  Chicago  style. 

E-mail  cover  letter  and  resume  to: 
misty_neal@sfbg.com 

ASSISTANT  METRO  EDITOR  needed 
for  busy  six-person  metro  desk  at  The 
Ledger  in  Lakeland,  FL.  If  you  are 
organized,  can  coach  reporters  and 
have  good  editing  skills,  send  resume 
to  The  Ledger,  Attn:  Harold  Muddiman, 
P.O.  Box  408,  Lakeland,  FL  33802. 
Deadline  to  apply:  August,  28  1 998. 

ASSISTANT  NEWS  EDITOR  -  Experi¬ 
enced  copy  editor  for  Gannett  daily  in 
the  beautiful  Shenandoah  Valley.  Must 
craft  attractive,  informative  pages,  lead 
newsroom  on  deadline.  Mac  QuarkX¬ 
Press.  Competitive  pay,  benefits. 
Resume,  pages  to  David  Fritz,  manag¬ 
ing  editor.  Daily  News  Leader,  P.O. 
Box  59,  Staunton,  VA  24402  or 
editor@cfw.com  We  value  diversity. 

ASSISTANT  SPORTS  EDITOR  -  If  you 
like  sports,  we'll  give  you  all  you  wont. 
The  Tribune-Democrat  in  Johnstown, 
PA  (49,000  daily  -  53,000  Sunday)  is 
looking  for  an  Assistant  Sports  Editor 
who  can  handle  the  full  schedules  of 
32  high  schools,  and  player- 
development  franchises  in  professional 
hockey  and  baseball.  We're  in  Pitts¬ 
burgh  Steeler,  Penguin  and  Pirate 
country  between  Pitt  and  Penn  State. 
This  is  a  management  position  that 
involves  copy  editing,  design,  schedul¬ 
ing,  coverage  and  yes,  you'll  write  a 
column.  If  you're  ready  to  step  up, 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. _ 

ASSOCIATE  EDITORIAL  PAGE  EDITOR 
The  right  candidate  is  a  self-starter 
who  generates  editorial  ideas;  who 
can  write  often  and  quickly  with  style; 
whose  leadership  skills  connect  with 
the  community;  who  is  equally  adept  at 
editing,  developing  and  supervising 
projects;  who  can  fill  in  for  the  editorial 
page  editor,  and  whose  moderately 
liberal  philosophy  fits. 

We  value  the  candidate  who  cares 
deeply  about  helping  identify  solutions 
to  problems  affecting  our  readers,  not 
just  pointing  fingers  or  finding  fault. 
Applicants  should  submit  a  resume, 
relevant  clips,  letter  and  at  least  10  com¬ 
mentary  samples  to  Editorial  Page 
Editor  Hap  Cawood,  Dayton  Daily 
News,  P.O.  Box  1 287,  Dayton,  OH 
45401-1287.  Fax:  (937)  225-7302. 

BUREAU  REPORTER  -  Reporter  needed 
to  cover  three  parishes  (counties)  in 
bureau  office.  Self-starter  with  excellent 
time  management  skills  necessary; 
three  years  experience  minimum. 
Bureau  is  in  charming  university  city 
50  miles  from  newspaper  offices.  Send 
resume  and  clips  to  Joy  L.  Williford, 
human  resources  director,  Alexandria 
Daily  Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 

personnel@thetowntalk.com  EOE 
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HELP  WANTED 


BUSINESS  EDITOR:  Coordinates  all 
business  coverage  for  3-county  area  in 
one  of  the  fastest  growing  areas  of  the 
state.  Writes  and  edits  copy  for  busi¬ 
ness  page  and  alternates  with  assistant 
business  editor  in  paginating  daily  and 
Sunday  business  pages.  Staffs  the 
semi-annual  International  Home  Fur¬ 
nishings  Market  and  showtime  fabric 
show  events.  Send  resume  and  clips  to 
Ken  Irons,  High  Point  Enterprise,  P.O. 
Box  27261 ,  High  Point,  NC  27261 . 


BUSINESS  REPORTER 

Fast-paced  publisher  of  media  industry 
newsletters  seeks  talented,  bright 
reporter/writer.  To  be  considered,  you 
must  be  a  self-starter  who  is  highly 
organized,  detail-oriented  and  has  1  -2 
years  journalism  experience,  including 
interviewing  and  news  reporting/writ- 
ing.  We  offer  a  competitive  salary,  full 
benefits  including  401  (k),  a  pleasant 
work  environment  and  excellent  oppor¬ 
tunities  for  career  advancement.  Fax 
cover  letter,  resume  and  clips  to  (203) 
358-5827,  attn:  LK  or  send  to  Simba 
Information,  P.O.  Box  4234,  Stamford, 
CT  06907.  No  phone  calls,  please. 


BUSINESS/EDUCATION  EDITOR 
BUSINESS/EDUCATION  REPORTER 

The  Chronicle  of  Higher  Education  has 
two  openings  in  its  Money  &  Man¬ 
agement  Section;  one  for  on  editor  and 
one  for  a  reporter.  The  Chronicle  is  an 
award-winning,  independent  weekly 
newspaper  with  a  daily  E-mail  service 
covering  all  aspects  of  higher  educa¬ 
tion.  The  Chronicle's  Money  &  Man¬ 
agement  Section  covers  fund  raising, 
management  issues,  investment  and 
endowment  strategies,  corporate  ties  to 
colleges,  and  the  growing  for-profit 
sector  of  academe.  The  editor  is 
responsible  for  directing  the  coverage, 
supervising  and  editing  three  reporters, 
and  writing  some  stories.  The  reporter 
will  be  responsible  for  covering  some 
beats  within  the  section. 

Applicants  for  both  positions  should 
have  outstanding  reporting  and  writing 
skills  as  well  as  an  interest  in  and 
knowledge  of  business  and  finance 
issues.  Candidates  for  the  editing  posi¬ 
tion  should  have  at  least  5  years  of 
experience,  preferably  with  some  edit¬ 
ing  experience.  Candidates  for  the 
reporting  position  should  have  at  least 
2  years  of  experience. 

Candidates  should  send  a  letter, 
resume,  and  writing  samples  to  Scott 
Jaschik,  managing  editor.  The  Chroni¬ 
cle  of  Higher  Education,  1255  23rd 
Street,  NW,  Washington,  DC  20037. 
Please,  no  phone  calls.  The  Chronicle 
is  an  equal-opportunity  employer. 


BUSINESS  WRITER 

Are  you  a  top-notch  writer  chafing 
under  the  yoke  of  bad  management? 
We  want  an  experienced  writer  to  join 
our  team.  We  appreciate  big-picture 
thinking,  literate  prose  and  the  ability 
to  look  beyond  the  mundane.  Bill  Day, 
Des  Moines  Business  Record  (515) 
288-3336  phone,  (515)  288-0309  fax. 


EDITORIAL 


BUSINESS  REPORTER 

Business  reporter  to  cover  finance, 
technology  and  other  beats  for  grow¬ 
ing  43,000  AM  in  competitive  market 
50  miles  north  of  Baltimore.  Want 
someone  who  can  report  finance  mat¬ 
ters  in  a  readable  manner,  report  the 
human  side  of  the  workplace,  and  jug¬ 
gle  daily  stories  and  projects.  Salary: 
$23,166  to  $33,540,  depending  upon 
experience,  www.ydr.com  Resume/ 
clips  to  Business  Editor,  York  Daily 
Record,  P.O.  Box  15122,  York,  PA 
17405.  EOE 


CITY  EDITOR 

The  Scranton  Times  &  Tribune,  the 
leader  in  Northeastern  Pennsylvania,  is 
looking  for  a  take-charge  individual  to 
manage  our  city  desk.  We're  looking 
for  someone  with  a  minimum  of  3 
years  management  experience  who 
can  lead  reporters  on  breaking  news 
as  well  as  packages  and  investigative 
pieces.  Fax  your  resume  and  cover  let¬ 
ter  today  to  M.E.  Bob  Burke  at  (717) 
348-91 35,  or  E-mail  us  at: 

newsroom@icontech.com 
The  deadline  is  Friday  August  21 .  No 
phone  calls,  please. 


COPLEYNET  is  seeking  an  online  con¬ 
tent  producer.  This  position  produces 
news  and  advertising  content  for 
Copley  Newspapers  web  sites.  Some 
evenings  and  weekends.  Minimum 
requirements  are  a  bachelor's  degree 
and  1+  years  experience.  Experience 
at  a  daily  newspaper  and  producing 
web  content  desired. 

Applicants  should  send  resume  to  Steve 
Sumner,  CopleyNet,  300  Caterpillor 
Drive,  Joliet,  IL  60436.  E-mail: 

Steve.Sumner@CopleyPress.com 


COPY  EDITOR:  Can  you  edit  to  make 
:  stories  better,  write  bright  heads, 
i  design  compelling  pages?  Want  a  posi- 
i  tion  where  you  can  grow  and  move 
j  up?  Contact  James  H.  Denley,  editor, 
:  Abilene  Reporter-News,  100  Cypress 
Street,  Abilene,  TX  79601 . 

denleyj@abinews.com 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


j  COPY  EDITOR  -  Award-winning 
:  34,000  AM  in  Philadelphia's  growing 
:  far-western  suburbs  seeks  design- 
:  oriented  editor  for  pagination  desk. 
I  QuarkXPress  experience  helpful.  Send 
:  layout  samples  to  Raymond  J.  Lamont, 
:  managing  editor.  Daily  Local  News, 
:  250  N.  Bradford  Avenue,  West 
:  Chester,  PA  1 9382. 


COPY  EDITOR  needed  to  polish  news 
and  feature  stories  and  write  eye¬ 
catching  headlines  on  full-paginated 
Quark/OPS  system  at  The  Bakersfield 
Californian,  an  80,000-circulation, 
family-owned  daily  in  Central  Califor¬ 
nia.  Experience  as  a  reporter  and/or 
editor  preferred,  but  will  consider 
entry-level  applicant  with  sharp  spell¬ 
ing,  punctuation  and  grammar  skills. 
We  are  located  in  California's  most 
affordable  region,  just  two  hours  from 
sandy  beaches,  snow-capped  moun¬ 
tains  or  major  metropolitan  areas. 
Send  resume  and  work  samples  to  The 
Bakersfield  Californian,  Copy  Editor, 
Human  Resources,  P.O.  Box  440, 
Bakersfield,  CA  93302.  All  applicants 
subject  to  pre-employment  physical 
anddrug  screen. 


COPY  EDITOR:  Western  PA  daily  seeks 
night  shift  copy  editor.  QuarkXPress, 
strong  editing,  headline-writing  skills  a 
must.  Competitive  salary  and  benefits 
package.  Send  resume  to  Phil  Brown, 
copy  desk  chief,  Herald-Standard, 
PCi).  Box  848,  Uniontown,  PA  1 5401 . 

COPY  EDITOR:  Full-time  positions  at  sub¬ 
urban  Philadelphia  daily.  Team-driven 
newsroom.  Send  resume  and  writing 
samples  to  Patricia  S.  Walker,  8400 
Route  1 3,  Levittown,  PA  1 9057;  or  fax 
(215)949-4177. 

COPY  EDITORS/PAGE  DESIGNERS 

The  Tribune  has  a  high  energy 
newsroom  in  a  tough,  competitive 
market  in  metropolitan  Phoenix.  We 
just  won  AP  Arizona's  top  three 
awards  for  metro  papers  —  general 
excellence,  story  of  the  year,  and 
photo  of  the  year.  We  think  we're 
good,  and  we're  determined  to  be  bet¬ 
ter.  If  you  have  the  experience  and 
skills  to  help  make  our  pages  sparkle, 
we  would  like  to  talk  to  you.  If  you  can 
help  us  and  have  the  portfolio  to  prove 
it.  E-mail  Jim  Ripley,  managing  editor, 
at  jripley@aztrib.com  or  send  resume 
and  work  samples  to  1 20  W.  1  st  Ave¬ 
nue,  Mesa,  AZ  852 1 0. 


COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills. 
We're  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  section  fronts  and 
inside  pages  and  know  or  be  prepared 
to  learn  how  to  handle  the  slot.  Pagina¬ 
tion  experience  and  knowledge  of 
QuarkXPress  would  be  helpful.  Pro¬ 
fessional  experience  is  a  plus  but  we  will 
also  consider  new  grads  with  strong 
campus  newspaper  and  internship 
credentials.  We  hove  been  honored  as  the 
best  small  newspaper  in  New  England 
and  intend  to  get  even  better.  Tell  us  about 
yourself  and  send  a  few  samples  of  your 
best  designed  news  and  feature  pages  to 
Harvey  Peters,  news  editor.  The  Newport 
Daily  News,  101  Malbone  Road, 
Newport,  Rl  02840.  No  phone  calls, 
please. 


COPY  EDITORS 

PAGE  DESIGNERS/GRAPHIC  ARTIST 

Join  a  growing,  expanding  newsroom 
in  a  competitive,  sunny  environment. 
The  Bradenton  Herald,  a  Knight  Ridder 
newspaper,  on  the  gulf  coast  of  Florida 
is  looking  for  copy  editors,  page 
designers  and  graphic  artists.  Send 
your  resume,  references  and  samples 
of  work  to  Joanne  Mamenta,  manag¬ 
ing  editor,  Bradenton  Herald,  102 
Manatee  Ave.  West,  Bradenton,  FL 
34205  or  E-mail: 

jmamenta@bhip.infi.net 
DEADUNE:  AUGUST  28 


DAILY  NEWSPAPER  in  Kentucky  has 
immediate  openings  for  Reporters, 
Sports  Writers,  motographer  and 
Copy  Editor.  Send  resume  and  clips  to 
Box  08603,  Editor  &  Publisher. 


EDITOR  for  health  magazine.  3-5 
years  general/medical  editing  experi¬ 
ence  required.  Fax/send  resume  and 
salary  history  to  Nutralife,  1 383  E. 
Gene  Autry  Way,  Anaheim,  CA 
92805.  Fax:  (714)  634-1812. 


EDITOR 


Our  Editor  of  25  years  is  retiring.  We  are  searching  for  a  detail- 
oriented,  self-motivated  Editor/Reporter  for  our  25-year-old-weekly. 
The  independent  business  to  business  newsletter  is  5  times  larger 
than  its  nearest  competitor,  and  the  bible  of  the  California 
occupational  safety  and  health  community.  It  covers  regulation, 
legislation  and  litigation. 

If  you  are  a  seasoned  writer  with  excellent  writing  and  interviewing 
skills,  and  have  an  analytical  mind.  The  Cal-OSHA  Reporter  is 
looking  for  you.  Please  no  PR.  types.  This  is  not  a  house  organ  it  is  a 
serious  news  publication.  Applicants  should  live  in  Northern 
California  (San  Francisco  or  Sacramento  areas).  We  offer  excellent 
salary  and  benefits  and  retirement.  Send  resume  and  clips  to 
Cal-OSHA  Reporter™,  Attention  Dale  Debber,  P.O.  Box  1100,  Grass 
Valley,  CA  95945-1 100. 

Cal-OSHA  Reporter" 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 


DESIGN  EDITOR 

Wisconsin  State  Journal,  the  second 
largest  newspaper  in  Wisconsin  with  a 
90,000  daily  and  165,000  Sunday 
circulation,  is  seeking  an  editor  to 
direct  overall  newspaper  design  and 
presentation.  This  editor  will  develop  a 
design  stylebook  and  manage  design, 
including  typography  and  layout 
issues,  across  department  lines  ta 
ensure  the  newspaper  is  inviting,  excit¬ 
ing,  consistent,  and  effectively  marries 
words  and  other  elements.  This  indi¬ 
vidual  will  work  with  all  newspaper 
designers  on  critiques  and  will  also  be 
asked  to  do  informal,  over-the- 
shoulder  consulting  as  designers  work. 
We  ore  seeking  a  design  editor  to 
organize  design  training  internally  and 
with  outside  trainers,  and  coordinate 
design  decision-making  by  working 
with  interested  staff  members,  most 
importantly  with  our  design  committee. 
This  individual  will  be  a  crucial 
member  of  a  newsroom  planning 
team,  and  will  be  responsible  for  work¬ 
ing  with  other  editors  to  effectively 
promote  content  to  help  us  appeal  to 
targeted  readers.  We  are  seeking  a 
design  editor  to  do  hands-on  page 
design  and  be  responsible  for  cover 
design  consistency,  especially  on  page 
1  A.  The  design  editor  will  work  closely 
with  oil  editors,  most  prominently  the 
photo,  graphics,  and  editors  who 
supervise  designers,  and  report  to  the 
assistant  managing  editor. 

If  interested,  please  send  resume  and 
work  samples  to: 

Paul  Fanlund 

Assistant  Managing  Editor 
1 901  Fish  Hatchery  Road 
Box  8058 

Madison,  Wl  53708 


EDITOR:  People-oriented,  experienced 
editor  sought  for  our  family-owned  9M 
West  Michigan  afternoon  daily.  We 
are  o  6-day  highly  regarded  operation 
that  has  traditionally  experienced  very 
low  employee  turnover.  We've 
received  MPA's  Newspaper  of  the 
Year  award  the  last  two  years  in  our 
circulation  doss.  Charming,  pro¬ 
gressive  community.  We  recognize  the 
importance  of  a  healthy  bottom  line, 
but  this  doesn't  drive  all  decisions.  We 
do  many  things  out  of  the  ordinary  for 
a  newspaper  our  size.  Strong  lead¬ 
ership  abilities  and  well-rounded 
technical  skills  important.  Total  com¬ 
pensation  potential  In  the  $50M  range. 
We  think  our  benefits  packoge  is 
exceptional.  Please  forward  resume 
and  letter  of  interest  to  President,  The 
Daily  News,  P.O.  Box  340,  Greenville, 
Ml  48838. 


EDITORIAL  WRITER:  Our  editorial 
pages  helped  "Fighting  Bob”  La  Follette 
build  the  Wisconsin  Progressive 
movement.  Now,  those  same  pages 
are  fighting  to  build  a  progressive 
movement  for  the  21  st  century.  Maybe 
that  makes  our  locally-owned  daily  an 
anachronism  in  an  era  of  chain-owned 
conservative  newspapers.  But  last  year 
the  Inland  Press  Association  honored 
our  editorials  as  the  best  for  papers  of 
all  sizes.  Our  editorial  section  is  a  two- 
person  operation,  so  this  job  involves 
the  whole  range  of  editorial  page  func¬ 
tions,  including  writing  and  layout.  We 
are  looking  for  a  great  writer  with  at 
least  two  years  experience  in  newspa¬ 
per  or  public  affairs  work.  Send  a 
resume,  opinion-writing  samples,  ref¬ 
erences  and  a  dazzling  three- 
paragraph  cover  letter  describing  the 
qualities  you  would  bring  to  our 
editorial  section.  The  application 
deadline  is  September  1 4.  Contact 
John  Nichols,  editorial  page  editor. 
The  Capital  Times,  P.O.  Box  8060, 
Madison,  Wl  53708. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  ot  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  is  an  immediate 
opening  for  an  associate  editor  in 
Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 
No  phone  calls,  please 


EDITORS/REPORTERS/RESEARCHERS 
needed.  New  NYC-based  web  site  cov¬ 
ering  police  and  crime  news  seeks: 
managing  editor  (mid-$70s);  CAR 
editor  (high-$50s);  editors  (mid-$40s); 
reporters  (high-$30s);  and  researchers 
(low-$20s).  All  also  receive  stock 
options.  Strong  work  habits  and  ethics 
required.  Knowledge  of  web  pub¬ 
lishing  helpful.  Editors  must  be  able  to 
generate  great  headlines  and  edit  copy 
until  spotless.  Send  resume,  3  references 
and  3  clips  to: 

APBOnI  i  ne@hotma  i  I .  com 


EDITORS  &  WRITERS  WANTED. 

Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


EDITOR 

The  Quad-City  Times  is  looking  for  an 
Editor  to  lead  our  78,000  circulation 
Sunday,  and  53,000  circulation  daily 
newspaper  in  the  Quad-City  area 
(Davenport,  Bettendorf,  Moline,  Rock 
Island)  on  the  lowa/lllinois  Mississippi 
River  bonks. 

We're  looking  for  someone  who  is 
dedicated  to  delivering  relevant  news 
and  information,  ond  who  can  take  on 
a  leadership  role  in  our  newsroom, 
help  lead  our  entire  enterprise  and 
become  a  leader  in  our  community. 

Our  Editor  should  possess  a  passion 
for  understanding  our  readers,  and 
their  news  and  informational  needs. 
We  need  a  strong  leader  who  is  a 
news  professional  and  enjoys  being 
out  in  our  newsroom  cooching  our 
editors,  reporters,  copy  editors  and 
photographers  to  do  their  best.  We 
want  someone  who  can  make  tough 
decisions,  but  also  is  dedicated  to  team 
concepts,  building  trust  and  having 
fun.  We  want  someone  who  cares 
deeply  about  fomilies,  our  customers 
and  our  employees. 

Our  vision  is  clear.  We  are  the 
regional  choice  for  our  readers  and 
also  want  to  provide  in-depth  informa¬ 
tion  about  the  neighborhoods  where 
our  readers  live.  We  intend  to  grow 
our  Sunday  circulation  to  85,000  in 
the  next  few  years  and  intend  to 
become  the  “preferred  employer",  in 
our  area  and  in  the  industry. 

If  you  possess  the  character  and  skills 
to  help  us  make  the  Quad-City  Times 
ane  of  the  best  mid-sized  newspapers 
in  the  country,  please  contact  us.  We 
are  a  part  of  Lee  Enterprises,  which 
owns  21  daily  newspapers,  as  well  as 
several  weekly  and  alternative  pub¬ 
lications  across  the  midwest  and  west. 

Please  send  your  resume  and  a  cover 
letter  explaining  why  you  might  be  the 
person  we  are  seeking. 

Quad-City  Times 
Human  Resources  Department 

Attn:  Jill  DeKeyser 

500  E.  3rd  Street 
Davenport,  lA  52801 
EOE 


EDUCATIQN  EDITOR  -  Award  win¬ 
ning,  mid-sized  daily  in  Southeast 
seeks  experienced  journalist  to  cover 
major  university  and  direct  team  in 
overall  education  coverage.  Great 
area,  excellent  benefits.  Two  years 
experience  in  covering  education 
required.  To  apply  send  resume  and 
clips  to  Box  08602,  Editor  &  Publisher. 


ENJOY  WRITING  soft  features  about 
happy  stuff?  Then  apply  somewhere 
else!  We're  a  small-city  daily  in  North¬ 
east  PA  looking  for  someone  who  can 
get  tough  with  local  politicians.  New 
management  wants  a  new  image  for 
our  newspaper,  but  we  need  some 
brave-hearted  souls  to  help.  Only 
enterprising  self-starters  need  apply. 
Competitive  wages,  benefits.  Send 
:  resume,  clips  to  Jeff  Cox,  editor-in- 
;  chief,  Standard-Speaker,  21  North 
•  Wyoming  Street,  Hazleton,  PA  1 8201 . 


ENVIRONMENT  REPORTER 

In  Southern  California,  which  leads  the 
nation  in  dealing  with  issues  of  air, 
water  and  waste,  here's  a  great 
opportunity  for  a  reporter  with  knowl¬ 
edge  and  experience  in  covering 
environment  issues.  We  are  looking  for 
an  aggressive  self-starter  who  knows 
how  to  look  at  all  sides  and  not  be  buf¬ 
faloed  by  “experts”.  The  Press- 
Enterprise,  a  paper  bent  on  expansion, 
is  a  170,000  daily  in  the  booming 
Inland  area.  It's  a  member  of  the  Belo 
company  that  includes  The  Dallas 
Morning  News  and  the  Providence  (Rl) 
Journal.  Send  resume,  references,  clips 
to  Managing  Editor  Mel  Opotowsky, 
Press-Enterprise,  Box  792,  Riverside,  CA 
92502. 


EXCITING  NEW  OPPORTUNITY  FOR 
EDUCATION  WRITER/REPORTER 

Interested  in  combining  your  expertise 
as  a  writer  and  reporter  with  your  back¬ 
ground  in  the  fields  of  education, 
electronic  media  and  the  Web?  The 
Milken  Exchange  on  Education 
Technology,  Milken  Fomily  Foundation, 
is  accepting  applications  now  for  an 
education  writer/ reporter.  Join  a 
talented  team  of  web  designers, 
researchers  and  content  experts  to 
develop  publications  for  national  dis¬ 
tribution  in  both  print  and  electronic 
form. 

The  writer/reporter  joining  the  Milken 
Exchange  will  be  responsible  for  draw¬ 
ing  clients  to  the  web  site  through  com¬ 
pelling  content.  This  will  involve:  some 
national  travel,  networking  with  key 
educational  organizations,  liaisons 
with  professional  organizations  to  cap¬ 
ture  current  stories,  and  managing  con¬ 
tracts  with  experts  to  “appeor”  in  live 
chats  and  online  discussions. 

The  position  is  based  in  Santa  Monica, 
California.  Minimum  qualifications  are 
a  Bachelor's  Degree  in  Communica¬ 
tion,  Journalism,  Education  or  related 
field  and  2-3  years  of  work  experience 
in  the  field.  Some  preference  will  be 
given  to  those  candidates  with  experi¬ 
ence  in  electronic  media  and  the  web. 
Salary  is  commensurate  with  experi¬ 
ence,  education  and  expertise.  Send  a 
cover  letter  and  resume  by  August  1 8, 
1 998  to  Cheryl  Lemke,  Milken 
Exchange,  1 250  Fourth  Street,  Santa 
Manica,  CA  90401 .  Phone  (310)  998- 
2806,  Fax  (310)  998-2899  or 
E-mail  clemke@mff.org 
http://www.milkenexchange.org 


EXECUTIVE  EDITOR 

Washington  state  daily  in  coastal 
resort  town  seeks  creative  and 
energetic  editor  able  to  take  staff  to 
next  level  with  compelling  writing  skills, 
high  editing  standards.  Send  resume, 
news  and  management  philosophy  (1 
page  each),  samples,  salary  history  to 
Box  08591 ,  Editor  &  Publisher. 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  holder. 
If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  on  envelope  addressed  to  the  E&P  Classified  Advertising  Cleportment  with  on 
attached  note  listing  the  newspapers  or  companies  you  do  not  wont  the  reply  to  reach.  If 
the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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HELP  WANTED 

EDITORIAL 


EXECUTIVE  SPORTS  EDITOR  -  The 
Gainesville  Sun,  a  mid-sized  New  York 
Times  newspaper  in  North  Central  Flor¬ 
ida,  is  looking  for  a  talented, 
innovative  sports  editor  with  strong 
planning  and  people  skills.  This  person 
will  lead  an  award-winning  staff  in  the 
home  of  the  University  of  Florida.  The 
ideal  candidate  will  have  3-5  years  of 
sports  management  experience  at  a 
daily  newspaper.  To  apply  send  us  a 
cover  letter  telling  us  about  your  skill 
strengths  and  interests  and  samples  of 
sports  sections  you've  edited.  Mail  to 
executive  editor.  The  Gainesville  Sun, 
P.O.  Box  147147,  Gainesville,  FL 
3261 4-71 47.  Fax:  (352)  338-31 28. 

EXPERIENCED  REPORTER  for  leading 
weekly  community  newspaper  at  the 
Jersey  shore.  Attractive  salary  and 
benefit  package  commensurate  with 
credentials  and  experience.  Send 
resume,  salary  requirements  and  clips 
to  Joe  Zelnik,  editor.  The  Herald 
Newspapers,  1 508  Route  47  South, 
Rio  Grando,  NJ  08242.  FAX:  (609) 
886-1879. _ 

FEATURE/CONSUMER  WRITER  for  the 
online  arm  of  Bank  Rate  Monitor,  North 
Palm  Beach,  FL.  Stronger  writer  for  in- 
depth  features  and  news-to-use  stories. 
Minimum  3  years  reporting  experi¬ 
ence;  consumer  affairs  or  finance  back¬ 
ground  helpful.  E-mail  resume,  writing 
samples  to  BrianO@mail.bankrate.com 

FOOD  EDITOR 

We're  looking  for  a  lively,  food-loving 
journalist  to  write  for  and  edit  an 
award-winning  weekly  section  in  a 
place  with  a  strong  culinary  tradition. 
You'll  need  to  know  cooking,  have  a 
passion  for  food  and  a  dash  of  editing 
experience,  too.  Send  letter,  resume 
with  references,  five  food  story  ideas 
and  your  10  best  clips  or  sections  to 
Melanie  Sill,  managing  editor.  The 
News  &  Observer,  215  S.  McDowell 
Street,  Raleigh,  NC  27602. 

FULL-TIME 

COPYEDITOR 

The  Wisconsin  State  Journal, 
Madison's  morning  newspaper,  seeks 
a  versatile  copy  editor  for  full-time 
duties  in  Wisconsin's  capital  city. 
Candidate  must  have  solid  news  judg¬ 
ment  and  design  and  editing  skills. 
Thorough  knowledge  of  AP  style 
required.  Daily  newspaper  experience 
and  degree  in  journalism  or  related 
field  also  required.  Proven  ability  to 
perform  on  deadline  a  must. 
Responsibilities  include  designing  news 
pages  in  a  Harris  pagination  environ¬ 
ment,  editing  local  and  wire  copy,  writ¬ 
ing  headlines  and  proofing  pages.  Will¬ 
ing  to  train  for  pagination  but  com¬ 
puter  knowledge  required,  Windows 
and  Macintosh  preferred. 

Send  resume,  cover  letter,  design  and 
headline  samples  by  September  1  to: 

Tom  Burton,  News  Editor 

Wisconsin  State  Journal 
P.O.  Box  8058 
Madison,  Wl  53708 


_ EDITORIAL _ 

GENERAL  ASSIGNMENT  REPORTER  - 
We  seek  a  talented  reporter  (entry- 
level  to  three  years  experience)  for 
general  assignment  in  metro.  Send 
resume  and  clips  to  Joy  L.  Williford, 
human  resources  director,  Alexandria 
Daily  Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-rrKiil  to: 

personnel@thetowntalk.com  EOE 

GENERAL  ASSIGNMENT  reporter  for 
13,000  circulation  southern  Indiana 
daily  noted  for  in-depth  features, 
strong  local  reporting.  We're  looking 
for  a  strong  reporter/ writer  who  wants 
the  opportunity  to  cover  a  wide  range 
of  stories,  gain  first-rate  clips  and  work 
with  quality  editors.  Send  letter, 
resume,  your  best  clips  and  daytime 
phone  numbers  of  your  three  most 
recent  editors/supervisors/teachers  to 
Fred  Smith,  managing  editor.  The 
Herald,  P.O.  Box  31,  Jasper,  IN 
47547-0031 . 


INVESTIGATIVE  REPORTER 

The  Daytona  Beach  News-Journal 
seeks  an  experienced,  aggressive 
investigative  reporter  to  help  sustain 
our  tradition  of  hard-hitting,  prize¬ 
winning  j^ournalism.  We  want  an 
energetic  digger  who  is  skilled  in  work¬ 
ing  sources,  probing  public  records 
and  doing  computer-assisted  research. 
The  right  candidate  also  will  be  a 
polished  writer  who  can  produce  well- 
crafted  stories  that  inform  readers  and 
provoke  action.  Send  letter,  resume 
and  clips  to  Don  Lindley,  managing 
editor.  The  News- Journal,  P.O.  Box 
2831,  Daytona  Beach,  FL  32120- 
2831. 


JOURNAUSM 

Opening  for  experienced  government 
reporter  who  would  work  as  part  of  a 
team  in  covering  county  and  city  gov¬ 
ernment.  Experience  with  computer- 
assisted  reporting  is  helpful,  as  is 
demonstrated  ability  to  write  gov¬ 
ernment  stories  that  are  relevant  to 
readers. 

Great  opportunity  to  join  one  of  the 
country's  more  progressive  media  com¬ 
panies.  Work  in  the  Midwest  where  the 
streets  are  safe,  the  education  outstand¬ 
ing  and  the  cost  of  living  is  affordable. 
Competitive  starting  salary  with  com¬ 
prehensive  benefits  package.  Qualified 
candidates  must  have  degree  in  jour¬ 
nalism  or  related  area  and  three  years 
reporting  experience.  Send  resume 
and  clips  to  Trish  Thoms.  Visit  our  web 
site:  www.fyiowa.com 

The  Gazette 
P.O.  Box  511 
Cedar  Rapids,  lA  52406 
EOE 


LAUNCH  PAD  -  Three  who  started  here 
have  since  won  5  Pulitzers.  Small  but 
proud  west  Kentucky  AM  seeks  entry 
level  or  experienced  reporters  eager  to 
excel.  As  an  A.H.  Belo  Newspaper  we 
offer  competitive  wages  and  excellent 
benefits.  Contact  Ron  Jenkins,  editor. 
The  Gleaner,  Box  4,  Henderson,  KY 
42420  or  Fax  (502)  827-2765  or 
E-mail:  rjenkins@thegleaner.com 


_ EDITORIAL _ 

LAYOUT  AND  COPY  EDITOR  - 
50,000-circulation  suburban  daily 
seeks  a  skilled  copy  editor  with  layout 
experience.  Familiarity  with  QuarkX¬ 
Press  or  PageMaker  preferred.  Send  let¬ 
ter,  resume,  and  work  samples  to  Chris 
Powell,  managing  editor.  Journal 
Inquirer,  Box  510,  Manchester,  CT 
06045-0510. 

LEARN  NEWS  as  part  of  great,  young 
staff.  Press  Enterprise,  Bloomsburg,  PA, 
seeks  talented  entry-level  reporters, 
layout  editors.  Call  our  newsroom, 
(800)  228-3483,  ask  anyone  about 
working  here.  Then  ask  for  Dean 
Kashner,  ME/ news. 

LET'S  GO  TO  THE  RACES:  Landmark 
Communications  (Virginian-Pilot  in 
Norfolk,  VA,  Times  in  Roanoke,  VA, 
News  &  Record  in  Greensboro,  NC) 
needs  a  tolented  writer/aggressive 
reporter  for  enterprise  and  news  cov¬ 
erage  of  NASCAR's  Winston  Cup 
Series.  Write  for  a  large  audience  of 
racing  fans  (477,000  combined  circula¬ 
tion)  in  the  heart  of  NASCAR  country. 
Send  a  resume,  work  samples  (five 
story  ideas,  two  news  stories,  three 
enterprise  stories  and  two  commen¬ 
taries  or  analyses)  and  a  500-word 
autobiography  to  Eddie  Wooten,  News 
&  Record  Sports  Department,  200  E. 
Market  Street,  Greensboro,  NC 
27420. 


LOOKING  FOR  a  better  career 
opportunity?  We  specialize  in  finding 
clients  the  career  environment  they 
seek.  Excellent  opportunities  are  avail¬ 
able  so  contoct  us.  Paper  People,  for 
more  information.  Call  Jerry  Turner 
(256)  638-71 16  or  E-mail: 

jturner3@farmerstel.com 

MAGAZINE  EDITOR 

Tired  of  the  daily  grind? 

National  monthly  trade  magazine 
seeks  quick-learner  with  at  least  five 
years  experience  research,  writing  and 
editing.  Staff  management  experience 
a  plus.  Ideal  position  for  mid-level 
editor  wanting  to  advance.  Must  be 
willing  to  relocate  and  travel.  We  offer 
competitive  salaries  and  benefits. 
Please  send  resume,  published  writing 
clips,  salary  history  and  salary  require¬ 
ments  to  Editor/HR  Department,  P.O. 
Box  2029,  Tuscaloosa,  AL  35403.  (We 
will  be  unable  to  return  writing  sam- 
ples.) _ _ _ 

MANAGING  EDITOR 
The  Norwalk,  OH,  Reflector,  a  9,000 
circulation,  6-day  PM  is  looking  for  a 
qualified  newsroom  manager.  The 
ideal  candidate  should  be  able  to 
demonstrate  sound  news  judgment, 
well-developed  writing,  editing  and 
presentation  skills  and  familiarity  with 
QuarkXPress.  College  degree  required. 
The  Reflector  has  a  Baseview  front  end 
system  and  a  web  site.  This  is  a  solid, 
family-owned  community  newspaper 
ready  to  move  to  the  next  level  of  qual¬ 
ity.  Send  a  letter  and  resume  to 
Stephen  A.  Trosley,  publisher.  The 
Norwalk  Reflector,  P.O.  Box  71, 
Norwalk,  OH  44857.  FAX:  (419)  668- 
2424.  E-mail:  trosley@goreflector.com 


_ EDITORIAL _ 

MANAGING  EDITOR  for  twice  weekly 
newspaper  in  rural  northern  Nevada. 
Must  have  at  least  one  year  experience 
editing  and  layout  of  community  news¬ 
paper.  Management  experience  a 
plus.  This  is  a  great  opportunity  for 
someone  ready  to  try  meir  wings  or 
wanting  to  kick  back  to  a  slower  pace. 
Send  resume,  clips,  and  references  to 
Elaine  Heit,  The  Humboldt  Sun,  P.O. 
Box  3000,  Winnemucco,  NV  89446. 


MANAGING  EDITOR 
The  San  Gabriel  Valley  Newspaper 
Group  needs  a  group  managing  editor 
to  run  the  day-to-day  news  operation 
at  our  3  dailies  (combined  circulation 
1 20,000)  in  sunny  SoCal,  just  outside 
downtown  LA.  Need  a  hands-on, 
experienced  pro  to  lead  us  in  local 
news,  plus  the  usual  challenges  — 
sophisticated  production,  pagination, 
online,  recruiting  and  mentoring.  FAX 
resume/  references  to: 

Dorothy  Reinhold,  executive  editor, 
(626)  856-2758 

MANAGING  EDITOR 

Zone  4,  9,171  weekly  seeks  ME  to  fill 
award-winning  shoes.  General  ex¬ 
cellence  winner  in  suburban  market 
six  of  last  eight  years  needs  a 
pro.  Among  first  papers  in  country  to 
modem  pages  to  printer.  All  paginated. 
Best  Mac  equipment,  updated  annu¬ 
ally.  Great  benefits,  excellent  salary 
package  includes  quarterly  and 
annual  bonus  opcxartunities.  Direct, 
manage,  motivate,  hire  and  keep  us  on 
top.  QuarkXPress,  Photoshop  a  must. 
If  you  can't  do  it,  don't  apply.  Our  ME  did 
it  all,  including  motivate  excellent 
staff  of  four  winners.  Want  to  learn  and 
advance?  Write  us  at  Box  08599, 
Editor  &  Publisher. 

EOE 


MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Ft.  Lauderdale.  Strong  writing 
skills  essential.  Job  entails  planning/ 
editing  music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Andy  Van  DeVoord, 
P.O.  Box  5970,  Denver,  CO  80217. 

No  calls  or  E-mail,  please 

MUSIC  NEWS  EDITOR  wanted  for  30- 
35  hours  a  week  of  contract  work  for 
the  online  SonicNet  Network.  SonicNet 
Network  includes  SonicNet  and 
Addicted  To  Noise  websites.  San  Fran¬ 
cisco  area  residents  only.  E-mail: 
lisa@sonicnet.com  for  more. 

NEWS  EDITOR 

Make  a  difference  at  a  small,  growing 
paper  in  highly  competitive  market. 
Oversee  three-person  editing/layout 
desk  for  12,000  AM  daily  in  upstate 
New  York.  A  hands-on  job.  Strong 
skills  as  editor,  page  designer  and 
supervisor  a  must.  Salary  mid-20s. 
Immediate  opening.  Send  resume  and 
relevant  work  samples  to  Managing 
Editor  Barbara  Lombardo,  The 
Saratogian,  20  Lake  Avenue,  Saratoga 
Springs,  NY  1 2866. 

NEWSPAPER  WAR!  In  beautiful  NW 
Arkansas.  Above  average  pay,  great 
opportunities  for  talented  editors, 
reporters.  Send  resume  to  Ken  Marts, 
The  Daily  Record,  P.O.  Box  1049,  Ben- 
tonville,  AR  72712,  Fax:  (501)  273- 
7777,  E-mail:  KentM@nwanews.com 
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HELP  WANTED 


_ EDITORIAL _ 

NEWS  EDITOR  -  The  Tribune-Star,  an 
award-winning  37,000  circulation 
daily  in  Terre  Haute,  IN,  is  searching 
for  an  aggressive  news  editor  who  can 
help  us  advance  our  opportunistic 
approach  to  editing  and  designing  a 
newspaper  that  fights  to  make  a  dif¬ 
ference  in  its  community.  We'll  help 
you  grow  professionally.  High  quality 
content  and  presentation  is  the  daily 
goal.  We  need  a  person  who  can 
make  pages  sing,  show  strong  news 
judgment,  lead  a  team  of  copy  editors, 
and  share  knowledge  and  develop 
skills.  The  Tribune-Star  circulates 
37,000  copies  daily  and  45,000  Sun¬ 
day.  Terre  Haute  is  a  typical  midwest 
college  community.  Mojor  cities  are 
within  easy  driving  distance.  If  you 
have  interest  in  joining  our  team  send 
your  resume,  six  samples  of  your  page 
designs,  and  a  one-page  cover  letter 
describing  your  best  work  to  David 
Cox,  editor,  Tribune-Star,  P.O.  Box 
1 49,  Terre  Haute,  IN  47808. 

PACIFIC  DESK  EDITOR 

The  Pacific  Stars  &  Stripes,  an  inde¬ 
pendent  daily  newspaper  serving  the 
US  military  community  in  the  Far  East, 
is  looking  for  a  top-notch  journalist  to 
head  its  Pacific  (City)  Desk. 

The  successful  candidate  will  supervise 
a  staff  of  reporters  and  photographers 
and  a  desk  staff  of  assistant  editors, 
who  handle  everything  from  features  to 
breaking  news.  We're  looking  for  a  pro¬ 
fessional  who  can  work  with  a  wide 
range  of  reporters  and  editors  and 
who  can  instruct  and  motivate  a  staff 
with  varying  skill  levels  to  propel  them 
to  higher  levels  of  proficiency.  We  also 
need  a  wordsmith  who  can  ensure  fair¬ 
ness  and  balance  in  news  coverage. 

Experience  supervising  newsroom 
activities  on  a  daily  commercial  news¬ 
paper  required.  Overseas  military 
experience  and  knowledge  of  the 
Pacific  region  and  experience  supervis¬ 
ing  reporters  in  remote  areas  pre¬ 
ferred. 

The  compensation  package  includes: 
housing  paid  by  Stars  &  Stripes;  plus  a 
competitive  salary  of  $40,000  to 
$55,000,  depending  on  experience 
level;  health,  retirement  and  savings 
programs;  moving  expenses;  use  of 
military  post  exchange  and  com¬ 
missary  facilities;  and  travel  between 
the  US  and  Tokyo. 

Applicants  should  send  a  resume  with 
three  references  and  three  work  sam¬ 
ples  to  Pacific  Stars  and  Stripes,  ATTN: 
PSS-CPO,  Unit  45002,  APO  AP 
96337-5002  or  FAX  to  229-3127 
(military),  011  (81-3)  3403-5493 
(Commercial),  Tokyo  or  E-mail  in  ASCII 
text  or  MSWord  (PC)  format  to 

jobs-pss@stripes.osd.mil 
Applications  must  be  received  by 
August  21, 1998. 

U.S.  CITIZENS  ONLY 
Pacific  Stars  &  Stripes  is  an 
Equal  Opportunity  Employer 


_ EDITORIAL _ 

PAGE  DESIGNER 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  newspaper,  has  an 
opening  for  a  page  designer  to  handle 
A1  and  metro  pages.  Applicants 
should  have  superior  news  judgment,  a 
knack  for  typography,  an  eye  for  invit¬ 
ing  art  and  the  ability  to  make  the 
whole  package  work  together.  QuarkX¬ 
Press  knowledge  required,  copy  editing 
experience  a  plus.  Three  to  five  years 
experience  required.  Send  resume  and 
work  samples  to  Joe  Kirby,  design 
director,  Albuquerque  Journal,  P.O. 
Drawer  J,  Albuquerque,  NM  87103. 

POLICE  REPORTER  needed  at  Daily 
Star,  www.hammondstar.com  a  1 5,000 
afternoon  daily  in  Louisiana.  Send 
resume,  clips  to  Lil  Mirando,  P.O.  Box 
1 1 49,  Hammond,  LA  70404. 

(800)  844-2333  ext.  207 

POLITICAL  WRITER  -  Kentucky 
Gazette  seeks  reporter  to  cover  feder¬ 
al-state  elections  and  legislature.  Job  is 
ideal  for  anyone  interested  in  the 
“inside  baseball"  of  politics.  Family 
owned,  statewide  paper  published 
twice-monthly.  Send  resume,  clips  to 
Chris  Nolan,  editor,  P.O.  Box  778, 
Frankfort,  KY  40602.  (800)  462-6204. 

REPORTER  AND  BUREAU  openings  at 
the  Gallup  Independent  in  the  heart  of 
Indian  Country.  Send  cover  letter, 
resume  with  references  and  clips  to 
Steve  Devitt,  city  editor,  Gallup  Inde¬ 
pendent,  P.O.  Box  1210,  Gallup,  NM 
87305. 


REPORTER 

Miami  Today  seeks  reporter  with 
interest  in  business  and  government. 
Detailed  straight  news  reporting  that 
makes  a  difference  for  educated  execu¬ 
tive  readers  of  serious  weekly.  Break¬ 
ing  news,  trend  stories,  heavy  volume 
reporting.  Write  with  clips,  resume  to 
Mr.  Lewis,  Miami  Today,  P.O.  Box 
1 368,  Miami,  FL33101 ,  or 

Fax  (305)  358-4811 

REPORTER:  Delaware  capital  daily 
needs  aggressive  reporter  with  strong 
values  and  commitment  to  community 
news.  Excellent  benefits.  Send  resume, 
clips  to  Andrew  West,  managing 
editor,  Delaware  State  News,  P.O.  Box 
737,  Dover,  DE  1 9903.  E-mail  to: 
awest@newszap .  com 


REPORTER:  Full  and  part-time  positions 
at  suburban  Philadelphia  daily.  Team- 
driven  newsroom.  Send  resume  and 
writing  samples  to  Patricia  S.  Walker, 
8400  Route  1 3,  Levittown,  PA  1 9057; 
or  fax  (21 5)  949-4177. 


REPORTER:  NE  'alternative’  weekly 
seeks  aggressive  and  talented  writer 
who  deserves  freedom  of  3,000  word 
cover  stories.  Editor,  Worcester  Maga¬ 
zine,  1 72  Shrewsbury  Street,  Worcester, 
MAO 1604. 

editorial@worcestermag  com 


_ EDITORIAL _ 

REPORTER:  McClatchy-owned  daily 
(31,000  circulation)  just  south  of 
Charlotte,  NC,  is  looking  for  an 
aggressive  and  enterprising  reporter 
with  at  least  1  year’s  daily  experience 
who's  looking  to  move  into  a  highly  com¬ 
petitive  and  growing  market.  Gov¬ 
ernment  reporting  experience  a  plus. 
Must  produce  solid  daily  stories  while 
working  with  editors  to  plan  and  craft 
longer  enterprise  pieces.  Send  resumes 
andclips  to  Rich  Rassmann,  managing 
editor,  P.O.  Box  11707,  Rock  Hill,  SC 
29731 . 


REPORTER:  The  Huron  Daily  Tribune 
has  entry-level  openings  for  general 
assignment  reporters.  Send  resume 
and  writing  samples  to  Mark  Ranzen- 
berger,  Huron  Daily  Tribune,  211  N. 
Heisterman,  Bad  Axe,  Ml  48413.  Call 
(800)  322-1184. 


REPORTER 

Award-winning  daily  newspaper  north 
of  Pittsburgh  seeks  a  general  assign¬ 
ment  reporter.  Qualified  candidates 
will  have  bachelor's  degree  with  one  to 
two  years  experience  preferred.  We're 
looking  for  a  self-starter  who  takes 
pride  in  leading  the  pack,  not  follow¬ 
ing.  Competitive  salary  with  compre¬ 
hensive  benefit  plan  offered. 


_ EDITORIAL _ 

REPORTER 

Award-winning  daily  newspaper  in 
northwestern  Illinois  seeks  a  business 
and  agriculture  reporter.  Bachelor's 
degree  preferred.  Looking  for  energetic, 
self-starter  for  news  and  issue-related 
stories  and  features.  Send  resumes  and 
writing  samples  to: 

Jonie  Larson,  Managing  Editor 
Daily  Gazette 
3 1 2  Second  Avenue 
Sterling,  IL61081 


REPORTER 

Experienced  reporter  sought  to  cover 
Illinois  Supreme  Court  and  General 
Assembly  for  legal  publication.  The 
Chicago  Daily  Law  Bulletin  is  an  after¬ 
noon  paper,  making  it  essential  that 
candidates  have  experience  at  meeting 
a  demanding  deadline.  Also  necessary 
is  the  ability  to  write  articulately  about 
the  law  and  the  legislative  process. 
Reporter  will  be  based  in  Statehouse 
press  room  in  Springfield. 

Send  resume  and  clips  to  Bernard  M. 
Judge,  vice  president  and  editor,  Chi¬ 
cago  Daily  Low  Bulletin,  415  N.  State 
Street,  Chicago,  IL  60610. 


Send  resumes  with  writing  samples  to: 

Richard  A.  Monti,  Managing  Editor 
Valley  News  Dispatch 
21 0  Fourth  Avenue 
Tarentum,  PA  1 5084 


REPORTERS/ 

DESIGNERS/CITY  EDITOR 
All  3  jobs  open  now  in  Ohio.  Help 
make  change.  Have  impact  NOW. 
Clips:  Todd  Franko,  Sandusky  Register, 
31 4  W  Market,  Sandusky,  OH  44870. 


EOT* 


/Classified 


It's  Your  People-to-People 
Meeting  Place 


Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you  want 
to  reach,  every  week...  83,000  strong. 

Rate  information  is  at  the  end  of  the 
Classified  section.  To  increase  accuracy 
and  expedite  placement,  Fax  your  ad  to 
(212)  929-1259,  e-mail  to 
mattw@mediainfo.com,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street,  New  York,  NY  10011 


Editor  &  Publisher 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTERS/WRITERS 

Investor's  Business  Daily,  the  nation's 
fastest-growing  and  most  innovative 
newspaper,  seeks  sharp,  energetic 
reporters  to  help  us  build  our  national 
franchise.  Areas  of  coverage  include 
business,  technology,  success  profiles, 
notional  issues,  economics,  opinion, 
the  markets  and  mutual  funds.  We're 
looking  especially  to  fill  openings  at 
our  Los  Angeles  headquarters.  Other 
possible  locations  include  Silicon 
Valley,  New  York  and  Washington.  All 
positions  offer  excellent  opportunities 
to  learn  and  advance.  Fax  resume  and 
writing  samples  to  Susan  Warfel, 
managing  editor,  at  (310)  577-7350. 

REPORTER 

The  Connecticut  Law  Tribune,  Con¬ 
necticut's  weekly  newspaper  covering 
the  state's  legal  community,  is  seeking 
a  reporter  with  energy  and  initiative  to 
cover  the  state's  courthause  scene. 
Solid  writing  skills,  an  eye  for  color 
stories,  ease  with  sources  and 
deadlines  a  must.  Send  cover  letter, 
resume  and  writing  samples  to  Steven 
Fromm,  editor.  The  Connecticut  Law 
Tribune,  One  Post  Road,  Fairfield,  CT 
06430. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  ta  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  f-om  you. 
There  are  immediate  openmgs  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  oil  opplications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


_ EDITORIAL _ 

SEEKING  ENTERPRISING  reporter  to 
cover  business  of  law,  utilities,  trade. 
Computer-assisted  reporting  skills  a 
plus.  Strong  writing  skills  a  must.  Send 
letter,  resume,  clips  to  Allen  Green¬ 
berg,  editor,  Philadelphia  Business 
Journal,  400  Market  Street,  Suite  400, 
Philadelphia,  PA  19106. 

REPORTER 

The  Fayetteville  Observer-Times,  a 
75,000  morning  daily  in  North  Caro¬ 
lina,  needs  a  reporter  for  its  Public  Life 
team  to  cover  county  government  and 
tell  the  story  of  life  in  our  community. 
The  reporter  must  be  able  to  break 
stories  about  community  issues  before 
they  arrive  on  the  agendas  of  gov¬ 
ernment  agencies  and  show  how  gov¬ 
ernment  actions  affect  people.  Candi¬ 
dates  should  send  resume,  cover  letter 
and  their  past  10  clips  to  Jeff  Couch, 
assistant  managing  editor,  the  Fayette¬ 
ville  Observer-Times,  P.O.  Box  849, 
Fayetteville,  NC  28304. 


SPORTS  COPY  EDITOR 

The  Roanoke  Times,  a  fully  paginated 
1 10,000  daily  in  the  Blue  Ridge  Moun¬ 
tains  area  of  southwestern  Virginia,  is 
looking  for  a  copy  editor  for  the  night 
desk.  We  want  someone  with  strong 
Mac  skills  who  can  work  in  o  teom  set¬ 
ting  with  editors  and  reporters,  who 
can  edit  local  and  wire  copy  and  can 
do  layout.  If  you  would  like  to  work  at 
an  innovative  newspaper  located  in 
one  of  the  country's  best  places  to  raise 
a  family,  send  resume,  teor  sheets  of 
layouts  and  a  200-word  autobiog¬ 
raphy  to  Bill  Bern,  sports  editor,  P.O. 
Box  2491,  Roanoke,  VA24010.  EOE 

SPORTS  DESK  -  The  Post-Tribune,  a 
70,000-circulation  daily  in  the  highly 
competitive  Chicago-area  mancet, 
seeks  a  copy  editor/designer/pagi- 
nator.  Some  daily  experience  pre¬ 
ferred.  Send  resume  and  not  more  than 
5  clips  to  Mott  Dorney,  sports  editor, 
Post-Tribune,  1065  Broadway,  Gary, 
IN  46402. 


SPORTS  EDITOR:  Experienced  sports 
editor  sought  for  31,000-circulation 
McClatchy-owned  daily  near  Charlotte, 
NC.  Will  direct  a  7-person  depart¬ 
ment,  juggling  everything  from  preps 
and  youth  sports  coverage  to  NFL  and 
NBA  coverage.  Strong  organizational/ 
administrative  skills  a  must.  Excellent 
benefits  and  work  environment.  Send 
cover  letter,  resume  and  work  samples 
to  Rich  Rassmann,  managing  editor. 
The  Herald,  P.O.  Box  11707,  Rock 
Hill,  SC  29730.  No  phone  calls.  EOE. 

SPORTS  EDITOR 

Sports  coverage  which  includes  all 
boys/girls  sports  for  12  school  districts 
and  two  community  colleges  for  an 
award-winning  daily  newspaper  in 
northeastern  Minnesota.  Also,  will 
coordinate  coverage  of  recreation  and 
outdoor  activities. 

Full  benefit  package  included.  Send 
resume  to  Bill  Hanna,  executive  editor, 
Mesabi  Daily  News,  P.O.  Box  956, 
Virginia,  MN  55792. 


_ EDITORIAL _ 

SPORTS  MAGAZINE  EDITOR  sought 
for  specialty  publication  covering  Kan¬ 
sas  State  University  athletics.  Candi¬ 
dates  should  have  strong  sports  writing 
background;  editing  and  layout/ 
design  skills  desirable.  Send  letter, 
resume  and  clips  to  Purple  Pride, 

1 0983  Gronada  Lane,  Overland  Park, 
KS66211.Fax:  (913)  498-1148. 


SPORTS  LAYOUT 

Like  skiing,  fishing,  white  water  and 
good  football?  Have  a  mind  that  races 
like  Earnhardt?  The  Charleston 
(W.VA.)  Gazette  may  be  the  place  for 
you.  The  Gazette,  West  Virginia's 
largest  newspaper,  has  an  opening  at 
its  No.  1  sports  layout  slot.  Experience 
is  a  must.  Those  applying  should  have 
QuarkXPress  experience,  preferably 
IBM.  Freehand  a  plus.  There  will  be 
writing  opportunities.  Benefits  include 
401  (k).  Those  interested  may  contact 
Mitch  Vingle,  sports  editor.  The 
Charleston  Gazette,  1001  Virginia 
Street  East,  Charleston,  WV  25301 . 

An  Equal  Opportunity  Employer 

SPORTS  WRITER/EDITOR  for  Monday- 
Friday  daily  in  Northern  Nevada's 
rural  high  desert  to  cover  prep  sports 
and  outdoor  activities.  We're  looking 
for  someone  who  likes  telling  a  good 
story  and  loves  sports.  Photography, 
pagination  and  design  skills  a  plus. 
Send  resume  and  clips  to  Elaine  Heit, 
publisher.  The  Humboldt  Sun,  P.O.  Box 
3000,  Winnemucca,  NV  89446. 

SPORTS 

The  Wichita  Eagle,  an  APSE-award- 
winning  newspaper  with  a  circulation 
of  92,000  daily,  163,000  Sunday  is 
seeking  an  assistant  leader  for  the  1 7- 
member  sports  team  who  would  serve 
as  night  team  leader.  He  or  she  should 
have  strong  news  judgment,  superlative 
editing  skills,  a  gift  for  working  with 
eople,  and  the  vision  and  creativity  to 
elp  us  continue  our  tradition  of 
excellence  at  this  Knight  Ridder  news¬ 
paper. 

Send  cover  letter,  resume,  references 
and  appropriate  material  to  Fran  Kent- 
ling,  administrative  editor,  Wichita 
Eagle,  P.O.  Box  820,  Wichita,  KS 
67201  -0820.  (31 6)  268-6426  or 
fkentling@wichitaeagle.com 

SPORTSWRITER  NEEDED  for  16,000 
circulation  paper  in  Northern  Califor¬ 
nia.  Cover  preps,  outdoors  youth  and 
adult  sports.  Send  clips,  resume  to 
Mike  DeCicco,  The  Union,  1 1 464  Sut¬ 
ton  Way,  Grass  Valley,  CA  95945; 
decicco@theunion.com 
(530)  477-4240.  Available  October  1 

SPORTSWRITER 

Midsized  Midwestern  PM  seeks  a 
polished  sportswriter  with  a  strong 
background  in  editing  and  headline 
writing.  Must  have  impeccable  work 
habits  and  an  appreciation  for 
deadlines.  Desk  experience  a  plus.  In  a 
letter,  tell  me  why  you  think  you're  the 
one.  Send  the  letter,  three  work 
references,  resume  and  clips  to  Mat¬ 
thew  Arnold,  sports  editor.  The  Vin¬ 
dicator,  P.O.  Box  780,  Youngstown, 
OH  44501. 


_ EDITORIAL _ 

STATES  NEWS  SERVICE  in  Washing¬ 
ton,  DC,  has  three  openings  for 
reporters  with  several  years  of  hord 
news  coverage  experience.  Enterprise 
reporting  is  critical  for  our  desks  cover¬ 
ing  the  stake  of  the  states  in  the  capital. 

Please  apply  to  Editor,  States  News 
Service,  1 333  F  Street,  NW,  Washing¬ 
ton,  DC  20004.  (202)  628-3100.  EOE 
E-mail:  states2@aol.com 
www.states.com 

THE  BISMARCK  TRIBUNE  is  looking  for 
a  copy/design  editor.  This  is  an 
opportunity  to  do  everything:  edit, 
design  and  paginate.  The  Tribune  is  a 
member  of  Lee  Enterprise  and  affers 
the  opportunity  for  growth  at  the 
Tribune  and  within  Lee.  The  Tribune 
offers  a  four-doy  work  week  and  a  full 
benefit  package.  Send  resume, 
references  and  clips  to  Steve  Wollick, 
Bismarck  Tribune,  707  E.  Front  Ave¬ 
nue,  Bismarck,  ND  58502- 1 498. 

THE  GALION  INQUIRER  currently  is 
looking  for  an  energetic  individual  to 
cover  the  city  beat.  Experience  is 
helpful,  however  college  groduates  are 
also  encouraged  to  apply. 

The  Inquirer  publishes  six  days  a  week 
and  provides  the  perfect  opportunity 
for  those  who  want  to  get  their  foot  in 
the  door  ot  a  smoll,  family  owned  com¬ 
munity  newspaper. 

Send  resume,  work  samples  and  a 
cover  letter  to  Crystal  D.  Hatfield, 
editor.  The  Galion  Inquirer,  P.O.  Box 
648,  Galion,  OH  44833- 1 927. 

THE  ISLAND  PACKET,  o  McClatchy- 
owned  newspaper  on  Hilton  Head 
Island,  needs  a  sports  copy  editor.  We 
seek  candidates  who  can  aggressively 
handle  copy,  write  crisp  headlines, 
and  design  pages  creatively.  Knowl¬ 
edge  of  QuarkXPress  is  a  plus.  Send 
cover  letter  and  resume  to  Fitz 
McAden,  executive  editor.  Fax:  (803) 
842-8314;  postal  address:  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 

E-mail  address:  packet@hargray.com 

THE  SIOUX  CITY  JOURNAL  has  an 
immediate  opening  for  o  Business 
Editor.  Good  salary  and  benefits. 
Duties  include  writing,  editing  and 
page  layout.  Produce  a  Sunday  section 
and  2  weekly  pages  plus  o  monthly 
tabloid.  Macintosh  computer  skills  and 
knowledge  of  QuarkXPress  helpful. 
Send  resume  and  work  samples  to 
Larry  Myhre,  editor.  The  Journal,  P.O. 
Box  1 18,  Sioux  City,  lA  51 102.  Phone 
(712)  293-4201.  The  Journal  is  an 
equal  opportunity  employer  and 
requires  a  pre-employment  post  job 
offer  drug  screen  and  physical. 

THE  SPEaRUM,  a  25,000  AM  news¬ 
paper  in  Southern  Utah  needs  a  goal- 
oriented  sports  designer/reporter.  Job 
will  include  two  nights  on  desk  and  cov¬ 
erage  of  preps,  juco  ond  community 
sports.  If  you're  looking  for  a  challenge 
and  you  wont  to  win  awards,  contact 
Steve  Kiggins,  sports  editor,  275  E.  St. 
George  Boulevard,  Saint  George,  UT 
84770,  (435)  674-6233, 

skiggins@thespectrum.com 
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HELP  WANTED 


_ EDITORIAL _ 

TOP  WEEKLY  in  upstate  NY  has  open¬ 
ing  for  entry-level  reporter.  Great 
opportunity  for  recent  graduate. 
Resume,  clips  to  Wallkill  Valley  Times, 
RO.  Bax  434,  Newburgh,  NY  1 2586. 

WANTED:  Editor  to  supervise  overall 
and  individual  page  layout  editing  of 
books/brochures  in  Serbian  language 
including  final  proofs;  authorizes 
changes  including  minor  translations 
from  English  to  Serbian,  and  confers 
with  editorial  staff  to  establish  pro¬ 
duction  schedules  and  solve  editorial 
problems;  supervises  work  of  2  clerks. 
High  School  diploma  required  plus  4 
years  experience  in  job  required.  Must 
read,  speak,  and  write  in  Serbian  lan¬ 
guage.  40  hours  per  week.  7  a.m.  to 
3:30  p.m.  $1 7.72/hour.  Must  have 
proof  of  legal  authority  to  work  perma¬ 
nently  in  the  U  S.  Send  resumes 
to  Illinois  Department  of  Employment 
Security,  401  S.  State  Street,  7N, 
Chicago,  IL  60605,  Attn:  Janet  Aschen- 
brenner.  Reference  #V-IL  23542-A, 
an  employer  paid  ad.  No  calls  - 
send  2  copies  of  resume  and  cover 
letter. 


WEBSITE  ONLINE  content  editor 
needed  for  South  Texas  Daily  newspa¬ 
per;  journalism  or  liberal  arts  degree 
preferred.  2-4  years  copy  editing  or 
reporter  experience.  HTML  or  net 
object  helpful.  (512)  574-1275 

Contact  pswan@vicad.com 

WRITERS/REPORTERS 
Place  your  resume  and  clips  online  and 
open  your  work  to  the  world ! 

www.eclips2000.net 


Faith  IS  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


_ FINANCE _ 

ACCOUNTING  MANAGER 

Are  you  looking  for  an  excellent  career 
opportunity  in  Finance? 

Copley  Newspapers,  the  leader  in  sub¬ 
urban  newspapers,  is  seeking  an 
Accounting  Manager  at  our  Plainfield 
location.  This  position  will  report 
directly  to  the  Vice  President  of  Finance 
with  responsibilities  including  multi¬ 
divisional  financial  reporting  and 
budgeting,  preparation  of  monthly 
operations  reports,  assisting  in  the 
monthly  closing,  coordination  of  the 
annual  budget  process  and  special 
projects. 

QUAUFICATIONS  REQUIRED: 

•A  minimum  of  5  years  experience  in 
newspaper  accounting/finance. 

•A  degree  in  accounting,  finance  or 
business.  A  CPA  and/or  MBA  pre¬ 
ferred. 

•Excellent  interpersonal  skills  with  the 
ability  to  establish  and  maintain 
effective  working  relationships  with 
staff  at  all  levels. 

•Supervisory  experience. 
•Multi-publication  experience  a  plus. 

We  offer  a  competitive  salary  and 
comprehensive  benefit  package.  If  you 
are  ready  for  a  challenging  career  with 
a  great  company,  please  send  your 
resume  and  salary  history  to  the  follow¬ 
ing  address: 

Vice  President  -  Finance 
Copley  Newspapers/Fox  Valley  Press 
P.O.Box  129 
Plainfield,  IL  60544 

EOE 


CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 

E-mail  resume  to:  hr@cnicorp.com 
Please  include  your 
name  on  the  subject  line. 

MIS  MANAGER 

The  Bradenton  Herald,  a  Knight  Ridder 
paper  on  the  west  coast  of  Florida,  is 
looking  for  an  MIS  Manager  who  has 
experience  with  the  HP3000  business 
system.  Must  have  HP  system  man¬ 
agement  experience.  Extensive  com¬ 
puter  programming  skills  with  COBOL 
and  4th  G/L  language  a  necessity. 
Experience  with  GEAC  (Collier 
Jackson),  CIS,  AIM  and  other  software 
packages  very  beneficial.  A  bachelor's 
degree  and  at  least  two  years  of  expe¬ 
rience  in  newspaper  systems  highly 
desirable.  Send  resume  to  Barbara 
Ferg,  HR  director,  Bradenton  Herald, 
PO.  Box  921 ,  Bradenton,  FL  34206. 

SYSTEMS  ANALYST,  MIAMI,  FL 
Responsible  for  newspaper  pub¬ 
lishing  systems,  especially  Sll/Tandem 
systems.  Install  software,  manage 
licenses.  Vital  problem  solver  needs 
superb  judgment  and  analytical  skills 
plus  ability  to  produce  results  under 
extreme  deadline  pressure.  Must 
understand  large  computer  system  con¬ 
cepts.  B.S.  in  computer  science  or 
similar  degree  required.  Must  have  3 
years  system  management  experience. 
The  Miami  Heralo/El  Nuevo  Herald 
offers  outstanding  benefits  including 
medical,  dental  coverage,  domestic 
partner  benefits,  stock  purchase  and 
401  (k)  plans,  and  child  care  and  elder 
care  resource  and  referral.  To  apply. 
E-mail  your  resume  to: 

eruiz@herald.com 
or  fax  to  (305)  995-8021 
Include  Job  Code  SYS-01 


IBD 

America's  fastest  growing  daily  news¬ 
paper  is  seeking  an  experienced 
marketing  executive  to  join  our  team  In 
Los  Angeles.  Qualified  applicants  must 
have  5-f  years  in  the  newspaper  indus¬ 
try  working  on  a  variety  of  direct 
marketing  campaigns  and  high  level  pro¬ 
motions,  with  a  proven  record  of  suc¬ 
cess.  Some  copy  writing  experience 
would  be  helpful.  Applicants  must  have 
a  bachelor's  degree.  Compensation  is 
commensurate  with  experience.  If  you 
are  a  highly  motivated  individual, 
driven  to  succeed,  please  send  a  cover 
letter  and  resume  to  Investor's  Business 
Daily,  Dept.  E&P,  1 2655  Beatrice 
Street,  Los  Angeles,  CA  90066  or  Fax: 
(310)  448-6803.  Please,  no  phone 
calls. 


MARKET  DEVELOPMENT  MANAGER 

The  Richmond  Times-Dispatch  in  Vir¬ 
ginia  (62nd  largest  market)  seeks  an 
experienced  newspaper  marketer  to  fill 
the  position  of  market  development 
manager.  Supporting  the  marketing 
needs  of  the  newspaper  in  expanding 
advertising  and  circulation  sales  will  be 
the  primary  responsibility  of  this  posi¬ 
tion.  Job  functions  will  include  building 
and  maintaining  an  inventory  of  sales 
materials,  managing  a  customer- 
specific  sales  presentation  program, 
directing  database  marketing  activities, 
and  overseeing  other  initiatives  that 
provide  marketing  support  to  newspa¬ 
per  departments.  Applicants  must 
exhibit  leadership  ability,  knowledge  of 
the  marketing  process  and  industry 
trends,  possess  effective  communica¬ 
tion  skills,  and  be  comfortable  working 
with  all  areas  of  newspaper  sales  and 
marketing.  Experience  in  project  and 
staff  management,  and  working  with 
personal  computers  is  also  desired. 
Candidates  should  hove  at  least  five  to 
ten  years  experience  in  newspaper 
work,  and  will  hold  a  Bachelor's 
Degree  in  marketing,  communications, 
a  related  field,  or  have  the  equivalent 
in  work  experience.  Submit  a  resume 
and  cover  letter  by  fax.  E-mail  or  regu¬ 
lar  mail  to: 

Allie  Bullock 
Employment  Supervisor 
Richmond  Times-Dispatch 
P.O.Box  85333 
Richmond,  VA  23293 
Fax:  (804)  649-6761 
E-mail:  abullock@timesdispatch.com 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED  AD 
OMBO  OFFER! 


ere’s  your  opportunity  to  reach  CEOs,  publishers,  man¬ 
agers  and  decision  makers  in  the  specialty  and 
free  paper  industries.  Just  tell  us  to  run  your  E&P 
classified  ad  in  the  ne)(t  issue  of  FPP.  It’s  the  only 
magazine  exclusively  serving  this  fast  growing  industry. 
It’s  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox,  Classified  Sales  Representative 
Tel:  (212)  675-4380  ext.  173  •  E-mail:  mattw(@mediainfo.com 


E&P*s  Classified 


The  newspaper 
industry’s 
meeting  place. 

{Ill)  6754380 
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MARKETING 

PROMOTION  DIREaOR 

The  Press  Democrat,  part  of  The  New 
York  Times  Newspaper  Group,  is  seek¬ 
ing  experienced  promotion  director  to 
oversee  promotion,  public  relations 
and  communications  services  for  the 
paper.  We  ore  o  93,000-circulation 
Pulitzer  prize  winning  newspaper 
located  in  the  heart  of  the  wine  country 
in  Santa  Rosa,  CA. 

This  position  will  be  responsible  for 
formulation  of  overall  promotional  cam¬ 
paign  for  paper,  coordinate  external 
media  campaigns  and  buys,  oversee 
promotions  budget,  coordinate  in- 
house  advertising,  oversee  community 
event  planning  and  marketing.  Position 
will  report  directly  to  the  publisher. 
Minimum  of  five  years  experience  in 
marketing  and  promotion.  Daily  news¬ 
paper  experience  required.  The  Press 
Democrat  is  committed  to  a  drug  and 
alcohol-free  workplace.  Any  job  offer 
is  conditional  upon  the  successful  pass¬ 
ing  of  drug/alcohol  testing.  We  offer 
competitive  salary  and  extensive 
benefit  package.  We  are  proud  to  be 
an  equal  opportunity  employer. 

Send  resumes  to  P.O.  Box  569,  Santa 
Rosa,  CA  95402,  attn:  Human 
Resources. 


THE  QUAD-CITY  TIMES  has  an 
excellent  opportunity  available  as  a 
COMMUNITY  RELATIONS/ 
PROMOTIONS  MANAGER 
This  exciting  position  is  responsible  for 
working  with  advertising  agencies  to 
develop  and  place  effective  advertising 
campaigns,  work  with  other  media  to 
negotiate  trade  and  cash  buys,  work 
internally  to  lead  the  development  and 
execution  of  effective,  timely  and 
creative  newspaper  campaigns.  This 
position  will  represent  the  Quad-City 
Times  at  sponsored  and  community 
events  and  work  with  cross-functional 
teams  to  respond  to  customer  feedback 
and  research.  We  are  looking  for 
someone  who  can  play  a  lead  role  in 
creating  a  customer-responsive,  market 
driven  organization.  The  ideal  candi¬ 
date  should  have  previous  experience 
in  this  area.  Must  be  organized  and 
detailed  oriented,  able  to  coordinate 
multiple  projects  and  prepare/ 
maintain  a  budget.  Must  be  able  to  lift 
up  to  25  pounds  on  occasion.  If  you 
are  a  team  player  eager  to  serve  the 
needs  of  our  customers  and  would 
thrive  in  o  professional  environ¬ 
ment...  we'd  like  to  talk  to  you.  The 
Quad-City  Times  offers  a  competitive 
salary  and  excellent  benefits. 

Please  apply  to: 

Quad-City  Times 
Human  Resources  Department 
500  E.  3rd  Street 
Davenport,  lA  52801 
EOE 


Editor  &  Publisher: 

The  communication  link  of  the  newspaper 
industry  every  week  since  1884. 


_ PHOTOGRAPHY _ 

CHIEF  PHOTOGRAPHER 
Manage  photo  department  at  a  lively 
22,000-daily,  26,000-Sunday  AM  in 
Pocono  Mountains  of  northeastern  PA. 
Plan  our  visual  content,  supervise  2 
shooters  and  a  photo  technician.  Work 
closely  with  editors,  reporters  to 
coordinate  coverage  and  seek  compell¬ 
ing  images.  Must  be  committed  to 
journalism  (not  grip  and  grins). 
Photoshop  skills  a  must.  Reply  to  Kim 
de  Bourbon,  editor,  Pocono  Record, 
51 1  Lenox  Street,  Stroudsburg,  PA 
1 8360  or  E-mail: 

kdebourbon@poconorecord.com 
Phone:  (717)420-4340 

CREATIVE  AND  AMBITIOUS  photog¬ 
rapher  wanted  at  rural  daily  in  Elko, 
NV.  Job  includes  competitive  salary, 
health  insurance  and  profit  sharing. 
Fax  resume  to:  (702)  738-2215. 


_ PRESSROOM _ 

COMMERCIAL  PRINTER  looking  for 
single  width  web  offset  press 
operators.  We  print  lots  of  color  and 
are  growing  over  20%  per  year. 
Supervisory  opportunities.  Send 
resume  to  Personnel  Department,  P  &  P 
Press,  Inc.,  6513  N.  Galena  Road, 
Peoria,  IL61614. 


PRESS  OPERATOR 

Advancement  opportunity,  excellent 
benefits,  401  (k),  clean  modern  facility, 
great  pay.  Applicants  should  have 
Goss  Community  or  similar  press  run¬ 
ning  experience.  Send  resume  or  call 
CM  Printing,  5253  Sinclair  Road,  Col¬ 
umbus,  OH  43229.  (614)  885-6020. 
All  replies  confidential.  EOE 


PRESSROOM  MANAGER 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  seeking  an 
experienced  press  manager  with  prov¬ 
en  leadership  ability  to  oversee  the 
pressroom  operation,  including  plan¬ 
ning  and  directing  pressroom  activities, 
daily  pressruns,  expense  budgets, 
quality  improvement,  employee  per¬ 
formance  reviews  and  recognition, 
and  other  pressroom  issues.  Must  have 
minimum  five  years  experience  leading 
press  operations;  offset,  flexo,  double¬ 
wide  press  background  preferred.  Suc¬ 
cessful  candidate  will  have  strong 
communication  skills  to  provide  clear 
and  consistent  direction  for  a  staff  of 
35,  knowledge  of  PC  programs  (Office 
97,  Word  &  Excel),  and  college 
degree  or  equivalent  training  in  related 
field. 

Competitive  salary  and  excellent 
benefit  package,  including  medical, 
dental,  vision,  life,  retirement  and 
401  (k)  with  company  match. 

If  you  meet  the  above  qualifications 
and  thrive  on  meeting  team  goals 
under  deadline  pressure.  E-mail  to: 

resume@fresnobee.com 
or  mail  resume  and  cover  letter  before 
August  30  to  THE  FRESNO  BEE, 
Human  Resources  Department,  1 626  E 
Street,  Fresno,  CA  93786.  An  Equal 
Opportunity  Employer. 


PRODUCnON/TECH 

PRODUaiON  MANAGER 

Essex  County  Newspapers,  three- 
publication,  six-day  operation  on  the 
North  Shore  of  Massachusetts  is  seek¬ 
ing  a  production  manager  to  supervise 
day-to-day  press  and  mailroom  opera¬ 
tions.  You  will  be  responsible  for  ensur¬ 
ing  deadline  adherence,  preparing 
and  maintaining  budget  and  staffing 
levels,  and  processing  payroll, 
accounts  payable  and  inventory 
information.  You  will  develop  and 
promote  improvements  in  operational 
safety,  efficiency  and  maintenance, 
and  promote  ongoing  development  of 
staff  skills  and  management  skills  in 
departmental  supervisors.  Assist  the 
production  director  as  needed.  The  suc¬ 
cessful  candidate  will  have  5-t-  years 
management  experience  and  1 0-f 
years  press  and/or  mailroom  experi¬ 
ence.  Please  send  cover  letter  and 
resume  to  John  Maihos,  director  of 
Human  Resources,  Essex  County 
Newspapers,  32  Dunham  Road, 
Beverly,  MA  0 1 9 1 5 . 

PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  nec¬ 
essary.  If  you  know  prepress,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Avenue,  Suite  330,  Jenkin- 
town,  PA  1 9046  or 

E-mail:  pkelts@maned.com 


PRODUCnON/TECH 

PRODUCTION  SYSTEMS  MANAGER 

North  Platte  Telegraph,  a  1 4,500 
circulation  daily  newspaper  located  in 
West  Central  Nebraska,  has  an 
immediate  need  for  a  Production 
Systems  Manager.  This  challenging 
position  requires  a  person  with  proven 
skills  in  reproduction  of  the  doily 
newspaper,  Web  offset.  Commercial 
Printing,  utilizing  extensive  process 
color.  This  position  is  also  responsible 
for  all  post-press/ mailroom  processes, 
staffing  and  equipment  operation  and 
maintenance. 

Interested  candidates  should  have  three 
to  five  years  newspaper  p.oduction 
experience.  Experience  with  Harris 
V.22  or  similar  presses  is  a  plus! 

We  offer  a  competitive  wage  and 
comprehensive  benefit  package  includ¬ 
ing  health/dental  benefits,  paid  vaca¬ 
tion  and  holidays,  401  (k)  and  educa¬ 
tional  reimbursement. 

If  this  position  interests  you,  please 
send  a  resume  and  salary  requirements 
to: 

Larry  Shearer,  Publisher 
Production  Systems  Manager 
North  Platte  Telegraph 
P.O.  Box  370 
North  Platte,  NE  69103 
FAX:  (308)  532-9268 


PRODUCnON/TECH 


PRODUCnON/TECH 


Production  Manager . ^ 

Dow  Jones  &  Company,  publisher  of  The  Wall  Street  Journal, 
has  an  immediate  opportunity  for  a  Production  Manager. 

Working  out  of  our  suburban  Princeton,  NJ  printing  plant,  you 
will  be  responsible  for  managing  all  aspects  in  the  printing  of 
The  Wall  Street  Journal,  Barron's,  National  Business 
Employment  Weekly  and  other  Dow  Jones  print  products. 

You  will  manage  a  production  workforce  along  with  meeting/ 
exceeding  production  objectives  with  our  subscribers  and 
advertisers.  In  addition,  administrative  duties  include  providing 
production  reports,  reviewing  and  approving  department 
purchases,  planning  and  implementing  print  plant  maintenance 
and  security,  and  providing  a  safe  and  productive  environment 
through  implementing  and  managing  all  company  safety  and 
environmental  related  policies,  plans  and  directives. 

The  ideal  candidate  must  have  prior  management  experience  in 
newspaper  print  publication  and  excellent  leadership  abilities, 
as  well  as  experience  managing  in  a  union  environment. 

Bachelor's  degree  is  required,  along  with  excellent  oral  and 
written  communication  skills. 

We  offer  competitive  compensation,  excellent  benefits  and 
advancement  opportunities.  For  consideration,  please  mail/fax 
resume  including  salary  requirement  to; 


Dow  Jones  &  Company 
Staffing  Dept.  AWH/LH 
PO  Box  300,  Bldg.  3 
Princeton,  NJ  08543 
FAX:  609-5204124 
e-mail:  allen.huieOtiowjoiies.com 
Equal  Opportunity  Employer 
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HELP  WANTED 


PRODUaiON/TECH 


ASSISTANT  PRODUaiON 

MAINTENANCE  MANAGER 
Gannett  Suburban  Newspapers,  pub¬ 
lisher  of  ten  daily  newspapers  covering 
Westchester,  Rockland  and  Putnam 
counties,  has  a  challenging  positian 
available  for  a  production  main- 
tenonce  professional  to  assist  with 
managing  all  aspects  of  mechanical/ 
electrical  repairs  and  maintenance  on 
oil  types  of  newspaper  production 
equipment.  This  Assistant  Manager 
must  be  well  trained  in  diagnosing  and 
implementing  repairs  as  wdl  as  be  pre¬ 
pared  to  assume  all  departmental 
responsibilities  in  the  absence  of  the 
department  head. 

The  successful  candidate  will  be  profi¬ 
cient  in  reading  mechanical  and 
electrical  drawings  and  all  technical 
documentation  which  facilitate  equip¬ 
ment  repairs.  He/She  must  possess 
management  level  experience  with  unit 
impression  settings,  timing,  3:2  and 
2:1  folders,  high  voltage  DC  motor 
drives  on  high  speed  web  offset  print¬ 
ing  presses.  Goss  Metro  double-width 
printing  press  experience  is  preferred. 
Platemaking,  Warehouse  and  Packag¬ 
ing  equipment  repair  background  a 
plus.  Good  management,  communica¬ 
tion  and  organizational  skills  are 
required. 

At  Gannett  Suburban  Newspapers,  our 
benefits  are  generous,  including 
pension  and  401  (k)  plans.  We  main¬ 
tain  policies  and  practices  that  reflect 
commitment  to  work/life  balance.  In 
fact,  for  the  twelfth  consecutive  year. 
Working  Mother  magazine  has  named 
Gannett  one  of  the  100  best  com¬ 
panies  for  working  mothers. 

Gannett  values  diversity  in  its 
workforce  and  encourages  those  of 
diverse  backgrounds  and  those  who 
share  this  value  to  apply.  We  maintain 
a  safe  drug  free  workplace  and  pre¬ 
employment  drug  testing  is  required. 

For  consideration,  please  forward 
resume  and  salary  history  to: 

Gannett  Suburban  Newspapers 
c/oM.  Kervick 
One  Gannett  Drive 
White  Plains,  NY  1 0604 
Fax:  (91 4)  696-8174 


PRODUCnON/TECH 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 


THE  NEW  YORK  TIMES,  a  leader  in 
the  media  industry  has  an  immediate 
opening  for  an  individual  to  assist  in 
meeting  production  quality  from  press 
to  platemaking.  Primary  responsibilities 
include:  review  color  at  press  startup 
and  during  run;  assist  with  plate 
registration  moves  and  other  process 
troubleshooting  activities;  assist  with 
film  and  4-burn  plate  inspection  as 
well  as  press  pin  testing  and  monitor¬ 
ing  and  newsprint  testing.  Other 
responsibilities  include  achieving  4- 
burn  plates  and  proofs  and  monitoring 
brand  of  newsprint  run.  Previous 
newspaper  color  printing  experience 
essential.  Newspaper  production  expe¬ 
rience  and  troubleshooting  skills  desira¬ 
ble.  Hands  on  experience  with  con¬ 
sumable  manufacturing  and  testing 
methods  also  desirable.  MUST 
ACHIEVE  AN  ACCEPTABLE  SCORE 
ON  A  COLOR  TEST.  Vocational  train¬ 
ing  in  graphic  arts  topics  and  College 
level  graphic  arts  degree  preferred. 
We  offer  an  excellent  salary  and  bene¬ 
fits  package.  For  consideration,  please 
forward  your  resume  to: 

Human  Resources  -  Dept.  OAR 
The  New  York  Times 
229  West  43rd  Street 
New  York,  NY  10036 
Fax  (21 2)  556-4011 

An  Equal  Opportunity  Employer 


PROMOTIONS 


PROMOTION  MANAGER 

The  Richmond  Times-Dispatch  in  Vir¬ 
ginia  (62nd  largest  market)  seeks  an 
experienced  newspaper  marketer  to  fill 
the  position  of  promotion  manager. 
Leoding  the  promotions  staff  in  an 
effort  to  increase  market  share  and 
build  the  newspaper  brand  will  be  the 
primary  responsibility  of  this  executive. 
Duties  include  the  administration  and 
implementation  of  media  advertising, 
event  marketing,  strategic  partnerships 
and  other  progroms  that  build  circula¬ 
tion  and  enhance  the  company  image. 
Applicants  must  exhibit  leadership 
ability,  a  command  of  the  marketing 
process,  knowledge  of  industry  trends, 
and  effective  communication  skills. 
Experience  in  budgeting,  management, 
working  with  vendors,  and  personal  com¬ 
puters  is  also  desired.  Candidates 
should  have  at  least  five  to  ten  years 
experience  in  newspaper  work,  and 
will  hold  a  Bachelor's  Degree  in  market¬ 
ing,  communications,  a  related  field,  or 
have  the  equivalent  in  work  experi¬ 
ence.  Submit  a  resume  and  cover  letter 
by  fax.  E-mail  or  regular  mail  to: 

Allie  Bullock 
Employment  Supervisor 
Richmond  Times-Dispatch 
P.O  Box  85333 
Richmond,  VA  23293 
Fax:  (804)  649-6761 
E-mail:  abullock@timesdispatch.com 


i  Courage  is  the  ladder  on  which  all  other 
\  virtues  mount 

Clare  Booth  Luce 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING? 


Use  the  best  read 
Classifieid  M 
Pages  in  the  industry 

E&P's  Classified  Section  is  where 
you'll  find  the  used  equipment  you  need, 
discover  new  employment  opportunities, 
get  a  feel  for  who’s  hiring  where,  find  the 
key  professionals  to  make  your  newspa¬ 
per  run,  sell  your  used  equipment, 
locate  industry  service  providers,  even 
buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  West  19th  Street,  New  York,  1001 1 


Editor  &  Publisher 
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11 W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  6754380  •  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  mattw@mediainfo.com 


CLASSIFIED  ADVERTISING 
INFORMATIDN 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


^DISPLAYrAD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  clieck  payable  to  Editor&  Publisher 
MMHjH  or  charge  to  your  American  Express, 
VtSA  MasterCard  or  Visa.  Please  supply  name 

■■■■  BkaiMB  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads,  new  accounts  and  posSons  wanted  ads  must  pre-pay. 


ADMINISTRATIVE 


CARING,  Community-minded,  well- 
rounded,  profitable  Publisher.  Employed. 
Sweat  equity?  Will  relocate. 

Reply  Box  08592,  Editor  &  Publisher. 


CONTROLLER  SEEKS  challenging  posi¬ 
tion.  1 5  years  solid  Publishing  Industry 
experience  with  Southern  CA  group  of 
newspapers,  circulation  130K.  Strong 
skills  in  acauisitions,  mergers  and  JOA, 
financials,  budgeting  and  communica¬ 
tions.  Will  consider  relocation.  Peter 
(71 4)  897-0706  sunsuki@aol.com 


EDITORIAL 


EXPERIENCED  JOURNALIST  ready  to 
return  to  the  business.  10  years  experi¬ 
ence  (1984-'94)  at  4  different  papers 
in  the  Southwest  ranging  from  1 8,000 
to  350,000  os  sports  writer,  sports 
editor,  news  editor.  Finance  degree, 
journalism  minor.  Will  consider 
opportunities  at  all  size  papers.  Con- 
tad  Mike  at  (21 4)  537-8916. 

E-mail:  huxn97a@prodigy.com 


EXPERIENCED  award-winning  editor/ 
writer  seeks  new  career  challenge  with 
specialty  publication. 

(305)  891-2595 


INNOVATIVE  WRITER  whose  stories 
have  been  nationally  syndicated  seeks 
fresh  writing  opportunity.  Reply  to  Box 
08605,  Editor  &  Publisher. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Rease  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


FREELANCE  REPORTER  covering  the 
Grand  Strand  region  of  the  Carolinas 
offers  services  obtaining  police  and 
court  documents,  covering  events  and 
personalities  of  interest  to  out-of¬ 
market  news  services.  Can  cover  con¬ 
ventions,  trade  shows,  natural  disasters 
and  spot  news.  Photography  service 
also  available.  Contact  MH  Yarborough 
at  (843)  280- 1020,  or 

E-mail:  mhy258@juno.com 


GET  THE  BEST 

Professional  with  managerial,  editorial, 
page  design/layout  and  pagination 
experience  seeks  o  job  in  the  Balti¬ 
more/DC  area.  Available  immediately. 
Call  Margo,  (301 )  872-0307. 


PHOTCXSRAPHY 


EXPERIENCED  PHOTO  DIREaOR/ 
EDITOR  seeks  West  Coast  position. 
Extensive  newspaper,  magazine,  pub¬ 
lishing  and  college  teaching  back¬ 
ground.  Want  to  work  with  creative/ 
dynamic  staff  to  craft  award-winning 
photojournalism.  (408)  438-3919. 
rbrowneprp@surfnetusa.com 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers. 
For  Newspapers,  magazines,  books. 
Jeff  (973)  575- 1005 


Attention:  Positions  Wanted  Advertisers 
For  quicker  placement,  you  con  Fax  or  e-mail  your 
Positions  Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card 
number  and  expiration  date. 

(212)  929-1259  or  E-mail:  mattw@mediainfo.com 
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Editor  &  Pi  BUSHER 


How  I  Became  An  Intern 
At  A  Major  Magazine 


Caterinicchia:  On  the  job  as  an  intern  in  New  York  City 


AS  I  SIT  here  at  my  own  desk 
in  front  of  my  own  comput¬ 
er  at  Editor  &  Publisher 
magazine  in  New  York  City, 
it  occurs  to  me  that  thousands  of  fel¬ 
low  j-school  students  would  kill  to 
have  this  summer  internship.  An  equal 
number,  no  doubt,  are  interested  in 
knowing  how  1  landed  this  position. 

Two  things  I  can  tell  you  about  the 
internship-hunting  process:  You  need 
to  invest  a  substantial  amount  of  time 
and  energy,  and  you  have  to  deal  with 
a  lot  of  rejections. 

I  attend  American  University  in 
Washington,  D.C.,  and  my  quest  for  an 
intern  slot  started  with  trips  to  the 
career  center  where  1  regularly 
checked  the  print  and  Internet  listings 
but  found  few  leads. 

In  the  end,  I  was  waiting  for  a  col¬ 
lege  campus  meeting  to  start  and  for 
want  of  something  better  to  do, 
flipped  through  the  copy  of  E&P  on 
the  table  and  there  it  was:  A  big  ad 
about  a  new  summer  internship  creat¬ 
ed  by  Tribune  Media  Services,  E&P  and 
Knight  Ridder  Tribune.  The  ad 
explained  that  this  would  be  the  inau¬ 
gural  year  of  the  College  Press 
Internship  program  and  that  three  stu¬ 
dents  would  be  selected  nationally  — 
one  each  to  work  in  Chicago  at  KRT,  in 
Washington,  D.C.,  atTMS  or  in  New 
York  Cit)’  at  E&P.  There  was  a  Web 
address  for  more  information  and  an 


Caterinicchia  is  a  senior  at  the 
American  University  School  of 
Com  mu  n  ications. 
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800  number,  which  I 
called. 

The  woman  at 
Chicago-based  TMS 
was  extremely  help¬ 
ful.  She  faxed  me  the 
application,  and  said  if 
I  had  any  further 
questions  or  concerns 
about  the  $5,000  paid 
internship,  I  could  call 
her  any  time.  And,  I 
did.  In  fact,  Julie 
Millgard  and  I  talked 
quite  a  bit  after  that. 

Meanwhile,  these 
are  the  other  elements 
I  concentrated  on: 

My  Resume.  A 
solid  resume  definite¬ 
ly  makes  a  difference. 

It  fills  exactly  one  page  in  10  point 
Times  font  and  is  crammed,  albeit  neat¬ 
ly,  with  everything  I’ve  ever  done,  high¬ 
lighting  those  details  pertinent  to  the 
media  industry'.  The  best  way  to  land  a 
coveted  summer  internship  at  a  major 
magazine  in  New  York  City  is  to  have  a 
resume  filled  with  all  the  less  coveted 
but  well-respected  internships  you’ve 
accumulated  until  that  point. 

I’ve  previously  interned  at  National 
Jurist  magazine  with  a  staff  of  four  in 
Arlington,  Va.;  at  the  Parsippany,  N.J., 
Daily  Record,  where  I  wrote  more 
than  20  articles;  and  at  the  Baltimore 
Sun's  Washington,  D.C.,  bureau,  where 
my  title  was  copy  aide.  Such  previous 
internships  show  a  willingness  to  work 
hard,  for  little  or  no  money  and  even 
less  credit,  in  order  to  eventually  gain  a 
well-paying  internship  that  will  ulti¬ 
mately  lead  to  a  career  in  journalism. 
It’s  not  sexy,  but  it  works. 

Cover  Letter.  My  cover  letter  is  not 
a  great  piece  of  literature.  In  fact,  I  fol¬ 
lowed  a  model  from  a  packet  entitled, 
“How  to  Write  an  Effective  Cover 
Letter.’’  The  letter  follows  a  simple  for¬ 
mat:  an  introduction  and  statement  of 
interest  in  the  position,  a  paragraph 
stating  why  I  feel  I’m  qualified,  a  para¬ 
graph  about  why  I’m  interested,  and  a 
concluding  sentence  or  two  thanking 

http://www.mediainfo.com 


the  employer  for  his  or  her  time.  I 
always  send  my  application  packets  by 
U.S.  Priority  Mail,  which  only  costs  $3 
for  2-3  day  delivery.  A  phone  call  a 
week  later  to  confirm  that  the  mail 
reached  its  destination  is  another  prac¬ 
tice  I  follow. 

The  E&P  application  asked  for  a 
resume,  cover  letter,  transcript,  an  orig¬ 
inal  writing  sample,  up  to  10  published 
clips,  and  two  letters  of  recommenda¬ 
tion,  in  addition  to  the  tedious  bio¬ 
graphical  information  on  the  applica¬ 
tion  itself. 

Clips.  The  published  clips  are  anoth¬ 
er  crucial  part  of  any  print  media 
internship.  They  are  also  a  great  way  to 
separate  yourself  from  the  crowd  by 
turning  in  pieces  on  a  variety  of  topics 
that  are  neat,  crisply  written,  timely, 
and  exhibit  an  extensive  research  and/ 
or  interview  process.  1  used  six  clips 
from  the  Record  and  one  from  my 
school  paper,  with  topics  ranging  from 
a  condom  recall  at  my  school,  to  an 
interview  with  Ted  Kennedy  Jr.  for  Can¬ 
cer  Survivors  Day.  I  photocopy  my  clips 
neatly  onto  a  regular-size  piece  of  paper 
and,  whenever  possible,  put  the  mast¬ 
head  of  the  publication  across  the  top. 

The  E&P  application  required  an  orig¬ 
inal  writing  sample  of  approximately 

(See  Shop  Talk  on  page  J2) 
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Here’s  Why:  THE 


COMPLETE  LISTINGS  FOR: 

•  U.S.  Dailies  •  U.S.  Weeklies  &  Special  Newspapers  •  Canadian  Newspapers  •  Foreign  Newspapers 

•  Syndicates  &  News  Services  •  Equipment/Interactive  Products  &  Services  •  Associations  &  Trade  Organizations 


You'll  find  all  the  information  you  need  from  names  and  numbers  to  specs  and  more  in  the  E&P  International  Year  Book! 

E&P  INTEHNATIONAL  Order  Your  Copy  Of  The  1998  EaP  International  Year  Book 


YEAR  BOOr  IS  THE 
ENCYCLOPEDIA  Of 
THE  NEWSPAPER 


•  E&P  Year  Book  Part  1  &  Part  2  “Who's  Where":  $125 

•  E&P  Year  Book  Part  1  Only;  $115 

•  E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 

•  E&P  Year  Book  Part  1  &  Part  2  &  CD-ROM  with  listing  capabilities: 

MAIL  YOUR  ORDER  AND  PAYMENT  TO: 

Editor  &  Publisher  International  Year  Book, 

P.O.  Box  3000,  Denville,  NJ  07834-3000 

Or  charge  your  order  to  your  Amex/Visa/MC 
accountcall;  800-783-4903 
Fax;  973-627-5872 
E-mail;  edpub@mediainfo.com 
Web  site  store:  http://www.mr'*'" 

CD-ROM  inquiries:  212-675-4 

Payments  must  accompany  all  orders.  rJY  CA,  DC,  OH  a 
Canada  add  appropriate  tax.  Please  supply  proper  strea 
address  tor  UPS  delivery.  No  deliveries  will  be  made  to  PO. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


EurroR^fPi  BI.LSHKR  Company 


Where  You'll  Find  the  Powers  of  the  Press" 


